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Sparks 


State of the rtion’s economy: 
Up 

Sree.—Production last week was 
scheduled at an alltime high—2,- 
025,000 tons. The previous week was 
the first in which the industry 
turned out more than 2,000,000 tons. 

WHOLESALE Prices — Bureau of 
Labor Statistics’ index advanced 
0.7 percent in week ended Jan. 
23 to a new high of 179.9 per- 
cent of 1926 average. 

INDUSTRIAL OutTpuT—January pro- 
duction was highest since June, 
1945. Federal Reserve Board esti- 
mated its index had risen to 220 
percent of 1935-39 average, a 20 
percent increase over a year ago. 

a * * 


Down 
Business Activiry — New York 
Times’ index for week ended Jan. 
20 eased to 179.3 from alltime high 
of 179.5 for preceding week. 


Top Cars 

New-car registrations for 11 
months, plus 29 states in De- 
cember: 
195! Pos. 
1—1,357,928 
2—1,121,058 
Dien 


1950 Pos. 
989,697— 1 
760,611— 2 
499,178— 3 
357,228— 4 
5 
7 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds. 
Merec’ry 
Dodge 
Stude. 
Nash 
Chrys, 
Hudson 
DeSoto 
Cadillac 
Kaiser 
Packard 
Willys 
Lincoln 
Henry J 
Frazer 


306,585— 
256,992— 
175,638— 9 
259,975— 6 
189,574— 8 
129,957—11 
124,188—12 
131,533—10 
98,419—13 
77,106—15 
56,125—16 
94,134—14 
27,458—18 
36,218—17 


15,536—19 
Crosley  9,855—20 
Austin 3,326—22 
1,744 Ang.-Prf. 5,009—21 

Total All Makes 

6,015,425 4,609,193 
For further details see page 
26, today’s issue. 





By Bernie Thomas 
Associate Editor 


A VrCMOoTIvs production in U.S. 
plants continued at a relatively 
high level last week, but in the 
light of news and rumors from the 
“controls front” it began to look 
more and more like a Cinderella 
performance. 

At press time Thursday, a wild- 
cat strike of railroad switchmen 
posed an immediate threat to con- 
tinued high production. Ford truck 
output was expected to be espe- 
cially hard hit this week. Nash and 
Hudson were forced to close down 
last week. 

According to Automotive News’ 
estimates, plants in this country 
last week produced 122,084 cars 
and 29,201 trucks for a total of 
151,285 vehicles. That total was 
30,000 higher than the one posted 
in the comparable week of 1950. 

During the week ended Jan. 27, 

1951, revised figures show, U.S. 
Plants turned out 125,436 cars and 
29,885 trucks—a total of 155,321 
vehicles. 

January production in U.S. 
Plants, according to preliminary 
calculations, included 495,388 cars 
and 128,835 trucks for a total of 





Output Holds at 151,285 


624,223 Cars and Trucks Built in January; 
Tighter Controls Expected 


Fight Brews on Used Cars .. . 





Ceiling Rule Spreads Confusion 


Check of Dealers 
Indicates Chaos 


By Bob Gordon 
Associate Editor 

NGER, unbelief and confusion, 
especially the latter, were the 
prevalent emotions of new and 
used-car dealers last week in the 
wake of the government’s action in 

freezing prices and wages. 

Although just about everything 
in the order which was issued 
Friday (Jan. 26) confused deal- 
ers, most of the bewilderment 
stemmed from the question: 
“Does the freeze order apply to 
used cars and trucks?” 

The answer, according to the Na- 
tional Automobile Dealers Assn. 
and the National Used Car Dealers 

Assn., is yes. The legal ceilings 
under the first order, however, vary 
from city to city, from dealer to 
dealer and from model to model. 
* * * 

| ESTABLISHING price maxi- 

mums, the order specified that 
the ceiling price of a commodity 
or service is the highest price at 
which it was sold or offered for 
sale in the base period Dec. 19- 
Jan. 25. 

As one Detroit used-car dealer 
put it: “The ruling should be 
known as the Gilbert & Sullivan 
act, because it reminds me of a 
comic opera. It has just resulted 
in confusion compounded.” 

He was not alone. A canvass of 
dealers in various cities by AvutTo- 
MOTIVE News shows virtually every- 
body in the automobile business 
lost in the verbal fog of the general 
ceiling price regulation. 

+ * * 


EALERS in Los Angeles admit- 





Passenger-Car Dealers in U. S. 


1951 vs. 1950 and 1941 
ax" (Estimated by Automotive News) 


CHRYSLER CORP. .. 
Chrysler-Plymouth 
DeSoto-Plymouth 
Dodge-Plymouth 


FORD MOTOR OO. ..............0.005 


Ford y 
Lincoln-Mercury & Ford-L-M 
Mefcury-Ford & Mercury . 


GENERAL MOTORS CORP. ...... 


ees 
ee 
Chevrolet 
Oldsmobile 
Pontiac .. 
CROSLEY 
HUDSON 


KAISER- FRAZER eres 


a 
PACKARD Lovveassons 
STUDEBAKER ......... 
WILLYS-OVERLAND > 


Total U. S. Franchises ... 
Minus Dual Franchises 


Net Grand Total 
U. S. Dealerships . 
+Includes duals. 


‘ 


1950 
10,5747 
3,397 
3,136 
4,041 
71,8177 
6,399 
981 
437 
20,5477 
3,356* 
1,625* 
7,504 
3,828 
4,234* 
720* 
2,182* 
3,155* 
1,298 
1,564* 
2,625 
2,465* 


1951 


. 20,8834 
3,475* 


3,925 
4,266* 
606* 
2,350* 
2,790* 


52,947 
6,126 


46,821 


*Includes Distributors, 





U.S. Dealership Total Shows 


Slight Rise to 


By Mac Gordon 


Associate Editor 


N®W-CAR SALES spurted to rec- 
ord-breaking heights last year, 


ted they were nonplussed. They | but the number of franchised deal- 


pointed out that they had béen 
getting used cars in daily that they 
had never offered to the public. 


Therefore, there is no ceiling price | Ngws’ 


on them. 
Furthermore, they added, there 
(Continued on Page 29, Col. 1) 


624,223 units. In January, 1950, U.S. 
plants built 495,156 cars and 97,685 
trucks—a total of 592,841. 


* * * 


MBANWHILE, however, entering 
the control picture last week 
were these factors: 

1. Possible curtailment of the use 
of steel in automobiles and other 
civilian commodities. Auto industry 
people look for such an edict to 
be issued in late April or early 

(Continued on Page 34, Col. 3) 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


151,285 155,321 


— mae 
Week Week 


For complete production totals 
by makes, see table, page 34. 


120,067 





1950 
Week 








erships increased only slightly over 
the level of the previous year. 

As of Jan. 1, 1951, AUTOMOTIVE 
annual dealership survey 
found there was a grand total of 
47,543 franchised operations in the 
U. S. This compared with the 46,821 
dealerships in operation on Jan. 1, 
1950. (See adjoining table.) 

The 1951 sum of 47,543 edged up 
towards the postwar high of 49,- 
173 dealerships reported for Jan. 
1, 1949. During last year and the 
year before, several makers were 
adhering to franchised-reducing 
“quality dealer’ programs. 

In 1948, the net grand total of 


47,543 


U. S. dealerships was 46,092; in 
1947, 45,580, and in 1941, 42,386. 
+ aa * 

AUTOMOTIVE NEWS computes 

the net total of U. S. dealer- 
ships by determining the number 
of franchises issued by the various 
new-car makers and then subtract- 
ting the amount of dual or triple 
franchises. 

This year, while more franchises 
(53,350) have been issued, there are 
slightly fewer dual setups (5,807). 
Last year, 6,126 of the 52,947 fran- 
chises were dualed with other 

(Continued on Page 34, Col. 1) 
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New Order Seen 


In the Works 


By William Ullman 
Washington Correspondent 
ASHINGTON.—AIl was appar- 
ently quiet on the automotive 
front here at the weekend, but 
under the sfill surface there was 
plenty of activity, both within, and 
at the portals of, the Office of Price 
Stabilization. 

Inside Tempo E, where OPS is 
housed, a short-handed agency 
was struggling with many price 
freeze problems, while at the 
gates and over the telephone lines 
came all-day-long queries about 
automobiles. New cars, used cars, 
trucks. What gives? When, what, 
how and why? 

Most insistent of all was the de- 
mand to know the status of the 
used car under the price freeze, 

(Any doubt that used cars are 
under price controls was dispelled 
in New York when one of the first 
five complaints of ceiling violations 
involved a charge by a customer 
that a used-car dealer sold him a 
car at a price higher than that 
asked during the base period.) 

* o + 

A T THE top level, the Hancock 

formula, which is expected to 
embrace both new cars and trucks, 
was still under consideration. A 
decision probably will be announced 
early this week, a decision which 
it is believed will relax to some 
extent the Dec. 1 freeze of new-car 
prices. 

Used cars, however, are tougher 
than the $64 question. In some 
quarters here it is believed that 
the used-car controls will be 
worked out along the lines of the 
DiSalle-suggested markup, or per- 
centage profit plan. 

As in many other lines, the auto- 
mobile angle is handicapped by 
lack of a staff of qualified industry 
men. It is understood that the OPS 
has appealed to both the AMA and 
the NADA for aid in addition to 
scanning other individual sources 
of supply of such experts. 

At the moment, OPS’s sole ex- 
perienced consultant in this field is 
Victor H. Barnes, an OPA price 
specialist during World War II and 
a Lincoln-Mercury dealer in Lor- 

(Continued on Page 31, Col. 1) 





New Oldsmobiles Introduced at Dealerships— 
A stainless steel spear-like trim ornament on the rear fender distinguishes the Oldsmobile Series 98 Holiday sedan for 1951, shown above. 
This ornament also serves as a gravel shield. New leaf-type springs in the rear offer a better body suspension system and greater riding 


comfort. Series 98 Oldsmobiles are mounted on a 122-inch wheelbase. 
improved 135-horsepower Rocket engine with the compression ratio increased to 7.5 to |. 


They and the facelifted Series 88 sedans are powered by an 
Story, more pictures on page 32. 
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Lowest-Priced Makes ‘Stripped’ . . 3 


Dealers Are Getting 
Chromeless Cars 


OME MAKERS have already be- | priced 


lines were still being re- 


gun shipping limited quantities | leased “as dolled up as ever.” 


of chromeless cars to their dealers, 
last 


Automotive News learned 


week, 


The ersatz cars so far produced 


omit nickel-bearing chrome in 


bumpers and body trimwork. The 
bumpers merely are painted in a 


leaden hue. 
Grilles of the war-induced cars 


have but a thin veneer of chrome 
plating over the louvers. This is 


expected to go by the wayside, too, 


when the final bans on nickel use 


in cars take effect in March and 
April. 

The first victims of the nickel- 
usage restrictions are in the lowest- 
priced field. A dealer reported that 
the same manufacturer's higher- 


Overall Committee 
On Transportation 
Believed in Cards 


WASHINGTON. — An _ overall 
transportation committee, probably 
to be headed by Secretary of Com- 
merce Sawyer, is reported to be in 
the cards at the Office of Defense 
Mobilization. 


The committee probably would be 


made up of Defense Transportation 
Administrator James Knudson, 
Civil Aeronautics Board Chairman 
Delos Rentzel and Maritime Ad- 
ministrator E. L. Cochrane. 

Purpose of such a committee 
would be to coordinate the activi- 
ties of all existing transportation 
agencies, including the Defense 
Transport Administration, with au- 
thority over motor carriers, rail- 
roads and inland waterways; the 
Civil Aeronautics Board, with au- 
thority over private and commer- 
cial aircraft, and the Maritime 
Commission, with authority over 
ocean shipping. 

As planned, according to reports, 
none of these agencies would lose 
any of its present defense powers. 
They would continue to act 72s 
claimants in behalf of builders of 
trucks, freight cars, ships and 
planes. 

The underlying idea, it was said, 
would be for the overall agency 
to aim to fit the programs of each 
individual agency in with the pro- 
grams of the others. The whole 
idea is believed still in the map- 
ping stage at ODM under super- 
vision of Gen. Lucius Clay, right- 
hand man to Defense Mobilizer 
Wilson. 


Chrysler Plans 
New Calif. Plant 


SAN LEANDRO, Calif.—Swinter- 
ton and Walberg, of San Francisco, 
has been awarded the general con- 
tract for a new Chrysler Corp. 
plant to be built beside its present 
Dodge plant here, L. L. Colbert, 
president, announced last week. 

Comprising more than 730,000 
square feet of manufacturing floor 
space, the new building has been 
planned primarily for automobile 
manufacturing work, but it may be 
used for defense work, Colbert said. 

It is hoped that the building can 
be completed by the end of this 
year, and it is estimated it will 
provide work for about 1,500 people 
when in production. 





* * * 


7 SPECULATION is that 
the industry would first de- 
chrome lower-priced makes where 
demand is greatest. Such conserva- 
tion of nickel supplies might allow 
costlier models to carry a great 
deal of chrome for the rest of the 
model year, it was thought. 

It was pointed out that next 
month’s nickel prohibition is not 
the cause of the de-chroming op- 
erations already performed. The 
general order confining only 65 per- 
cent of nickel supplies to civilian 
consumption is responsible for to- 
day’s chromeless cars. 

A MoPar notice to Chrysler 
Corp. dealers 10 days ago listed 
71 parts slated to lose their glit- 
tering looks because of the metal 
shortage. 


“To maintain to the greatest pos- | 


sible extent availability of those 
interior and exterior parts which 
are normally chrome-plated,” the 
MoPar bulletin said, “it is neces- 
sary that we begin acceptance of 
certain die-cast and other parts in 
a finish which will simulate chrome 
plate.” 
as J + 

MOPAR OFFICIALS said that 
1 two types of chromeless finish 
have already been developed and 
that further research in the mat- 
ter is under way. 

New-car makers allay fears that 
the 1945-46 era of wooden bumpers, 
with real-thing replacements later, 
will return. Car production will 
cease altogether before wooden 
bumpers and the like make a re- 
turn, they opine. 

Another item that will be affect- 
ed by the nickel cutbacks is the 
dashboard. None of the ersatz cars 
shipped to date shows any dash- 
board dilution, but plastic mate- 
rials are likely to be the big re- 
placement component when instru- 
ment panels also get the war treat- 


ment. 
—Mac Gorpon 


Truman Wants 
$16 Billion More 


In War Taxes 


WASHINGTON.—In a special tax 
message, President Truman asked 
Congress for an additional $10 
billion in emergency war taxes last 
week. The president also said he 
may have to request another $6 
billion at a later date. 

Included in Truman’s recommen- 
dations are these increases: $4 
billion by boosting personal income 
rates four points in each bracket: 
$3 billion by raising the present 
maximum corporation tax rate of 
47 percent to 55 percent; $2 billion 
by increasing excises on some 
items. 

Under the excise hikes, the gaso- 
line tax would be doubled to three 
cents a gallon and the 7 percent 
auto excise would be raised an 
unspecified amount. 

The President’s message met im- 
mediate opposition from some 
Congressional tax leaders, who said 
the program may be too great a 
burden for the nation to carry. 





Ford Fetes AAA Contest Board— 


William Clay Ford (second from right), director of Ford, was among Ford officials who 


were hosts to the American Automobile Assn. contest board at a luncheon in Detroit recently. 
Left to right are: L. D. Crusoe, vice-president and general manager, Ford division; Harold 
T. Youngren, engineering vice-president; Wilbur Shaw, president of the Indianapolis Motor 
Speedway; John Dykstra, vice-president of manufacturing group; Ford, and C. S. Beesemeyer, 
executive vice-president of General Petroleum Corp. 


i 
| 








Miami Dealer Show Committee— 





Members of the auto show committee of the Miami Automobile Dealers Assn. meet to dis- 
cuss plans for the show to be held at Dinner Key auditorium, Feb. 21-27. Left to right (stand- 
ing): Ray Chamberlain, show manager; William E. Coggins, special arrangements; Charles 


Tutan, treasurer; Don Neese, decorations; 


Robert 8B. 


Ingman, immediate past-president. 


Seated: Ben McGahey, publicity; Robert W. Pierce, factory contacts; Alice Crandall, secretary 
to Chamberlain; Jack Zeder, chairman; Laurence A. Schroeder, executive secretary, MADA. 


Outlook A ppears Brighter 


In Auto Advertising 


By George Deery 
Associate Editor 

HE AUTOMOTIVE advertising 

picture has been confused for 

the last month or so, but some 
bright spots are showing up. 

For one thing, the Advertising 
Federation of America reported 
last week that from the tax angle 
the position of advertising is as- 
sured. 

Commenting on it, the New York 
Times said that “even agencies spe- 
cializing in the automotive field be- 
lieved their clients would heed the 
word of John W. Snyder, Secretary 
of the Treasury, that he recognized 
the validity of goodwill advertising 
for a company brand, even though 
both were out of the normal mar- 
ket on government work.” 

: * + 
}OWnvER, there are many ob- 
servers in the industry who be- 
lieve auto makers have plenty of 
reasons to advertise other than to 
keep their names alive. 

The outlook on cars is that 
4,000,000 or more will be produced 
in 1951. ’ 

Observers also believe that strong 
advertising will be needed to sell 
cars once they are de-glamourized 
by nickel restrictions. The whole 
subject of substitute materials 
probably will call for selling copy, 
since many will be convinced that 
such cars are inferior. 

Actually, makers claim the sub- 
stitute materials will serve the 
purpose just as well, but the odds 
are that it will take a lot of tell- 
ing to get the message across. 
Considering stringent credit 

terms—which may get tighter yet— 
high prices and the fact that a rec- 
ord 6,665,000 cars hit the market 
last year, the auto experts predict 


Auto War Contracts Upped $151 Million 


DETROIT. — Announcements of 
defense contracts awarded to auto- 
motive firms last week totaled 
more than $151,752,159. Two other 
contracts of undisclosed value also 
were revealed along with an ad- 
mission that negotiations are under 
way on an aircraft engine award. 

Buick received the largest order, 
a $65,000,000 prime contract for 
tank transmissions, said Ivan L. 
Wiles, Buick general manager. 

Ford received a $40,000,000 or- 
der to manufacture tank engines 
and spare parts, the third major 
award announced by the com- 
pany. Two weeks ago, Ford re- 
vealed it had an order for $31,- 
000,000 worth of trucks and buses. 

Twin Coach Co., Kent, O., re- 
vealed an award of over $19,500,000 
for the production of 1,650 trans- 
port buses. L. J, Fageol, president 
of the firm, said this was the larg- 
est single bus order ever received 
by any manufacturer. 

One of the immediate effects of 
the large order for Twin Coach 
“convertibles,” Fageol said, will be 
“to materially restrict” the com- 
pany’s ability to produce the Fa- 
geol Super Freighter. 

Twin Coach was one of three bus 
builders to share in a $37,000,000 
order placed by the Detroit Ord- 
nance Tank-Automotive center. 

Other. participants were the 
GMC Truck and Coach, which re- 
ceived an $11,550,000 order, and 








that as war fears ease up those 
4,000,000 cars will take plenty of 
selling. 
* + * 
EPRESENTATIVES for the va- 
rious types of media are heart- 
ened by several influences on the 
outlook for auto advertising. 

They realize, however, that sus- 
tained advertising of their outlets 
will be more necessary than ever 
in an increasingly selective mar- 
ket. 

As one newspaper representative 
put it, “with fewer advertising dol- 
lars being spent, there’s going to 
be a sharper fight for them and 
that means more advertising will 
be necessary by various publica- 
tions and radio to tell their story 
to the space and time buyers.” 

* - aa 


[BALERS appear to be more cer- 
tain of their present end future 
advertising plans than the auto 
makers generally, a check by AvuTo- 
MOTIVE News reveals. 

While both the dealers and the 
plants recognize the uncertain- 
ties that face them, the retailers 
who have followed a definite pro- 
gram of their own, aside from 
factories, say they plan to keep 
it up. 

They figure that at their level, 
as long as enough cars are avail- 
able, the competitive situation will 
make plugging their line a neces- 
sity. Some see a switch in emphasis 
to service and used cars, if condi- 
tions indicate that is the logical 
thing to do. 

* - * 

T THE factories, the outlook is 

clouded. Budgets, copy slants 
and illustrations are difficult to 

(Continued on Page 10, Col. 4) 





whose order involves more than 
$5,500,000. 

Contracts amounting to $10,252,- 
159 were awarded to Federal Motor 
Truck Co. for the production of 
heavy-duty 5-ton trucks and truck- 
trailers, G. H. Hammond, president, 
disclosed. 

Contracts of unspecified amounts 
were revealed by the Hudson and 
the Aeroproducts division of Gen- 


the ACF Brill Co. of Philadelphia, | 





, oe 


Officers of Montg 





oes 





omery County (0.) Assn.— 








Relief Promised 


In Wage Freeze 


Formula Due to Aid 
Automotive Labor 


By Mac Gordon 


Associate Editor 
COMPROMISE wage formula 
emerged last week as the prob- 

able answer to the labor problems 
imposed upon automotive makers 
and dealers by the federal pay 
freeze. 

Cyrus Ching’s Wage Stabilization 
Board was attempting Thursday to 
iron out the wrinkles in the for- 
mula, which would supersede both 
the new-car factory worker freeze 
of Dec. 22 and the general stabiliz- 
ing order announced Jan. 26. Work 
on the overall formula was intensi- 
fied after the board relaxed the 
wage freeze to permit coal miner 


|raises and exempt state and city 


employes. 
The more recent order blanket- 


| ed in employes of new and used- 


vehicle dealerships and new-truck 

plants. Their wages or salaries 

were pegged at the levels of 
Jan. 25. 

One report about the Wage Board 
deliberations said the formula will 
allow a 10 percent raise above wage 
rates of Jan. 1, 1950. Another re- 
port agreed with the 10 percent 
figure, but stated the base date 
will be June 25, 1950. 

* + * 
ANY FRANCHISED dealers 
4 are facing a wage-demand sit- 
uation as serious as that of new- 
car and truck builders. 

Spring is pay reopening time for 
most unionized dealerships. Such 
strong shop unions as the IAM- 
AFL and the UAW-CIO have al- 
ready served notice of wage de- 
mands, freeze or no, and strikes 
are feared at many dealerships in 
the absence of any relief for em- 
ployes. 

The dealer labor situation is 
aggravated at this time by the 

(Continued on Page 30, Col. 3) 





Senate Extends Life 


Of RFC Probe Group 


WASHINGTON.—The Senate 
last week extended until April 
30 the life of a special subcom- 
mittee investigating Recon- 
struction Finance Corp. It post- 
ed another $20,000 to finance 
the work. 

The subcommittee is preparing 
@ report of an 11 months’ in- 
quiry into RFC affairs. Chair- 
man Sen. Fulbright, Arkansas 
Democrat, said the probe has 
uncovered many unwholesome 
loan practices. 





eral Motors. Both involved aircraft 
equipment. 

Hudson will manufacture 
Wright R3350 reciprocating air- 
craft engines under contract to 
the Navy’s Bureau of Aeronau- 
tics and under a licensing agree- 
ment with the Wright Aeronau- 
tical Corp. 

The R3350 is basically the same 
engine which was produced by 


(See CONTRACTS, Page 10, Col. 5) 





Newly-elected officers of the association are (left to right) seated: A. D. Shellabarger 
(Chevrolet), treasurer; H. K. Raney (GMC), president; Jack Klyce (Studebaker), vice-president 
and T. D. Peffley (Ford), retiring president and a member of the 195! board. Standing are 
trustees L. F. Eberhart (Oldsmobile), Robert Borchers (Ford), Robert Shannon (Buick), R. S. 
Jenkins (Dodge-Plymouth) and E. C. Crane, secretary-manager. 
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‘Show Draws 42,000 at Halfway Mark... 





— E. FRIBLEY (Cadillac- 
4 Pontiac), Norwich, N. Y., to- 
day’s guest conductor, enjoys the 
distinction of being a Harvard 
graduate, as well as having been a 
Cadillac factory employe before he 
entered the retail field in 1931 in 
Norwich. 

Trade honors have piled up on 
him during his journey upwards. 
After serving a successful term 
as president of the New York 
State Automobile Dealers, he is 
now NADA director from that 
state. 

Dealers who know him hold him 
in high regard. I am sure you will 
be interested in his observations 
below. 

* * 


Fribley Speaks 


EI WEEKS AGO at your request | 
nw 


I agreed to write a column while 
you are on a Florida vacation. It 
seems as though that’s the least 
any dealer could do to repay you 
in some small measure for your 
many years of unceasing efforts on 
behalf of the retail automobile 
dealers of America. 

Over the weekend we have had 
rumors and counter-rumors, all 
of them of the “latrine-rumor” 
type. This is the time for some 
serious but not hysterical think- 
ing. The end of a year is the log- 
ical time for taking an inventory, 
not only of our physical assets 
but of the intangibles that are so 
important in any business. 


Sometimes it is well to oversim- | 


plify to bring out basic fundamen- 
tals—as witness the following three 
statements: 

1. World War II definitely proved 
that this country’s economy is 
geared to the automobile. The 
countless industrial plants spread 
throughout these United States 
could not operate without the trans- 
portation facilities afforded by the 
private passenger car to their em- 
ployes. 


* * 


* 


A Necessity 
DAILY and continuous use of 
* automobiles makes service a 
vital necessity. Those of us who 
went through World War II know 
how much this kind of service 
means in labor sales, parts and ac- 
cessories. 


3. No one group in this country is | 


better able or qualified to render 
this service on automobiles than 
the new-car dealer of America. 
This, again, was proven in World 
War II. 

If you will accept the above 
premises, then the worst that can 
happen—meaning the cessation of 
new-car production — will still 
leave us with a service market 
that will carry the great majority 
of dealers through many years of 
an allout war effort. 

In checking back on a column 
written for my friend and your 
friend,, the late George M. Slocum, 
on Oct. 31, 1949, I found some of 
its points still pertinent. That col- 
umn discussed a dealer’s problems 
in 1950, providing we were in a nor- 
mal or buyer’s market which, of 
course, did not happen. Of the five 
basic problems a dealer would find 
in a normal market, namely (1) 
adequate capital, (2) adequate phys- 
ical properties, (3) adequate per- 
sonnel, (4) adequate merchandise 
and (5) satisfactory customer rela- 
tions, only the third and fifth are 
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apt to be of much importance in 
1951. 


* * * 


Capital, Prosperity 
| \POST dealers have asquired ade- 
+ quate capital during the past 
| few years. Those who have not will 
|find it much more difficult to build 
up an adequate 
jin the immediate future. 
Most dealers have acquired ade- 
| quate physical properties. In fact, 
| some dealers have overbuilt and 
| they will have problems in reduc- 
| ing overhead during the next few 
| years. On the whole the majority 
| of dealers are set with suitable 
buildings to weather the storm 
ahead. 

Adequate merchandise is just not 
in the picture for the immediate 
future—so, no point worrying. 


Those three points can be elimi- 
nated from dealers’ thinking at this 
time as there is little if anything 
we can do about changing them. 
This leaves us with the third and 
fifth points, adequate personnel and 
satisfactory customer relations. Cer- 
tainly, any dealer is pretty short- 
sighted who has not already taken 
| the 


|wear on, he naturally will take the 


|necessary steps to keep this organi- | 


zation intact—as adequate man- 
| power will be most important to all 
of us in the future years of uncer- 
tainty. 


* * * 


| Customer Angle 


THs personnel problem must be | 


met on a daily, weekly or month- 
ily basis and the resourcefulness 
| and ingenuity of the automobile 
dealer, as I have known him for 
lover 25 years, will be able somehow 
to hand the problem. 

This brings us down to the point 
of satisfactory customer relations. 
|The prime purpose of any business 
and the necessity for having ade- 


|}and merchandise is to get and keep 


Goodwill is the priceless asset and 
basic ingredient of a _ successful 
operation. Satisfied customers come 
back to your place of business and 
jsend in their friends. 

There is no one way to build 
satisfactory customer relations 
anymore than there is only one 
way to write an ad, sell a car, or 
skin a cat. However, many deal- 
ers who have had the best kind 
of public relations over a long 
period of years practice certain 
fundamentals which are common 
| to these successful operations. 

| Goor customer relations are as 
| simple as the Golden Rule—‘“Do 
/Unto Others As You Would Have 
|Them Do Unto You.” But this pre- 
cept must be practiced by every 
member of your organization—not 
| just by the boss or the service man- 
j}ager or the parts manager or the 
“vice-president in charge of cus- 
|}tomer relations.” Satisfactory cus- 
tomer relations are built on such 
small transactions as a lubrication 
job, a few dollars worth of parts 


or a $50 junker. 

These customers must get the 
same treatment as the banker, in- 
|dustrialist, or “big shot” who buys 
|your top line car. One good dealer 
|says it this way on large posters 
| throughout his dealership, “A repu- 
| tation is made or lost with every 
deal.” 





* BS * 


Serve the Customer 


NOTHER . basic fundamental 
+% practiced by successful dealers 
}is everlastingly keeping at the prob- 
| lem. A prominent dealer uses this 
| Slogan in his place of business— 
|“We’re not satisfied until you are.” 





Many other dealers use “free 
goods”—little services and small 
| courtesies that are not billed to 
| the customer. As boys, we all re- 
| member Mother’s butcher or gro- 
cer because he gave us a little 
piece of sausage or a stick of 
candy when we came shopping 
(See MUNN, Page 32, Col. 5) 


capital structure | 


necessary steps to build a} 
| strong organization. As the months | 


|quate capital, buildings, personnel | 


customers. Only satisfied customers | 
build the goodwill of any business. | 


sold over the counter, a used tire, | 





Turnout Good in Milwaukee 


MILWAUKEE.—Sub-zero weath-|the French Renault and the Brit-;| closure of glass, with fluorescent 


|er interfered with attendance at/ish MG, Hillman Minx and Morris! lights above the engine. 


|the eight-day Greater Milwaukee 
Auto Show, which.closed Saturday. | 
The show committee had expected | 
that approximately 125,000 persons 
would see the exhibit. 


Nevertheless, attendance was} 
considered good. On opening day, | 
15,240 jammed the arena and audi- | 
torium. Next day, 16,002 were pres- | 
jent. The following two days, with | 
|the temperature at 24 degrees be- | 
low zero, crowds fell off to 4,804 | 
and 5,474, respectively. 
| The only U. S. auto manufac- | 
turers not on display at the show | 
were Cadillac and Willys-Over- 

| 


| 


land. Due to a lack of space, no 
| trucks were shown. 


Foreign cars on display included 


Minor. Racing cars were also ex- 
hibited. 

Total number of cars in the show 
was 150. 

One exhibit showed what mate- 


rials are required in the making) 


of a modern car—the metals, wood, 
fabrics, plastics and other mate- 
rials. 

A number of engines, with sec- 
tions cut away to show the work- 
ings of the interior, but in mo- 
tion by motor drive, were shown. 
One which attracted considerable 
attention was that of an Oldsmo- 
bile engine inside a_ six-foot 
plastic globe. Plymouth showed 
its engine in a rectangular en- 





Milwaukeeans Flock To See First Show Since '40 


The Milwaukee County Automobile Dealers Assn. displayed 150 U. S. and foreign models 


at the first auto exhibit it has sponsored since 





Are Assigned 


WASHINGTON. — NADA stand- 


ing committees for 1951, as elected | 
by the association's board of direc- | 


tors at the Miami convention, were 
announced here last week by Man- 
aging Director Robert Deo. 
Regional Vice-President Charles 
Cc. Freed, of Salt Lake City, was 


named this year to head the im-| 


portant public affairs committee, 
with the following as members of 
his group: 

Alton M. Costley, East Point, 
Ga. Carl Fribley, Norwich, N. Y.; 


51 Cars to Bow 
| In New Way 
|| At Chicago Show 


| CHICAGO.—A new method of 
|presenting models of the 21 car 
|makes in the stage revue, “Trans- 
| portation U. S. A.,” at the 43rd an- 





1940. 


Standing Committee Posts 


by NADA 


H. Mead Norton, Oklahoma City, 
and Walter J. Wilkins, Norfolk, 
Va. All members of the commit- 


| tee, it was stated, are NADA 
directors for their respective 
states. 


Other standing committees were 
|}announced as follows: 


| Membership—Hamford A. Crock- 
jard, chairman, Berkeley, Calif.; P. 
L. Abernethy, Charlotte, N. C.; A. | 
C. Hall, Milwaukee; W. C. Quebe-| 
deaux, Phoenix, Ariz.; E. A. Sahli, | 
Beaver Falls, Pa. 


Resolutions—Dean Chaffin, chair- 
man, Bozeman, Mont.; George B. | 
Wallace, Portland, Ore.; J. J. Ver-| 
schoor, Mitchell, S. D.; Trammell | 
Hollis, Martinsburg, W. Va.; Lloyd | 
B. Morton, Farmington, Me. 

Truck—R. S. Abbott, chairman, 
Alexandria, La.; H. A. Marks, 
Wilmington, N. C.; Rud J. Ross, 
Fort Smith, Ark.; R. J. Soulen, 
East Hartford, Conn.; Al Smith, 
Atlanta. 





nual Chicago Automobile Show 
| Feb. 17-25, inclusive, at the Inter- 
national Amphitheater was _ told 
last week by James F. McManus 
jr., chairman of the executive show 
committee. 

Instead of introducing all 21 
makes of cars at the conclusion 
of the stage show in the central 
arena, they will appear in four 
| groups during the singing, dancing, 
acting spectacle. 

“The new procedure will heighten 
crowd interest, add variety to the 
stage show, and by that token prove 
of greater benefit to the manufac- 
{turers and dealers for these auto- 
| mobiles,” McManus pointed out. 

Dealers and _ factory officials 
agreed that the change will be an 
advantage to them. At former 
shows, the parading of new models 
and “commercials” describing their 
|features required about 20 solid 
minutes of the 50-minute revues, 

On the eve of the show’s inau- 
gural, a full dress rehearsal of 
“Transportation U. S. A.” and an 
opportunity to inspect the 150,000 
square feet of exhibits will be given 
to the trade and industry at the 
Amphitheater in the form of a 
| preview, with more than 15,000 in 
| attendance. 
| Due largely to newspaper, radio 
| and television publicity, augmented 
|by widespread appearance of pos- 
|ters and signs, the big Chicago 
|show has become the “talk of the 
| town.” 
| Public, dealer and factory enthu- 
|siasm is mounting to a high pitch. 
The show committee regarded 
these developments as indications 
of a record attendance during show 
week. 





Auditing — Forest B. Lovelock, 
chairman, Reno, Nev.; Robert Quil- 
len, New Castle, Del.; Clyde Gus- 
chewsky, Lander, Wyo. 

Nominating 
chairman, Hartford; Ray Branden- 


burg, Washington Court House, O.; | 
E. S. Dowd, Cleveland; Robert Ar- | 


macost sr., Kansas City; Ben T. 
Wright, Evanston, III. 

It is expected, Deo said, that 
President-elect R. D. McKay, of 
Wichita, Kans., will shortly an- 


nounce appointments of chairmen | 


and members of the association’s 
various special committees, includ- 


ing Industry Relations, Employer- | 
Dealer - Cus- | 


Employe Relations, 
tomer Relations, a magazine com- 
mittee and others. 


— Harry M. Sloate, | 


Several showed chassis’ with 
bodies, slowly turning vertically, 
so that every part could be in- 
|spected. Nash had a_ concealed 
|loudspeaker telling of the merits 
of its frame and body construction. 

The Lincoln exhibit included a 

|complete chassis with engine. The 
|front wheels were in motion, and a 
|device showed the knee-action for 
|}each wheel alternately. 
The Air Force showed a J-35 jet 
| engine. The one used in a Thunder- 
jet, FJ-1 North American Fury and 
in the D-553 Douglas Skylark. The 
engine is 12 feet long and is said 
to weigh over 2,400 pounds. 

The Army showed National 
Guard equipment, including a 57 
mm. recoilless gun and a .50 calibre 
machine gun mounted on a Jeep. 
The Marine Corps displayed light 
and heavy machine guns, rifles and 
one of the latest bazookas. 

The Hillman Minx on display 
had glass sides to show the in- 
terior of the body and the en- 
gine. Seme domestic makes of 
cars had custom bodies. 

The Plymouth Cranbrook con- 
vertible was mounted on a 23-foot 
diameter turntable, which stopped 
after a quarter turn for a minute 
or so, and then continued in suc- 
cessive quarter turns. This turn- 
table was the largest in operation 
jat this show, and the most expen- 
|sively finished. 

Many factory officials were pres- 
ent, rubbing elbows with prospec- 
tive buyers of cars, car salesmen, 
|the curious and hundreds of teen 
jagers. Most of the latter class had 
|never witnessed an auto show, since 
they were too young for the show 
held in 1940. 

The chairman of the auto show, 
Edward C. Wehe (Studebaker), 
| who is president of the Milwau- 
| kee County Auto Dealers’ Assn., 
said: “We know that ‘business as 
| usual’ is impossible under pres- 
| ent day conditions ... We know 
| that there will be a reduction in 
| the number of autos available to 
the public. None of us knows 
what tomorrow will bring, but we 
must not and cannot jeopardize 
the economic life of our nation 
by taking a defeatist attitude. 
“Our show goes far beyond the 
mere display of new cars. It is 
highly educational and has exhibits 
of great value at this time of emer- 
gency and reduced auto production. 
“We hope to help the auto owner 
to protect his old car—or a new one 
if he buys now—by giving him a 
clear picture of what goes on under 
the hood of the car, beneath the 
cushions and behind the instrument 
| panels. 

“These are a few reasons why we 
are staging a show this year, even 
| while we face the necessity of mak- 
|ing sacrifices, We have confidence 
jin the future of our country and 
| the automotive industry.” 














Tenn. Law Eliminates 


Sales Tax on Financing 


NASHVILLE, Tenn.—A bill to 
eliminate the sales tax on 
finance charges of conditional 
sales contracts has been signed 
into law by the governor. 

Thus, the chief objective of 
the Tennessee Automotive 
Assn.’s 1951 legislative program 
has been obtained. The organi- 
zation had fought for four years 
to pass the law. 








They Head Columbus (0.) Dealers— 


“24 


At the annual meeting of the Columbus (O.) Automobile Dealers Assn. the following 
officers were elected: president, James L. Saeger; vice-president, Edgar G. Planck; treasurer, 
F. J. Kitsmiller; secretary, Herman Marte; John B. Barton was reappointed executive secretary. 


Judge John M. Donnely officiated at the swearing-in ceremonies. 


Left to right: Marte, 


Saeger, Planck, A. E. (Bob) White, past president, and Kitsmiller. 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. | 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck, 9 3, Every dollar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


part with our experiences and our 
memories of them for anything. 


They very probably were not 
much fun at the time, but even 
the most embarrassing and ag- 
gravating situations of the early 
days of automobile selling are 
good for a laugh now when we 
talk them over with those old 
enough to have shared them with 
us. 

In a recent conversation with a 
dealer—we had been talking about 
the oldtime methods used to induce 
a prospect to take a ride—we raised 
the question of whether automobile 
salesmen still work hard to get peo- 
ple into their cars and sell them 








Government Needs Help 
On Used-Car Ceilings 
during a ride. Our friend said cer- 


= action by the government to clarify used-car Ceil-| tainly not, that the use of automo- 
ings under the price order is necessary. Confusion caused | biles was a national habit and that 


by the ESA in placing ceilings on used cars is almost beyond |the demonstration had lost its im- 
description portance. This gave us pause when 
p . we realized how many dealers and 


salesmen have the same outlook. 

It is understandable that many 
of the sound selling techniques of 
the competitive days have fallen 
: into disuse during recent years. 
As an alternative, many dealers propose that the govern-|But whether = ne lapses 
ment look to credit restrictions to curb used-car prices. |The “assumption that. the demon: 
These dealers point out that Regulation W has markedly |stration ride is unimportant today 
depressed prices and sales of used cars. They add that by |i based on the thinking that the 

: P dealer can easily sell all the cars 
varying the time period and down-payment requirement, 


he receives. 
the U.S. can depress or stimulate the used-car market. 


The fact is that it is impractical to attempt to place 
price ceilings on used cars. Anyone familiar with the 
business knows that. 


* * * 


VEN IF that is true, and we cer- 
tainly are not going to prophesy 
on that matter one way or the 
other, the fallacy in the “do noth- 
ing” thinking is still apparent. 
First of all, we have considerably 
more to sell than an automobile. 
We have a reputation to sell and to 
maintain, we have goodwill to sell, 
and finally we have a parts and 
service business to sell, the import- 
ance of which was demonstrated 
during World War II. 


The demonstration ride will help 
to sell all of these things and keep 
them sold. 

Today’s automobile is an amaz- 
ing thing to a man who has been 
driving a 10- or 12-year-old car. 
You can tell him about it, but 
you cannot make him realize just 

(Continued on Page 32, Col. 4) 


In the past dealers have opposed Regulation W, but they 
point out frankly now that use of Regulation W would be 
a lot more sensible than price ceilings. 


The reason is simple. There are some 40,000,000 used cars 
in the hands of the public. Each varies in value according 
to use, care and happenstance. 


In a free market there is wide difference of opinion 
on used-car prices. Even the experts differ. 


So how is it possible for anyone in or outside the industry 
to attempt to set ceilings for all? 


What is the experience of dealers under the present tem- 
porary freeze? Most of the dealers checked by AUTOMOTIVE 
NEws didn’t even know they were under a ceiling. Those 
who did know pointed out that nearly every dealer would 
have a different ceiling if they had any. 


The average dealer might sell from 25 to 100 cars in the 
base period. Thus he would have only a few ceilings to 
cover thousands of makes and models, since from week to 
week they handle different merchandise. 


As-a result of the confusion, we strongly urge ESA 
officials to study the experience of OPA with used-car 
ceilings, and give heed to the advice of dealers. 


ESA will get many special pleas. But the plea on used 
cars must not be taken lightly. ESA will need all the expert 
opinion it can get. 


25 Years Ago as 






in February, 1926. 


cut raw rubber prices. 


ais COME up in this busi- 
ness from time to time which 
traveling around to 
various parts of 
the country and 
talking with 
many of our deal- 


One of the most 
pleasurable expe- 
riences on such 
trips is the meet- 
ing of old ac- 
quaintances. It’s 
sometimes amaz- 
ing to realize that 
with 
whom we had luncheon in Hous- 
lew =a ethuné/ton, we first knew 20—or was it 

ity, 30—years ago. And, thinking about 
it, we become aware of the fact 
«| that we know a lot of men who are 
real oldtimers in the automobile 


days,” and to most of us this brings 
talgia. The most difficult problems 


of bygone days seem now to have 
taken on a rosy hue; we wouldn't 


The Big Story 


Tire prices, soaring upward for months, took an abrupt nosedive 


Reason for the price puncture said Harvey Firestone was the large 
number of motorists who were making their tires go “just a little 
further.” This decreased demand forced British colonial producers to 


ce 
a 
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VEARS OR SO WEVE 


GIVEN YOU THE WORLD'S GREATEST, FASTEST, 


SAFEST, CHEAPEST, MOST DEPENDABLE AND 

WORLP-ENVIED TRANSPORTATION, JUST TO MENTION 

A FEW ADJECTIVES. WE'VE ARSENALEP YOU THROUGH 
TWO WORLD WARS AND NOW WE'RE MAKING YOU 
ANOTHER UNBEATABLE WAR MACHINE, WE'VE VEHICLED 
YoU TO THE TOP IN EVERY PHASE OF YOUR J 
ECONOMY AND NOW, BY GOSH , WE WANT OUR 

INDUSTRY TO BE RATEP ESSENTIAL UNDER 

THE DEFENSE PROGRAM ! 
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“O.K,. Boy, 
We'-r THINK 


AUTOMOTIVE INDUSTRY 
DEFENSE ORDERS HAVE 
PASSED 


TWO BILLION DOLLARS. 





‘Critic Challenged ... . . 


This is an open forum for the discussion or any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





Interiors Lauded 

I was quite amused in reading 
your article, “Car Interiors Criti- 
cized.” Evidently Miss Strengell 
has not seen the interiors of the 
more modern cars, 

If she will look at the present 
line of Chrysler make cars, she will 
soon realize how erroneous her 
statements in your article are. In 
all of the Chrysler cars there are 
distinct contrasts, not only in 
colors but in designs and materials 
as well. 

I have seen many fine cars but 
I have yet to see design, color, 
beauty and durability that will 
compare with the interior of my 
father-in-law’s 1948 Chrysler Crown 
Imperial. Tell Miss Strengell to 
look at a Chrysler Highlander, It 
took plenty of imagination to de- 
sign the interior of the car and it’s 
the only car of its kind. 

The interior of the DeSoto Sub- 
urban is both fireproof and stain- 
proof. I know because I work for 
an institution that has one. The 
interior, Koroseal, will soil after 
many months of hard use, but soap 
and water will make it good as 
new. This car has 54,000 miles on 
it and looks beautiful. 


I realize that there are many 










—From the files of Automotive News. 












inferior makes of car on the road 
and perhaps Miss Strengell has 
those cars in mind, However, I 
would not mention nor even try to 
compare them with Chrysler, Cadil- 
lae or Lincoln. 


These three cars are America’s 
finest and most expensive cars and 
so they are incomparable. But, the 
average car that an American owns 
(good cars) Ford, Chevrolet and 
Plymouth have very pretty and 
durable interiors, and they are very 
different. Competition makes it so. 

Seat covers are used for protec- 
tive purposes and not because they 
have more dash than the uphols- 
tery itself. Seat covers can always 
come off when they become dirty 
or torn—not so with upholstery. 
The three Greats—Ford, Chrysler 
and General Motors—have given 
the motoring public everything it 
wants in a car, inside and out.— 
WarrEN KorsGen, Bergen Junior 
College, Teaneck, N. J. 


. * * 
Yoicks 

You guys are nuts trying to give 
our Very Own Governor Dan 
Thornton to Oklahoma. We intend 
to see you guys don’t get away 
with this, Believe Me! 

Take a look at the caption on 
page 43, Jan. 22 issue. 

Better make proper correction 
before you make a lot of these 
Yankee Republicans mad as hell. 
—C. D. Benton, Benton Motor Co. 
Windsor, Colo. 

* * - 

How many states is Thornton 
governor of? We thought he was 
governor of Colorado. — McNALLy- 
Hatt Motor Co., Roswell, N. M. 

Eprror’s Note: We caught the 
rascal who did the deed. All he 
could say was that hell never 
steal another governor. 
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a "HOLIDAY SEDAN 
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. Equipment, accessories, and trim illustrated are subject to change with- A GENERAL MOTORS VALUE 
d out notice. *Oldsmobile Hydra-Matic Drive optional at extra cost. 
d 
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i= 
“ROCKET 98°’—a great new Oldsmobile! A magnificent new 
y, ) 
: 3 Oldsmobile! The most /uxurious new Oldsmobile ever 
it 
- built! Four ultra-modern models—the De Luxe Holiday Sedan 
vr 

above, the De Luxe Holiday Coupé, the Holiday Coupé, 
e the De Luxe Convertible Coupé! Four smooth, smooth new 
n 
d 
y Oldsmobile Hydra-Matic* cars! Four great new gas-saving “Rocket 
n 1 ° e e e ° 

Engine stars—with a superb new “Rocket Ride”! And they all 
n Above distinctive ‘“Holiday-type” il il 
? rear quarter window treatment. feature new roominess inside—new distinction and glamor 
0. ee ” - 

1951 “ROCKET” OLDSMOBILE throughout! Feature for feature, these “Rocket 98’s” are the finest 

n e e ° . ° 
8 Oldsmobiles in history! They’re certain to keep Oldsmobile 
-_ 


dealers everywhere rocketing ahead in 1951! 
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War Emergency 


May Hold Up | 


Retirement Plans | 


DETROIT. While several of | 
Chrysler’s top management men are 
nearing 65, it was indicated last 
week that they may remain in their 
posts because of the war emer- 
gency. 

Fred Zeder, board vice-chairman, 
and Owen R. Skelton, director en-| 
gineering, will be 65 the year. 

D. S. Eddins, Plymouth presi- 
dent, will be 64 in 1951, while Her- 
man Weckler, corporation general 
manager, and B. E. Hutchinson, 
finance committee chairman, will 
by 63. 


indicated they were about to step 
down. 

However, a Chrysler spokesman 
said that because of Chrysler's fast 
growing defense production job, | 
the executives’ retirement status is | 
indefinite. He pointed out that K. | 
T. Keller, who reached 65 last No-| 
vember, has continued on as board | 
chairman. 

While top executives often give | 
up their official positions at 65, 
they usually remain close at hand | 
as advisors. | 


Mansfield Is Appointed | 


Plymouth Vice-President 
DETROIT.—John P. Mansfield, 

47, who has been general manager 

of Dodge's 


San Leandro (Calif.) 
plant, has_ been 
elected a_ vice- 
president and di- 
rector of Plym- 
outh, according to 


D. S. Eddins, 





Plymouth _ presi- 
dent. 
Mansfield en- 
tered the auto 
industry in 1920 
as a factory 
worker in Flint. 
a He became asso- 


ciated with Chrysler Corp.’s prede- 
cessor, Maxwell Motor Co., in 1923 
in the distribution department. 
After holding positions as a 
Dodge regional manager, he was 
transferred in 1947 to take charge 
of the building and equipping of 
the new Dodge San Leandro plant. | 


NADA Conducts 
Survey to Find | 
Trends of 1950 | 


WASHINGTON. A year-end | 
business management survey now} 
being conducted by NADA is ex-| 
pected to disclose favorable and | 


| (northwest region) 
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New Buicks Are Unwrapped 





Pacific Coast Dealers Peek— 


in Ti : P More than 700 Buick dealers and their salesmen viewed the 195! models in San Francisco. 
A recent story in Time magazine Similiar meetings were held in Kansas City, where attendance reached 1,600; New York, 


where 1,200 saw the cars, and Detroit, where 1,100 attended. 





i 
i a” 


Preview of ‘51 Buicks in Houston— 
Approximately 1,200 Buick dealers and salesmen, dressed in ‘'buckskin" 
get a look at the new models. 


clothes, crowd to 


3d Chrysler Corp. Dealers 


Fined in Antitrust Action 


By D. M. Trepp 
Staff Correspondent 

SEATTLE.—Fines of $4,000 each 
for alleged violations of the Sher- 
man Antitrust Act were levied in 
U. S. Federal Court here against 
five Chrysler Corp. dealers of this 
state. 

The dealerships’ parts managers 
were fined $1,000 each, and the 
MoPar club of Washington was 
assessed $100. The case against the 
Chrysler Corp. Parts Wholesalers 
was dismissed. 
All defendents pleaded nolo con- 
tendre. 

The case dates back to Janu- 
ary, 1949, when the charges were 
filed. It was alleged that the de- 
fendents fixed prices by agree- 
ment on a limited number of 
body parts they were wholesaling, 
during the period roughly cover- 
ing 1947 and 1948. 

Ss. 


The five dealerships are L. 


—a” dealership trends dur- | Savidge, Inc., American Automobile 

F ; f as |Co., and Commercial Automotive 
Results compiled from the asso-/ Service, all of Seattle, Riegel Broth- 
ciation’s confidential questionnaire |... [ne Spokane, and Winthrop 


will be used in NADA’s th cons: | Motor CGo.. Tacoma. 


with government agencies in com- 
ing months. The survey findings 
will also be made available to 
NADA members. 

Twenty-two questions are asked | 
in the survey. They seek such} 
information as a firm’s total assets, 
its new and used-car and truck 
inventories in units and cash as of 
Dec. 31, 1949, and 1950, and the 
total value of parts and accessories 
on hand on these dates. 

Other questions seek the value 
and number of retail vehicle sales, | 
parts and accessories sales, and the} 
cost of these items to the dealer. | 
Information on grand total sales | 
and expenses in all departments is | 
also sought. 








Ford Renovating 


| 4 
Chicago Plant 

CHICAGO.—Payment of $14,700,- 
000 to Ford for reconditioning and 
retooling the huge plant here for | 
manufacturing Pratt-Whitney Wasp 
Major airplane engines was au-| 
thorized by the Air Material Com- | 
mand. 

The plant, said to be the largest | 
in the U. S., was originally built and 
used for turning out Curtiss-Wright 
engines during World War II, and 
was known as the Dodge-Chicago | 
plant. Plans call for employment of 
between 20,000 and 30,000 at peak 
production of the new type engines 
for large bombers and transport 
planes. 








In the first action, Judge Sam M. 
| Driver held there was no violation 
of the act by the defendents. The 
| government appealed to the Circuit 
Court of Appeals, at San Francisco, 
where a reversal of the lower court 
resulted. The case was remanded 
to Judge Driver for trial. Upor 
statement of government attorney: 
it appeared that at least six week 
would be consumed in the trial. 

“While there was a_ strong 


Offices Expanded 
By Old Timers 


NEW YORK.—J. E. Henry, presi- 
dent of Automobile Old Timers, re- 
ports the leasing of additional space 
adjoining its present headquarters 
on the 15th floor, Midston House, 
22 E. 38th St., New York. 

Owing to the rapid development 
of the organization, now in its 12th 
year with nearly 4,000 members, it 
was found necessary to expand its 
facilities, Henry said. The new lease 
for approximately 1,800 Square feet, 
runs to Jan. 31, 1954. 


Richmond Dealer Heads 
Va. Price-Wage Office 

RICHMOND, Va.—A local 
dealer has been appointed director 
of price and wage controls in Vir- 
ginia. 


He is Paul Lauritzen, whose deal- | 


ership is located at 1840 W. Broad 


St. During World War II he worked | 
for the OPA, 


auto | 


sentiment in favor of fighting the 
case,” said Tracy Griffin, attorney 
for one of the defendents, “nolo 
contendre was finally pleaded. In 
view of the present difficult and 
critical national situation with 
its business controls, ete., it was 
felt by these men that they could 
not spend six weeks away from 
their businesses. The costs for 
fighting the case would have been 
more, too.” 


' 
|judge refused to assess fines as 
| high as the government requested, 
jeven though there was a willing- 
|ness to pay. The judge stated that 
he was not impressed by the im- 


pertance of the case. 
Parley Dates Set 
By Ohio Dealers 


~ 

COLUMBUS, O.—The Ohio Auto- 
mobile Dealers Assn. will hold its 
annual convention Oct. 29-30 at the 
Dayton Biltmore hotel, Dayton, ac- 
cording to Walt Hamer, executive 
chairman. 








U.S. Output at *45 Level 


| WASHINGTON.—Industrial pro- 
duction has climbed about 10 per- 
cent since the start of the Korean 
war, according to Federal Reserve 
| Board estimations. 

The FRB predicted that its 
monthly index will reach 220 per- 
cent of the 1935-39 average when 
January figures have been com- 
puted. That would be 20 percent 
| above last year’s level, on par 
with the June, 1945, figure, but 
well below the record high of 250, 
reached in the fall of 1943. 





| was 216 percent of the prewar level, | 
|compared with 215 percent in No-| of 
|}vember and 179 percent in Decem- | board added that iron mines had 


ber, 1949. 





Tests to Probe 
Hypnotic Effect 
Of Modern Roads 


Can highways hypnotize? 


men and psychologists, with 


|“guinea pigs,” the American Auto- 
mobile Assn. has reported. (See 
story on highway hypnotism in 
Nov. 13 issue, Page 52.) 
Possibility that some 





modern 


types of highway, which do not) 
provide sufficient breaks in driving | 


monotony, may exert a Svengali- 
like influence on the motorist has 
long been suspected, 
W. Marsh, director of the AAA’s 
traffic engineering and safety de- 
partment. 

“There appear to be extraordin- 
ary numbers of accidents caused 
|by drivers ‘dozing’ or falling asleep 
at the wheel on some stretches of 
modern highways,” he said, “lead- 
ing to the possibility that factors 
other than fatigue are involved.” 
He explained that when a vehicle 
leaves the highway or crashes into 
another vehicle without leaving 
skid-marks, it is generally assumed 


a oa |that the driver has dozed off. 
It is important to note that the | 


“Many motorists have had the 
experience, when driving long dis- 
tances on comparatively straight 
highways, of finding themselves be- 
coming unduly sleepy” Marsh said. 
“The fixation of attention and the 
lulling sound of the motor going at 
a steady pace and of the tires whir- 
ring on the pavement are akin to 
methods used by psychologists in 
inducing hypnosis. 

“The driver’s sleepy state, oddly 
enough, can often be counteracted 


| The board said December output | 


This question may soon be placed | 
under intensive study by medical | 
the 


Pennsylvania Turnpike as the test- | 
ing ground and truck drivers as} 


said Burton} 


, | 
Index Climbs 10% Since Start of War, 
20% Over 1950, FRB Reports 


output increased “to a rate some- 
what above the earlier record 
reached in October,” and gains 
were made in output of producers’ 
equipment and munitions, mainly in 
machinery and transportation 
equipment industries, the board 
said. 
Production of nondurable goods 
continued at a high rate in De- 
| cember and early January and 
| there was a high sustained vol- 
ume of output for textiles, paper 
and chemical products, 
Declines were noted in the output 
iron ore and petroleum. The 


| been operating at an exceptionally 


| Auto production in December was | high level in the autumn and that 
inear the average 1950 rates, steel | petroleum output was climbing to a 


new record rate in January after a 
December decline. 

In other business fields, the FRB 
said, prices showed a marked ad- 
vance over recent months; rate of 
|bank loans to business slackened; 
business demands continued strong, 
and consumer demand expanded 
sharply. 


Indiana Dealers 
Form Standby 
‘Ambulance Unit 


INDIANAPOLIS. — A statewide 
civil defense auxiliary ambulance 
corps is being formed by the Auto- 
mobile Dealers Assn. of Indiana, 
according to Herman Schaefer, ex- 
ecutive secretary. 

The association has urged its 
members to cooperate because they 
are the only source through which 
a standby ambulance corps can be 
quickly and economically estab- 
lished, he said. 

Dealers are being asked to con- 
tact their city or county civil 


| 


| defense directors and obtain appli- 


by turning on the windshield wipers | 


or the car radio; either action helps 
to distract the fixated attention. 
But the best thing for a motorist 
to do when he gets drowsy is to pull 
off the road and take a nap.” 











Coming Events 





Dealer Conventions 

Apr. 2— Louisiana Automobile Dealers 
Assn., Jung hotel, New Orleans. 

May 14-15—Missouri Automobile Dealers 
Assn., Hotel Jefferson, St. Louis. 

May 3l-June 2— Washington State Auto 
Dealers Assn., Winthrop hotel. Tacoma. 

Sept. 16-18—28th Annual Convention, New 
York State Auto Dealer Saga 
ore Hotel, Bolton Lake 

George, New York. 


October 21-23—Flor 





Landing 


Ja Automobile Deal 
Assn., 195! Annual Convention, 
pa Terrace hotel, Tampa, Florida 
29-30—Annua!l Convention, OF A 
bile Dealers Assr Dayton Bilt € 
Dayton, Ohio 
o* * o* 


Dealer Auto Shows 


17-25 — Chicago Automobile Trade 
International Amphitheater, Chi- 


T 
Tar 


Oct. 


Feb. 
Assn., 
cago. 

Feb. 21-27 — Miami Auto Dealers Assn., 


Miami, 
* * * 


Aftermarket Shows 


Mar. 21-24—Pacific Automotive show, Civic 
Auditorium, Seattle, ash. 
Apr, 26-29 — Southwest Automotive show, 
Oklahoma City. 
May 17-20 — Southeast Automotive show, 
| Atlanta. 8 i 
+ 


Allied industries 


Feb. 4-6—National Truck Leasing System 
annual convention, Sheraton hotel, Chi 
cago. 


Feb. 5-8—National Automobile Accessory 
Mfrs. Assn., New York. 


* * * 


General 
March 6-7—195! Mobilgas Economy Run 
Los Angeles to Grand Canyon. 
Apr. 1-2—Canadian Automotive Whole 
salers and Manufacturers Assn. conven 
tion, King Edward hotel, Toronto, Ont. 


Apr. 4-15—33rd International Motor Show, 
Turin, Italy. 

Apr. 17-20 — National Packaging Exposi 
tion, sponsored by American Manage- 
ment Assn., Atlantic City. 

Apr. 30-May 2—U. S. Chamber of Com- 
merce 39th annual meeting, Washing 


ton, D. C 
May 7-l1—The Greater New York Indus 
trial show, 7ist Regiment Armory, New 


York, 


May 30- Sept. 9— World Transportation 
Fair, Santa Anita Park, Arcadia, Calif. 


* * * 


Engineering 

Mar. 6-8—Society of Automotive Engineers 
passenger car, body and materials meet 
ing, Hotel Book-Cadillac, Detroit. 

Apr. 2-5—American Society of Mechanical 
Engineers (spring meeting), Atlanta- 
Biltmore hotel, Atlanta. 

Apr. 16-18—American Society of Lubrica- 
tion Engineers (annual convention and 
lubrication show), Bellevue-Stratford ho- 
tel, Philadelphia. 





cations and instructions for dis- 
tribution to their customers having 
panel or delivery trucks, station 
wagons, or other vehicles suitable 
for ambulance purposes. 

Schaefer said the state civil de- 
fense director feels that use of con- 
ventional cars, in large numbers, 
would only create traffic congestion 
in an emergency period. 


Central Region 
Of Ford Opens 


Service Contest 


DETROIT. — Nearly 1,000 Ford 
dealerships in the central sales re- 
gion are participating in a customer 
service contest during February, 
March and April, according to J. C. 
(Larry) Doyle, regional manager. 

More than 1,300 dealers, parts 
managers and service managers 
will qualify for a week-end in New 
York as the climax to the “Broad- 
way Flying Jamboree” contest. All 
will be flown to and from New 
York from 17 cities in the region 
in a 30-plane non-stop flight. 

Parts and service managers will 
be eligible for prizes totaling al- 
most $40,000, including five new 
Ford Victorias. The 1,300 persons 
qualifying in the contest will stay 
at the Waldorf-Astoria hotel for a 
week-end. 

Among the highlights of the New 
York trip will be an entertainment 
program featuring movie, radio, 
television and _ stage stars, 


Parts Merger Plan 
Foiled by U.S. 


HAGERSTOWN, Ind.—Presi- 
dents of Perfect Circle here and 
Thompson Products, of Cleveland, 
Thursday announced cancellation 
of their corporate merger plans be- 
cause of Justice department anti- 
trust objections. Both concerns 
make piston rings, Thompson re- 
cently having acquired Ramsey 
|Corp., of St. Louis, another piston- 
|} ring concern. 
| Perfect Circle President Ralph R. 
|Teetor and Thompson President 
|Fred C. Crawford reported in a 
| joint statement that the Justice de- 
|partment had threatened to take 
legal action if the merger were con- 
| summated. 





by 
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ut fy 


IS YOUR BE 


at 


ed 


S- < 


rn, 


PORCELAINIZE BEAUTY IS THE BEST PARTS AND. 


: ACCESSORY SALESMAN THE DEALER CAN HAVE PORCELAINIZE | coaea 


The Approved Treatment 
for New and Older Cars 





SB ecause the more proud an owner is of his car, the more willing 


d he is to spend money on it. 
oj The beauty that only Porcelainize can provide and which can 
. be provided only by New Car Dealers—the beauty that is visual 
S 
‘s proof of the quality of the Dealers’ workmanship...the beauty 
; 
1 that fills the owner with continuing pride, is a SALES TOOL every 
. 
n New Car Dealer can wield to the fullest advantage, in peace, war ; 
1 a 
1- or half-way. ‘Bon > 
WwW f : - 
> 3 4 
is .e : “ : “ (x | \ y 
_ = Yes, Porcelainize Beauty is an “automatic salesman,” and a «g\\ HERE S$ ALL YOU NEED... 
a Tri} \ 
é salesman requiring only a space as small as 10 ft. by 23 ft. on your fa! ‘wi At less than the cost of a month’s salary for an extra appren- 
it : : , ‘ tice, you can secure a full supply of Porcelainize Liquid, Wash Cream and 
. service floor to do the grandest job of increasing parts, accessory Ccenar alee dataniale Edidaan te: wh eitdaediog Sepenienie 
and service sales in your experience. Let us supply the proof Maintenance Dept. including: 
without obligating you in any way. Write today. We Porestainize Quifer, Fede, Goves 
2. Porcelainize Display Sign 
d FREEMAN & FREEMAN, Inc., Denver 3, Colorado Sree Ser ae 
n 4, Simple Porcelainize Follow-up System for 
c repeat sales and more numerous customer contacts. 
s 
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: UNCHALLENGED IN MERIT 
- VA Vas UNMATCHED IN POLICY 
| UNEQUALLED IN PROGRAM 
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‘Bear Reconverts 


Trouble Spots Pinpointed 


Personnel, Merchandise, Expense Control 
Seen as Dealers’ Major Problems 


ALBUQUERQUE, N. M.—Person-;“Chart your vulnerability to the 









i 
i 
u 


nel, availability of merchandise and 
expense control will be the three 
most important phases of dealer 
operations during the national 
emergency period. 

That is the conclusion made by 
the New Mexico Auto Dealers 
Assn. after a study of recent gov- 
ernment proposals. 

William Randolph, executive sec- 


loss of manpower. Analyze your 
present force to earmark those 
capable for promotion or transfer 
to other tasks. Seek replacements 
to train to fill vacancies occurring 
in your ranks,” Randolph said. 
He emphasized that a dealer to 
operate successfully must have em- 
ployes who are “sold” on the deal- 
ership as a good place to work. 





retary, told NMADA members that 
“controls, not competition, will be 
the dealers’ principal worry” in 
coming months. But, he added, 
“This is not cause for alarm for, 
in the period 1941-45, dealers sur- 
vived over four years in which 
there was no new vehicle produc- 
tion.” 

It can be done again through 
thoughtful planning and efficient 
management, he said. 

Randolph advised dealers to 
call each of their employes in 
for a private “man-to-man” talk 
and ascertain each worker's draft 
status and plans for the future. 

From the information obtained, 


“It is a number one priority 
for every dealer to survey his 
sources of supply; evaluate his 
present inventory in the light of 
current and anticipated require- 
ments, and generally take steps 
to fortify himself against a stop- 
page of material,” Randolph 
warned. 
| Arrangements for obtaining mer- 
|chandise (whether manufactured 
products or services) should be 
handled directly by the dealer, he 
said. 

Expense control during the 
emergency assumes added signifi- 
cance if the dealer hopes to pro- 











Ambassador of Highway Safety— 

Dick Whitney (right), Van Nuys, Calif., will tour the nation in a safe driving campaign in 
his new Nash Ambassador sedan bearing bright-hued slogans and admonitions to adults and 
juvenile motorists. Montie Montana, rodeo and television star, swings a rope halo over group 
as Lt. F. E. Thomas, of the Valley accident investigation division, and Paul Allen, district 
manager for the Auto Club of Southern California, join him in congratulating Whitney on his 
civic enterprise. Whitney has driven more than 375,000 miles throughout the U. S. during the 
past 15 years without an accident. 





— - profit margin, Randolph} Mercer on Governor’s Staff 
noted. 
Otis E. Mercer, Nashau automo- 
Because of higher wages and | bile dealer and former president of 


wholesale stock costs and coming : ; 
price contrels, he said dealers|the New Hampshire Automobile 


should adjust prices now and an-|Dealers Assn., has been appointed 
ticipate probable increases in costs | to the military staff of Gov. Sher- 
and taxes. man Adams with the rank of major. 








use DU PONT DULUX 


REG. U.S. PAT. OFF. 


to insure customer satisfaction 


Du Pont DULUX Enamel has such a high initial 
gloss that it requires no rubbing or polishing . . . 
saves you time. . . cuts your costs. That’s why 
DULUxX is ideal for over-all refinishing. Then 
too, a DULUX job lasts. It is made to give 
the utmost in long-term protection . . . resists 
stains, weathering and rough usage. 


Car dealers and refinishers especially benefit 
by using DULUX on used cars. A smart eye- 
catching DULUX finish helps sell a used car 
faster, at a better price. 


BEFORE painting, this used car 
would not sell for $1000 


» AFTER painting, the same car 
sold quickly for $1,200 





DULUX Enamel is also ideal for commercial vehicles 
because it means... 


1. fast, easy application 

2. economical maintenance 

3. extra-long durability 

4. long-lasting good 
appearance 











For over-all refinish jobs on passenger cars use the 44 
MOST POPULAR DULUX COLORS. Quickly avail- 
able, they save you time and labor on color matching. 
Just call the Du Pont stock point nearest your shop. 


E. I. du Pont de Nemours & Co. (Inc.), 
Wilmington, Delaware. 


Refinish Sales 





REG. U, $, PAT.OFF 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


‘Ad Program to 


|Tire Care Theme 


ROCK ISLAND, Ill.—To point up 
the importance of tire conservation, 
Bear Mfg. Co. has reconverted all 
|future advertising plans to a “care 


, | will save tires” theme. 


A complete promotion package 
of dealer newspaper mats, post- 
cards, mailing folders, children’s 
coloring books, window pennants 
and posters are available to help a 
dealer promote the program in his 
area. 

“Tire saving is everybody’s job 
... but it starts with the automo- 
tive serviceman,” said Will Dam- 
mann, Bear president. “Our past 
experience in the World War II 
tire conservation program has 
proved that unless wheels are per- 
fectly alined and dynamically bal- 
anced, all other conservation pre- 
cautions are wasted. 

“Therefore, all of our advertising 
and sales efforts must be pointed to 
prove to the American motorist 
that he is pounding and scuffing 
away thousands of tire miles when 
he drives with misalined and un- 
balanced wheels.” 

To supplement the advertising 
| activities, Bear has already acceler- 
lated its training program in the 
sehool here. 


58 Auto Makers 
‘To Display at 
Italian Show 


| TURIN, Italy. — Fifty-eight auto 
manufacturers from five countries 
}will sponsor exhibits at the 33rd 
International Motor show, sched- 
|uled for Apr. 4-15 here. 

| There will be 19 U. S. cars on 
| display, 20 from Great Britain, nine 
from Italy, six from France and 
|four from Germany. 

| In all, there will be more than 
| 400 exhibitors of cars, trucks, buses, 
| tires, parts and accessories. 

| The show area has been 
creased to 193,750 square feet. 








Timken Rehearing 


‘Set for Feb. 14 


CLEVELAND. — Timken Roller 
| Bearing’s motion for a rehearing 
on its cartel conviction will come 
before Federal Judge Emerich B. 
Free Feb. 14. 

Timken, last year, was ordered 
by Judge Freed to divest itself of 
its holdings in British and French 
| Timken interests. The Canton (O.) 
firm was charged with restraining 
'trade by joining with British and 
French corporations to parcel out 
|the world market for non-friction 
| bearings. 


$200,000 Cars 


American Magazine Tells 


About ‘Pilot?’ Maker 


NEW YORK.—A man who turns 
out model automobiles—at a cost 
of $200,000 each—a year or more 
before they come off manufactur- 
er’s assembly lines, is the subject 
of a picture-story in the “interest- 
ing people” section of the February 
American Magazine. 

He is Elmer G. Wettlaufer, who 
heads his own manufacturing cor- 
poration at 19660 W. Eight Mile 
| Rd., Detroit. He specializes in build- 
ing test or “pilot” cars for auto 
manufacturers. 

Wettlaufer, who does work for 
almost all vehicle makers, was chief 
body engineer of Chrysler Corp.’s 
commercial car division until 1940. 
He was with the corporation for 
12 years. 





City Safety Award Given 
To Philadelphia Dealers 


PHILADELPHIA.—An award 
for the outstanding contribu- 
tion to local highway safety in 
1950 will be given to the Phila- 
| delphia Automobile Trade Assn. 
by the city traffic board at a 
| luncheon in the Bellevue Strat- 
| ford hotel Feb. 19. 

The traffic board said it based 

its decision on the important 
part PATA and its members 
played in making driver train- 
ing possible in Philadelphia pub- 
lic schools. 
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‘Ads in Country 
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Gentleman Help 
You Sell More Auto Supplies! 





When a manufacturer puts an ad in Country 
Gentleman, it’s the strongest kind of help to you in 
selling your best rural customers! This has been proved 
in a nationwide survey of men and women heads of 
Country Gentleman homes. Not only do they read 
Country Gentleman more, use it more, like it more than 
the other big farm magazines—but they also... 


READ THE ADVERTISING in Country 


Gentleman... in 96.2% of homes. 


GET BUYING IDEAS from the adver- 


tising in 3 out of 4 homes. 


RECALL DEFINITE BUYING IDEAS in 


over 3 out of 4 of these homes. 


_..- that’s why dealers like you give 
Gentleman a lead of nearly 2 to 1 


when voting for the farm magazine that helps most to sell local customers 


Yass 


TO MOVE PEOPLE 
TO MOVE GOODS 


That’s why Country Gentleman also rates first with 
advertisers. They invest more advertising dollars in 
Country Gentleman than in any other farm magazine. 
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Sales Tax Ruled | 


Part of Income 


By Ariz. Court | 


PHONEIX.—In an opinion in-| 
volving an automobile dealer, the) 
Arizona supreme court has ruled | 
that sales taxes passed on to cus-| 
tomers by Arizona business firms | 
must be reported by the firms as) 
part of gross income for tax pur-| 
poses. = 

Reversing an earlier decision of | 
the late Judge Thomas J. Croaff | 
of Maricopa county superior court, | 
the opinion was given in the case 
of Quebedeaux Chevrolet Co. Vs. 
the Arizona state tax commiss’on. 

The litigation originated when 
the Phoenix automobile firm in 
1949 paid the commission under | 
protest $244.81 in taxes it contended 


it was not liable for. The company | contentions, the high state court's | 


asserted that tax was levied on 
money obtained by the company as 
“sales tax” on customer purchases 
and that to tax such funds would 
constitute “double taxation.” 

The company also alleged the 
money was not part of its gross in- 
come, in that the firm was a mere 
tax collector for the state. 


In rejecting the first of these 


WNT FeEISS 
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L-M Service Officials on Tour— 


Currently conducting a series of meetings 


in key cities throughout the nation are E. D 


Longenecker (center), national service manager, and E. A. Erickson (right), parts and acces- 


sories manager of Lincoln-Mercury. They are 
manager, in Atlanta. 


opinion stated: 

“We think it essential to an un- 
derstanding of the excise revenue 
act of 1935 to recognize from the 


outset that the act does not place | 


a tax upon sales as such, (that is) 
that it is not a true sales tax meas- 


ure, but rather a tax upon the privi- | 


lege of engaging in business.” 





shown with W. A. Toms, southern region sales 


Bank Posts Jones’ Bond 


LOUISVILLE.—Citizens Fidelity | 


| Bank and Trust Co. of this city has 


| posted bond for $600,000 as executor | 


of the estate of B. E. Jones, late 
automobile dealer in Glasgow and 
Bowling Green, Ky. Jones’ estate 
has been estimated to be worth 
‘more than $540,000. 











|Secure from Tax Angle... 


Outlook Is 


Brighter 


| In Auto Advertising 


(Continued from Page 2) 


| predict with conditions as ‘“confus- 
ling” as they are now. 

It is known, however, that one 
| of the Big Three cancelled as 
much of its advertising as it 
could without suffering contract 
penalties at the time of the price 
rollback announcement from 
Washington. 

It is now reported that many of 
these cuts, which hit magazines 
harder than other type of media, 
have been reinstated. 

But its spokesman, as well as 
those for other firms, reiterate 
that “no one can tell what might 
happen tomorrow.” 

He added that he anticipated a 
big increase in direct mail cam- 
paigns to boost service business as | 





the new-car backlog decreases and 
old cars get older. 
a * a 

HE MANUFACTURERS do not 

reveal their ad plans and bud- 
gets, but some advertising men 
close to the picture in the Motor 
City estimate that cuts in budgets 
range from 20 to 30 percent, or 

about the same percentage as the 
anticipated cut in production. 

They also point out that “Wash- 
ington thinking” is dominating the 
picture from the auto makers’ posi- 
tion in contrast to the less re- 
stricted actions of individual deal- 
ers. 

One of the largest dealers in 
the Midwest which spends nearly 
50 percent of its ad budget on 
fixed expenses such as outdoor 
boards and phone directory space, 
plans to pare its budget some by 
elimination of advertising spe- 
cialty items. All dealers said they 
plan to boost used-car promotions 
when warmer weather arrives. 

A spokesman for a Chicago daily 
newspaper said that while less 
space is being sold to the motor 
companies for the special auto show 
sections in that city, there’s an in- 
dication now that space purchases 
by dealers will bring the linage in 
these sections close to last year’s 
level. 

The magazines have felt the 
pruning knife the most because of 
the publication time lag, but are 
expected to fare better when, and 
if, institutional copy shows a gain. 

The lapse between the time a 
magazine ad is written and its ap- 
pearance in the publication makes 


|it difficult to write timely sales 


messages in a period of interna- 
tional unrest, it is contended. 


New Steel Mill 


Planned for 


Detroit Area 


DETROIT.—A new steel mill in 
nearby Trenton, with an annual 
capacity of 1,600,000 ingot tons, is 
being planned, it was announced 
last week by Carlton M. Higbie, 
Detroit financier. 

Higbie said establishment of the 
mill will require $100,000,000, most 
of which will be sought as a loan 
from Reconstruction Finance Corp. 
The firm will be known as Gibral- 


|tar Steel Corp. 


Application for a certificate of 
necessity will be made immediately 
to the National Production Author- 
ity so that the plant may be built. 








John Hughes gets award plaque from 
ASTA President-elect A. L. Simmons 


for outstanding summer travel section... 


John Hughes came to The News as a copy boy in 
1934...and at night started to slug his way through 
culture courses at Columbia. After two years on 
the coffee and sandwich beat he was graduated to 
police, and later to general assignments. 

In 1946, he covered aviation. Then as Military 
Editor, he followed major military maneuvers, in 
the Arctic, Aleutians, the Caribbean and Europe. 
Bucketing around the world with the high brass 
gave John itchy feet...In December 1947 he sold 
the office on letting him start a travel column 
titled “Wheels, Keels & Wings.’ Since then his life 
has been a bowl of visas, reservations and front boy! 

He travels as plain Joe Doakes, takes nothing on 
the cuff, and is under no obligation to toss bouquets. 
Sometimes he brings along the Better Half, to get the 
woman angle. He traveled 100,000 miles last year. 

Last May he put out The News’ first Travel Section 


..-24 pages of what most people want to know when 








0 New York News 


they go, what to do and see. The Section clicked with 
the customers, rang up fresh receipts for resorts, hotels, 
and transportation purveyors on three continents... 
And on December 7 the American Society of Travel 
Agents tapped Hughes and The News with a special 
award for an outstanding Travel Supplement... “‘for 
continued excellence in the field of travel writing.” 
The Association examined 302 newspapers in all. 
Another of the smaller local sheets here, called The 
New York Times, got a similar Oscar. 


XY 

Tue TRAVEL FIELD catches on fast... in the first 
eleven months in 1950 gave The News an advertising 
gain of 83,000 lines—three times that of any other 
New York paper. 

In such a market as New York, such a paper as 
The News can hardly help sell more of everything 
from world cruises to white goods, from new sports 
coupes to family sedans, at a lower cost—than almost 
any other medium in the world. This modest claim 
can be supported with evidence from practically every 


classification . . . Ask for the facts! 


Core a 
| Tp GRE CHIEFS 
| KOREA HUDDLE 


| SS Sowet Aan i Sete ge 


DAILY .. more than 2,125,000 
SUNDAY more than 4,050,000 





Higbie said that Defense Mobilizer 
Charles E. Wilson told him he was 
“100 percent” for the planned opera- 
tion. 

Cyrus Eaton, of Otis & Co., Cleve- 
land, will be board chairman; Max 
|Zivian, president of Detroit Steel 
Corp., will be president, and Higbie 
will be vice-president. 


Contracts 


(Continued from Page 2) 
Dodge in Chicago during World 
War II. The engine is used in sev- 
eral Navy planes, including the 
Lockheed P2V “Neptune,” portions 
of which will be built by Kaiser- 
Frazer Corp. 

The engine will be produced in 
the Detroit area and may result in 
Hudson building a new plant for 
the purpose. A. E. Barit, Hudson 
president, called the contract a 
“large and important assignment.” 

The Navy also announced that 
the engine may be furnished to the 
Air Force for installation in the 
Fairchild C-119 “Packet,” another 
aircraft which K-F is under con- 
tract to produce. 

An order for four-bladed pro- 
pellers, also for installation on 
Fairchild C-119 planes, was an- 
nounced by GM's Aeroproducts 
division. 

Although the numbers of propel- 
lers ordered and the dollar value 
of the agreement were not dis- 
closed, it is believed the order is 
one of the largest ever placed by 
the services for propellers. 

It also appeared that Packard 
would soon be awarded a contract 
to produce aircraft engines. 


<> 
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This is the first advertisement in the new GM ‘‘Key’’ campaign for 
1951. In the most popular magazines read by your prospects—usually 
as a two-page spread in full color~it accom plishes three basic things 
tor GM dealers in these critical times: 

1—It tells the world why GM cars are the key values. 


2—It emphasizes the years of skilled research, engineering and produc- 





and tion that insure higher quality in every detail. 
a 3—It assures the public that American ingenuity is still working over- 

Oo ° ° ° ° ° 7 
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This exploration is concerned with a multitude of things 
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AUTOMOTIVE WASHINGTON 


Hot Criticism Boils Up 
In Backwash of Freeze 


By William Ullman 


Washington Correspondent 
HE GOVERNMENT'S price and wage freezing orders 
brought generally hostile reaction from labor, farm and 
other segments of American public opinion. 

On the manufacturers’ side, William H. Ruffin, NAM 
president, said the wage and price controls ordered by the 
government “reach only the®—— “ie tee tak 
symptoms of inflation” and y CE 


City CIO coun- 
not the cause. cil, said the or- 
He said the solution lies in great- ders are “a 
er production, pay-as-you-go taxa- shocking blow 
tion for the country’s rearmament to American 
program and drastic economy in wage earners 
government nondefense spending. and consum- 
Labor leaders were most out- ers.” He said 
spoken in their criticism of the reg- they represent- 
ulations. President William Green ed “a cowardly 
of the American Federation of retreat on the 
Labor, called the wage freeze “un- part of an ad- 
just and unfair” to labor. minis tration 
Michael Quill, vice-president of 





William Uliman 
reeling under the blows of profit- 








HOLLINGSHEAD 





DYNAMOMETER 
TESTED 
AND 

GUARANTEED 


Now you can handle that Hydra-Matic Trans- 
mission job yourself—without trouble or de- 
lay—at a fixed price, with a positive profit 
to you, and with a certainty of customer 
satisfaction. 


Just send the unit to Hollingshead. A rebuilt, 
Dynamometer-tested and guaranteed exchange 
transmission will be shipped at once with full 
directions for installation. 


1. issions 


are rebuilt by specially-trained mechanics; in a 
factory-engineered production shop. All worn 
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OLDSMOBILE 


CADILLAC 


For Safety at Night— 


| Rear-end collisions on the highway at night can be reduced by making trucks, buses and 
autos “‘glow'’ in the dark, the Highway Research Board was told at its 30th annual meeting | 
in Washington. A truck can be made to ‘‘glow'’ by putting reflective sheeting on its rear- 
| end, the scientists were told. The speaker was Donald A. Hoppe of the lowa State college 
| driving laboratory, who has conducted over 500 tests on night-time driving visibility. 





mad Wall Street lobbyists” and 
declared also there should be “a 
sweeping revision” of the regu- 
lations. 

Walter Reuther, head of the CIO 
United Auto Workers, said the 
freeze “in no way affects the esca- 
lator clauses of our contracts.” He 
promised fuller comment after 
studying the orders. 


Emil Rieve, president of the CIO 


tice his organization would con- 
tinue to press for wage increases 
for workers in the textile industry.” 

Sharp criticism, for other rea- 
sons, also came from representa- 
tives of farm groups and a leading 
meat packers’ organization. 

Allan Kline, president of the 
American Farm Bureau Federa- 
tion, said in Chicago that under 
price controls “America will lose 
10 to 15 percent of its potential pro- 
duction in five years in comparison 
to free economy methods.” 

He said the only way to cure 
inflation was “to balance the 
budget and reinstate the confi- 
| dence of the people.” 

The American Meat Institute, 
representing most of the country’s 
major packers, said “grave prob- 
lems” are involved in the imposi- 
tion of controls in the livestock 
market. The organization warned 
that it may bring on “black mar- 
kets, black market prices and the 
disappearance of meats from legiti- 
mate channels of trade. 

+ * * 


Cooperation Pledged 
N ASSOCIATED PRESS survey 
showed that many business 
men were ready to cooperate fully 
with the orders while withholding 
|their approval. 

A chain store operator, a televi- 
sion manufacturer and others pre-| 
dicted the controls would result in 
scarcities in some items. 
| Members of Congress generally 
| agreed that controls had to come 
| but several of them said they 
came too late. 

“Every element of value was be- 





| 








| 
| 
| 





| military production problems anc 


cutbacks in civilian goods. 
* * + 


Field Coordination 

HE DEPARTMENT OF COM.- 

MERCE has revised the area 

limits of its regional offices to 
coincide with those of other gov- 
ernment agencies concerned with 
mobilization programs, Carlton 
Hayward, director of the office of 
field service, told reporters last 
week. 

Department field offices, he 
said, are now providing business 
men with services arising out of 

| the activities of the National 
Production Authority, which is 
an agency of the Commerce de- 
partment. Such services include 
matters relating to priorities, al- 
locations, compliance, and inter- 


| pretations of NPA regulations. 
Textile Workers Union, served no- | 


Hayward said this realignment 
| places departmental regional areas 
within the same geographical boun- 
daries as other mobilization agen- 
cies—and promotes the more effi- 
cient functioning of stabilization 


|controls throughout the country. 
| + * + 


Capital Notes 
IGEL H. BELL has been named 
director of NPA’s light metal 
division. This division is respon- 
sible for developing and adminis- 
tering NPA programs dealing with 
|aluminum and magnesium. 
| * - + 
NPA last week announced the 
appointment of Whitman W. Hop- 
ton as director of its tin, lead and 
zine division. Hopton is on leave 
from his position as assistant to 
the president of Matthiessen and 
Hegeler Zinc Co., LaSalle, Ill. 
* * a 


A new federal agency—a modi- 
fied Office of War Information— 
is expected to be set up here short- 
ly. The agency would issue news 
releases from: all government de- 
fense agencies, and clear in advance 


| speeches and statements by defense 


Willys Reports 
Civilian Sales 
Up 54 Percent 


TOLEDO.—W. S. Venn, general 
sales manager for Willys-Overland 
Motors, last week reported sales 
of Willys civilian vehicles up 54 
percent in December over the previ- 
ous month. 

Venn said increases were shown 
for all vehicles in the Willys utility 





ling destroyed,” said Rep. Spence, 


Same Day 
Shipment 


makes ~ 0U models 


| were pyramiding. 
| * 


More Dissension? 


* * 


ed here last week, toplevel gov- 
ernment officials are engaged in a 
battle over control of the entire 
manpower mobilization program. 
The behind-the-scenes struggle, it 
|was said, is between the office of 
Mobilization Director Wilson and 
Secretary of Labor Tobin. | 


PONTIAC 


or damaged parts are replaced with new parts. LINCOLN NASH Standing by as more than in- | 
terested spectators are Assistant 
HUDSON KAISER Secretary Anna Rosenberg, in 






PE 2) iotings. 


head Exchange Hydra-Matic unit is precision 
checked—then run-in and block-tested on a 
specially-designed factory-approved Dyna- 
mometer. 


GUARANTEED PERFORMANCE: ||| 


lingshead Hydra-Matic Exchange Transmis- 
sion is guaranteed the same as a new unit— 
for 90 days or 4000 miles. 


eS «2, ic 


advance for that next Hydra-Matic repair job. 
Complete information will be furnished with- 
out obligation. Write Dept. N-151. 


HOLLINGSHEAD MOT 
butharized General Waters De 
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2550 South Michigan Ave 





FOR EXTRA RUSH JOBS 


Telephone CAlumet 5-2000 


| charge of the Defense depart- 

ment’s manpower problems, and 

| Lewis B. Hershey, Selective Serv- 
ice director. 

The argument is whether the 
Labor department or the Office of 
Defense Mobilization should coor- 
dinate the manpower policies of the 
military, defense production and 
essential civilian programs, A de- 
cision is imminent and it apparent- 
ly could go either way. Secretary 
Tobin was said already to have 
taken his case to the President. 
Leading the argument for ODM is 
Gen. Lucius D, Clay, now an as- 
sistant to Wilson. Mrs. Rosenberg 
was described as being in Secre- 
tary Tobin’s corner. 

In the order creating the ODM, 
the President gave Wilson author- 
ity over manpower as well as pol- 
icy control over all other phases 
of the giant mobilization program, 
including defense production and 
economic stabilization. Wilson was 
said to feel he must have overall 
control to do an effective job. 


It was the plan to attach a man- 
power office to the ODM, similar 
to the Economic Stabilization 
Agency which operates price-wage 
controls, and the Defense Praduc- 
tion Administration which handles 
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Democrat, “Not only the purchas-|by the company’s sedan delivery 
ing power of the wage dollar, but | and 
the savings of the people, and the| November, he said, Willys reported 
defense costs of the government | that sales of these units were up 23 


line with largest gains registered 


%-ton commercial units. In 


percent over the October total. 
December’s gain was also reflect- 

ed in the firm’s dual-purpose, four- 

and six-cylinder station wagons, he 


A Cconpuse to reports circulat- | added. 





Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 
Valuable to car owners, 
and profitable to car 
dealers. 


GET IT FROM YOUR JOBBER 


ASK FOR IT BY NAME- GENUINE: 


Vd: 
LL) ae 
PROTECTION | 


PRODUCT OF WITCO CHEMICAL CO. fara tt 





teil 


eeneeneeeeememeeneennee 





So fe ere ~ «= 





n¢ 


ied 
tal 
yn- 
is- 
ith 


1e 
- 
id 
ye 
Lo 
di 


di- 
See 
rt- 
ws 
le- 
ice 
ise 


trees 


OI 





apologize for believing in white 
horses. 
* * + 
Maggie 
" HAT’S YOUR name?” I asked 
.. “Maggie.” 
“Maggie—what? “Maggie 


“Just playing ... 
your mother?” 


the Hollenden ... 





Here is another 
in a series of articles written 
especially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built | 


Eprror’s Norte: 


(1916-1931) and the words he 


wrote about it. 


OMETIMES when I have walked 

under a ladder, while passing a 
hotel from which the 13th floor has 
been omitted, I never can remem- 
ber at lunch time, whether to toss 
the pinch of salt over my left 
shoulder or my right. Yet, I'm a 
push over for superstitions ... I 
mean ... the good old ones, like 
“picking up a pin” . “something 
old, a new ... something, 
something . . . something blue”... 
yuh know ... stuff like that. Noth- | 
ing has greater power than a good | 
luck charm .. . IF you really be-| 
lieve in it . even if it’s only an 
old silver dollar. If I had two of| 
them I’d probably start putting on) 
airs and lose my charm. 

One brief I hold against the | 
automobile industry, with which 
I have been vaguely associated 
for many years ... Those boys 
made it next to impossible to find | 
a white horse. Like substituting a 
patent lighter for Aladdin’s Won- 
derful Lamp . .. Imagine rubbing | 
a flash light and mumbling magic 
words like . . . “Heeby-deeby! | 
Abacadabra ... Open Sesame! | 
Come on, you Genie with the 
light brown hair.” Wadda yuh 
think would happen? Ill say . . 
NUTHIN! 

As a good luck symbol nothing 
ever even ran neck and neck with 

a good white horse ...I mean a) 
foane who had everything if 
HAYOMATIC, OATSOMATIC, 
EARSOMATIC, TAILOMATIC . 

He was the amulet (sure-shot) of 
my youth. If your New Year’s reso- 
lutions started to melt into flabby 
wishful thinking . . . you could pick | 
a white horse, wet your right 
thumb on your tongue, touch the 
palm of your left hand for the 
hocus pocus ... MAKE A REAL 
WISH ... crash your right fist 
into your left palm . AND . 

lo and behold, the world would be | 
your COOKIE. 





+ * 


NE day, oa before New Year's 

when I was doing feature writ-| 
ing for a Cleveland afternoon 
paper, I was on my beat which in-| 
cluded the police courts and the| 
morgue 

People are always interested in| 

the troubles of others. It makes| 
them feel more comfortable about 
their own. 
The best human interest story | 
begins with a depressing scene, 
like Cinderella, sitting alone in 
the chimney corner, perhaps 
humming, “Good Night, Irene” 
and ends with her presentation | 
to the king and the titillating | 
touch of the slipper as the prince | 
fits it to her foot. 
Coming down Lakeside Ave.,| 
N.E., through the old tenderloin, in 
a drizzle of rain, I saw a meager | 
pile of furniture on the sidewalk in 
front of a small, weatherbeaten | 
shack. 

On an old rocking chair in the| 
center, almost hidden by a large 
umbrella, sat a little girl, rocking, 
singing and “spotting” white horses | 
with her tiny thumbs and fists. She 
smiled at me and blushed, as if to 


Donovan.” 

“What you doing out here?” .. 
He put us out.” 
“How old are you and where’s 


. mother works at 
scrubs floors.” 
“Come on with me Maggie and 


“T’m seven. . 
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bring your umbrella We want to 


take your picture. In a few hours 
you'll be famous.” 

The title of the front page story 
I wrote was: “MAGGIE DONOVAN 
... THE LITTLE GIRL WHO BE- 
LIEVED IN WHITE HORSES.” 
When the copy reached the com- 
posing room, the linotype men and 
the makeup men sneaked into the 
city room to look at little Maggie, 
bringing oranges, bananas, and 
things from their lunch boxes. 
Somebody telephoned Halle Broth- 
ers and they rushed down a big 
doll who could open and close her 
eyes and say “Ma... Ma.” Maggie's 
mother arrived in a Pierce Arrow 
limousine. 

The city edition, containing the 
best feature story I ever wrote, hit 
the public square at about pe 
o'clock. On the front page was 
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picture of Maggie, in her rocking Gives Diamonds (Glass and Real) — 
Judd Motors, Inc. (Chrysier-Plymouth), Cincinnati, used the popular appeal of Plymouth's 


chair with her umbrella. Over her | 
was a sketch of a white horse with 
a greeting ballooning from ~ 
mouth “Good | luck, Maggie. % 


Magic 
OMETHING magic must have 


happened on that day, years be-|. . 


fore truly organized charity became 
a prideful part of Cleveland’s credi- 
table history. The story spread over 
the city. It reached the wealthy 
homes on Shaker Heights, in East 





1951 ‘'It's-a-Jewel” 
the day the 195! 
“jewel 


Cleveland and in Lakewood. The 
telephone calls clogged the board 
. “Where is she? Don’t send her 
to any orphan’s home. My children 
want her here.” 

By four o’clock the police were 
directing a traffic jam of limou- 


theme to draw approximately 1,000 persons to its suburban showroom on 
Plymouth was announced. In the photo, Mrs. Alan Kain tries her luck at the 
bow! as Virginia Misheff, daughter of dealer W. M. Judd, looks on. 


the building . . 
thing called an “adding machine” 
was clicking off the amounts 
covered by checks which poured 
in until they had to call a halt. 

Maggie’s mother got a new job 
and a little home in the suburbs, 


sines (now antiques) in front of | where she didn’t have to pay any 


“ec 
W. have received many compliments on the appearance of our 
new Lincoln Lubrication Equipment. It immediately convinces 
customers that we are equipped to render expert lubrication 
service, and has increased the number of lube jobs we handle. 


With this increase in lube jobs, our over-all service sales 


have shown an increase. 


“As to the Lincoln Service Merchandisers — we have been users of 
this equipment for several years, but the six new units we recently 
added harmonize perfectly with the previous models and our new 
Service Department is now completely equipped with Lincoln Service 
Merchandisers. The mechanics like them and we think they are a 


‘must’ for good housekeeping in the Service Department." 


LINCOLN EQUIPMENT | 


pendable service. 


strategically located 


FOR MORE INFORMATION on Lincoln Busi- 


L. L. Linehan, Pres., 
New Rochelle, N. Y. 


to serve every Lincoln user. 


see i HANEDEN 


ness Building Lubricating Equipment, ask your 
Lincoln Wholesaler or write for brochure 


“StylEngineered Lubrication Departments.” 


5709 Natural Bridge Ave. 


Linehan Oldsmobile, Inc. 


5 GUARANTEED by over 25 years of de- 
Service outlets stocked with genuine Lincoln 
parts and staffed with factory-trained lubrication experts, are 


LUBRICATING EQUIPMENT © «+ 


LINCOLN ENGINEERING COMPANY 


© St. Lovis 20, Mo. 


- A new-fangled 





rent. Maggie got a new gingham 
dress and started school. Twenty 
years later I received a telephone 
call one night in my home in Cleve- 


land. “Hello! Is this Mr. Jordan?” 
. - “Yes” ... “This is Maggie 
Donovan .. . the girl who believed 


in white horses. I’m married, have 
three children, live on Cleveland 
Heights and my husband wants to 
buy a Jordan Car.” 


“Maggie, I’m overwhelmed. Do 
you still believe in white horses?” 

“I surely do... and how!” 

“SO DO I.” 


Ford Names Fick-Berry 


To Run Ft. Wayne Deal 
Appointment of Allen County 


| Motors, Inc. a newly-formed 


Ford dealership, as successor to 
Hatcher Motors in Fort Wayne, 
Ind., is announced by W. W. 
Cumming, Indianapolis Ford dis- 
trict sales manager. 


Allen County Motors will be op- 
erated by Richard R. Bowlin, 
vice-president and general man- 
ager. It is a Rudy Fick-Berl Berry 
organization. Hatcher Motors was 
operated by the late Graham 
Hatcher, who died in October. 
The new organization takes over 
the facilities of Hatcher Motors. 
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of the modern motor car... 


ee ET A HORSE,” the gag line of early motoring, was 
(> more than a taunt. Horses were dependable— 
motor cars were not—a fact that gave barb to the taunt. 
But today all that is changed. It is the modern motor 
car which is the measure of depend- 
ability. The horse has disappeared 
as a factor in today’s transportation, 
Auto-Lite has played a major role in 


establishing this enviable record, and 





today is the world’s largest independent 
manufacturer of automotive electrical 
equipment. Constant research, engineer- 
ing and inspection assure the high quality 


and proven dependability of the more 


Ns 2 


et a horse 


...BUT THIS WAS A RACE NO HORSE WON 
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Old Dobbin lost out because he couldn’t match 


the dependability, convenience, speed and comfort 


than 400 products Auto-Lite builds 
in 28 great Auto-Lite plants from 
coast to coast . . . and world-wide 
" service facilities, for which Auto-Lite 
is justly proud, assure lifetime satisfaction to owners 
of Auto-Lite factory-equipped cars, trucks, tractors, 
airplanes and boats. Service means the latest in tech- 
nical training, provided by the great Auto-Lite Service 
School in Toledo and field schools held by Auto-Lite 
Distributors everywhere. Success of 
these winning combinations during 
39 years of progress can be summed 


up in this phrase . . . “YOu’RE 





Atways Ricut wits Auto-Lire.” 





BATTERIES * BUMPERS * FUEL PUMPS * HORNS * GENERATORS 

LIGHTING UNITS ¢*¢ SPEEDOMETERS °* SPEEDOMETER CABLE 

SWITCHES * STARTING MOTORS ¢ INSTRUMENTS & GAUGES 

IGNITION UNITS * MOULDED PLASTICS * WINDSHIELD WIPERS 

WIRE & CABLE. * SPARK PLUGS ¢ METAL FABRICATED ASSEMBLIES 
DIE CASTINGS—Gray Iron; Zinc and Aluminum Base 


_» 
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In the Hopper 


Plans for a test project to deter- 
mine what effect heavy trucks have 
on bituminous highways have been 
revealed by Gov. Browning’s ad- 
ministration in Tennessee. 

An administration bill introduced 
in the state legislature would au- 
thorize Charles F. Wayland jr., 
state highway commissioner, to 
spend $7,500 in carrying out the 
project in cooperation with other 
southeastern states. 

* * + 


N. D. Committee Rejects 


Compulsory Auto Insurance 
The legislative research commit- 

tee of North Dakota recommended 

unanimously that the state refrain 


tives by the state motor vehicle 
commissioner: 

1. Permit trucks with 
wheels to carry loads up to 40,000 
pounds, instead of the 30,000-pound 
limit now in effect, provided they 
are equipped with proper braking 


equipment; 2. Allow persons called | 


into the armed forces to get a re- 
bate on their registration fee, pro- 
rated to the remainder of the reg- 


istration year; 3. Extend to all am-| 
veterans — the | gage 


putees—not only 
privilege of obtaining free registra-| 
tions, provided their cars are prop-| 
erly equipped for operation. 

+ om * 


“dolly” | 
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Teeth in Safety Glass Law 
Recommended in Texas 





from instituting compulsory state 
automobile liability insurance. 

The insurance issue, as brought 
before the 1949 legislature, favored 
full use of regulatory powers by 
the state insurance department to 
maintain the lowest possible rates 
on auto liability. 

a 


* * 


Local Auto Levy Killed 
By Wisconsin Council 

A proposal to permit cities, 
towns or villages to impose a local 
motor vehicle stamp tax not to 
exceed $10 for each vehicle has 
been rejected by the Wisconsin 
state legislative council. 


* + + 
New Automotive Measures 


Studied by N. H. Lawmakers 


A number of automotive meas- 
ures are beginning to make their 
way into the New Hampshire leg- 
islature, which recently opened its 
biennial session. Among the bills 
are the following which were for- 
warded to the house of representa- 


A bill providing for imposition 
of a fine for installing any glass 
except safety glass in automo- 
biles has been introduced in the 
Texas legislature. The present 
Texas law carries no penalty. 

* 


West Virginia Advised 


To Increase Gas Levy 


Enactment of an additional 1- 
cent state gasoline tax to raise 
revenue to retire secondary road 
bonds was urged by Gov. Patteson 
in his message to the West Vir- 
ginia legislature. 

The governor recalled that this 
proposal was rejected by the 1949 
legislature. He said that legislature 
established the necessary machin- 
ery to provide a $50,000,000 secon- 
dary road bond fund, later ap- 
proved by the electorate, but did 
not make provision for retirement. 

+ * + 


Ga. Emergency Still On 
Continuance of an “emergency” 
l-cent gasoline tax, in addition to 
the state’s regular 6-cent gasoline 
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Built by Dealer's Wife—Wins Prize— 


Here's the top prize winner in the display contest in Oxnard, Calif. It was built by Mrs. | 


E. R. Squires, wife of the Chevrolet dealer in that city. 


tax rate, was urged by Gov. Her- 
man Talmadge in his budget mes- 
sage to the Georgia legislature. En- 
acted in July, 1949, together with 
several other “emergency” levies, 
the added i-cent gasoline tax will 
expire next June 30 unless reen- 
acted. . 
* + 


British Columbia May Ease 


Rigid Petroleum Controls 
Proposal to remove all controls 
on gasoline in British Columbia ex- 
cept the licensing of retail stations 
and the checking of grades will be 
aired at the next session of the B. 
C. legislature. It is understood that 
the proposals will be introduced by 
the government, which itself, a 
number of years ago, established 
rigid control over both the whole- 


BOOST YOUR SEAT COVER SALES 


“™ Tecn-1ex oH Rall 


SEAT COVER FABRICS 


hh dee 
PT et iy 


1eueuere 
eA he ee 


Customcraft Cover Corporation, 
Manufacturers, New York 


aim seat cover sales will soar when you sell covers 
of TecH-TeEx Saran. This beautiful fabric sells on 
sight. Watch your customers marvel at the glowing, 


“built-in” colors and striking 


patterns. They’!l be sold 


on the toughness and amazing durability of genuine 


Tecu-TeEx SarRAn fabrics. 
You will cash in on a ready 


of SARAN. Big national advertising campaigns are now 


featuring its outstanding qua 





LOOK FOR 
THESE FEATURES 


v BEAUTY 


market with seat covers 


lities. Car owners every- 


where are looking for genuine SarAN seat covers. Be 


sure to get your share of this growing market. Write 


us now for samples and prices of TecH-TeEx SARAN 


seat cover fabrics. 


v DURABILITY 
~~ COMFORT 
vV ECONOMY 


TECHNICAL TEXTILE COMPANY 


4640 LARGE STREET, FRANKFORD, PHILA. 24, PA. 


sale and retail price of gasoline in 
British Columbia through the coal 
and petroleum control board. 


Both wholesale and retail sales 
outlets must at present also be li- 
censed in British Columbia. For 
some time there has been a desire 
on the part of oil companies to ex- 
pand their refinery activities in 
British Columbia, but rigid govern- 
;ment controls have been a detri- 
|ment towards any investments of 
| the large firms which would be nec- 
essary for this purpose. 

* + * 


| California Asked to Increase 
Diesel Tax by Two Cents 


A bill to increase California's die- 
| Sel tax from five to seven cents was 
introduced in a number of meas- 
|ures to change highway laws in- 
|troduced in the state legislature. 
Another of the bills would substi- 
— a mileage tax for the diesel 
ax, 





7 cf ” 
Anti-Diversion Measure 


Pushed in Delaware Senate 

A bill to prohibit the diversion 
of highway-user tax revenues to 
nonhighway purposes has been 
introduced in the Delaware legis- 
lature. 


The measure would require 
that revenue from fees, excises 
or licenses from vehicle owners 
and gasoline sales be used spe- 

| Cifically for highway obligations, 
| including construction and main- 
| tenance of public highways and 
| bridges, and for enforcement of 
State traffic laws. 
* * * 


Wash. Bill Would Up 
Speeds on Some Roads 


A bill that would increase the 
maximum speed limit on certain 
Washington state highways from 
|50 to 60 miles an hour has been 
introduced in the house. 

The bill would allow the state 
director of highways to set the 
maximum speed up to 60 miles an 
hour after a traffic safety engineer 
reports that the road conditions 
warrant an increase. 

* * * 


Special Auto Tags Sought 


For Pa. War Amputees 
Special vehicle license plates and 
identifying buttons would be issued 
to war amputees and paralytics in 
| Pennsylvania under provisions of a 
| bill introduced recently. 
| The measure has been committed 
| to the military affairs committee. 

~ * * 


Oregon Measure Would Ban | 


Tie-in Insurance Sales 


A bill introduced in the Oregon 
|legislature would make it a mis- 
demeanor for persons or firms in 
{the business of financing loans on 
| real or personal property to require 
|negotiation of insurance contracts 
|with any particular agency or com- 
| pany as a condition to such financ- 
ing. The measure was introduced 
by Senator Wilson. 


* * * 


| Vermont Road Fund Needs 
|Placed at $3,055,000 

Increased highway-user taxes to 

provide $3,055,000 needed in high- 

| way funds to match federal funds 

| were proposed by Gov. Emerson 





in his budget message to the Ver- 
mont legislature. 

The governor recommended a 
one-half cent increase in the 
state gasoline tax, bringing the 
total to 5% cents a gallon; an ex- 
tra $7 on registration fees, bring- 
ing the total of $29 per vehicle, 
and increases in truck, trailer and 
diesel fees. 

+ * * 
Minn. Governor Urges 
Fair Employment Law 
A strong plea for enactment of 
a fair employment practices law in 
Minnesota, banning racial or re- 


|ligious discrimination in employ- 


ment, has been made by Gov. 
Youngdahl in his message to the 
1951 legislature. 


Gov. Youngdahl also urged a con- 
tinued appropriation for his inter- 
racial commission, and pointed out 
that, by executive order, the Min- 
nesota National Guard had been 
opened to Negroes. 


* * * 


| Closed-Shop Ban Target 


Again in North Carolina 
A bill to repeal North Carolina's 
anti-closed shop law has been in- 
troduced in the state legislature. A 
similar proposal failed of enact- 
ment two years ago. 
* o * 


Stiff Responsibility Law 
Introduced in Texas Senate 

A stiff financial responsibility 
law for drivers of vehicles has 
been introduced in the Texas 
senate. 

It would require drivers to post 
insurance bonds or cash of up to 
$11,000 if they are involved in a 
serious accident. If this is not 
done within 60 days following the 
accident, their driver’s licenses 
are suspended indefinitely. 

+. * + 

Everything’s OK 
Proponents of a Maine wage-hour 
law got no support for their cause 
from a legislative research commit- 
tee’s report to the state legislature. 
A majority of the committee mem- 
bers said Maine workers are under 
|/no hardship a minimum wage law 
| would correct. 
| + * a 


Compulsory Auto Insurance 


Proposed in Arizona 
| Compulsory vehicle liability in- 
| surance is proposed by a bill intro- 
| duced in the Arizona legislature. 

* * * 


N. Y. Proposal Would Make 


Minor’s Insurance a Must 


A bill introduced in the New 
York state legislature would re- 
quire drivers under 21 years of 
_age to have automobile insur- 
ance before a vehicle registration 
could be issued to them. 

a * * 


| Higher Idle Pay Asked 


An increase in the maximum 
weekly state unemployment com- 
pensation payment from $20 to $25 
was recommended by Gov. Schrick- 
er in his message to the 1951 In- 
diana legislature. 


LICENSE PLATE 


FASTENERS 


On or Off With a Quarter Turn 


Heavy ‘%-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 

PLATED TO PREVENT RUST 


No. 51—Dealer Cost, each.....§ .20 


Packed 12 to Box- 
Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish 
Order Direct from ... 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 








Fr sheets, (b) make the final reduction | effective until March 1, However, , 
FOB FACTORY |to cold rolled sheets. Most conver- = there may be some apparent im- 


lsion steel being bought today is ad pact almost immediately. 
‘ | cold rolled. | The reason for this is that maxi- 
Conversion Steel OK | Steel obtained by conversion is mum nickel quotas are now set at 
|costly steel. Prices start at $100 per | 85 percent of the 1950 base period. ry 


jton over the regular mill price. Many firms, however, report they 


| Where conversion arrangements in- ( are already cut to 40 or 45 percent 

e ~ uto a ers 'volve several steel mills—and this | ea of their average 1950 usage. The 

is usuaNy the case—the cost may | ‘ a, {latest nickel order, therefore, cre- 

. 'be $200 per ton over the mill rate. | ates even more incentive for auto 

{.-- fight for continued high rate production of automo- Sources close to the auto in- nag eng hee ty ge | 
biles is on a touch-and-go basis. Ten days ago the indus-| dustry estimate that 20 to 25 per- |may have on hand or expect to 


. ‘ ‘ ted ° | cent of all the steel used by the | receive during the next 60 days. 
try lost a big round in Washington—the battle to continue, auto industty in 1609 wae cenver- Zine te very tight teday and 


to use nickel for brightwork. However, another big round—_} gion steel. Together with appli- getting tighter. Copper is new 

the right to continue to use conversion steel—apparently| ance industry requirements, being hit from three directions: 

a ae SS ea ae ingenious use by the auto com- | (1) government stockpiling; (2) 

has been won. the ingot tonnage in the form Of| panies of conversion facilities DO requirements; (8) declining 
The struggle was hea be- —. eid 1 _ probably added at least 10 per- | imports. 

cause the industry had an)! The next step is a line up a cent to the total steel produced |... | With defense orders coming out 

excellent case. It showed by using | With available slabbing capacity. In| in this country last year. |at an increasing tempo, there is ai 


its know-how and by paying prem- | 
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recent months, slabbing capacity | , : , | a? Lede é ns ; 
. . tft ble to bri into|has been the bottleneck. At the | Washington doesn't officially | “Listen closely and you can |copper relief in sight. The govern- 
jum prices it “= a > oo in ¢|moment, scrap is also tight, As a credit the industry with bringing| hear its quiet motor. ment stockpiling program is moving 
aa of | ’ ; ‘ son ; SM coaal palette ‘ Scan 
Se ae aan at danaeuins Gas result ingots, which were fairly ~ —, ee ee production. steadily ahead. Loss of copper im 
steel tha ght n +v¢ | easy a few months ago, have tight- | t understands, however, that it|/almost daily. Steel deliveries are | Ports from Chile is reported due to 
been made. Here’s how conversion | ned appreciably, e |stands to lose many thousands of|sq confused by the growing de-|diversion of copper to other world 
works: be PP tad” |tons of steel if it bans conversion| mands for defense that nobody | Markets. 


steel. So conversion will go on—for During the next few months the 


Conversion steel is still pur- ° knows what the score is. 

chased the “hard way.” It is not Seen T Be Found the time being at least. * * * jauto industry will be fully aware 
i it is A G lined up the scrap, a A favorable nod on conversion . “ ith it i i fi i 

regular mill steel although it is p e p Nickel Already Tight at it is engaged in a fight for its 


finished by the big mills. source of ingots and slabbing | steel last week, however, does not life. The growing momentum of the 
The first step in the process is to|capacity, the auto producer still| mean that the industry has solved 1. new list of restrictions on|defense program will undoubtedly 
line up a source of ingots. This may has to find a mill or mills to (a)|its steel problems, Far from it. nickel barring its use for decor-|throw many almost unsurmount- 


be a small plant with an electric reduce slabs to hot rolled bands or| Regular mill quotas are being cut ‘ative purposes will not be officially 'able road blocks in its path. 


furnace or two, a foundry with ” 
electric furnaces or openhearths or 4 
even a private concern with some 
electric melting capacity. Z 
In most such arrangements, the | 
auto firm furnishes 100 percent of | 
| 


Used-Car Notes 


Flint Dealers Elect 


McCollum President 

FLINT.—Martin D. McCollum, 
former president 
of the National | 
Used Car Dealers | 
Assn., has. been) 
elected president | 
of the Flint Used | 
Car Dealers Assn. | 
He succeeds Les- | 

ter A. Alford. 
, Others elected | 
were Walter J.! 
Arrand, vice-pres- 
ident, and Jack| 
_ jWaltz, secretary- | 
M. D. McCollum ‘ Freasurer. | 

- . * 


Philadelphia Zoning Board 


Orders U. C. Lot to Close 

PHILADELPHIA.— The zoning, 
board of adjustment has ordered} 
the closing of a used-car lot at 6703 | 
Old York Rd. because the operator, | 
John Devlin, failed to obtain a} 
zoning permit for the place. 

John McShain, board chairman, | 
said that Devlin had made “a! 
farce” out of the board by first} 
starting business and then applying | 
for a permit. McShain declared, | 
“We can’t tolerate such activities.” 

McShain ordered Devlin to re- 
move all signs and cars from the| 
lot, adding that Devlin could reap- | 
ply for a permit after he had com- | 
plied with the board’s order. Assis- | 


tant City Solicitor Howard E. Stern, | a ee & A Thoroughbred Quality 


Devlin’s counsel, said his client's | 
failure to obtain a permit before} 


starting the business was due to a 
“misunderstanding and confusion.” | All-Weather, All-Purpose 


. o a 





Swindler Claims 
Godfrey Tie 


To Dupe Dealer ‘ le 


PATERSON, N. J.—A _ swindler 
who described himself as a former : 
airplane pilot for television’s Arthur “4 
Godfrey is being sought by police | 2 STEPS UP YOUR PROFITS 
for “buying” a car with a worthless 7 
check, 
The man, who said his name ard | 
| 
1 


Gear Lubricant that... 


(z..a .gt.-. ik. 


Norman Mackland, gave Edward 
Atkins, assistant manager of M. A. 
Auto Sales Co., a $50 deposit on a 
1950 green Cadillac convertible. 
Three days later he called Atkins 
and asked to be picked up since he | 
was ready to close the deal, He) 
then gave Atkins a certified check 
for $4,500 to purchase the car, The | PRODUCTS OF AN INDEPENDENT REFINER... 
deposit and the price of the ~ 
| 


plates, YD 397, were returned. 
When Atkins submitted the check 
he was told it was fictitious. 
Atkins said the man showed him 
a diamond ring to “support” his 
financial standing. 


SOLD THROUGH INDEPENDENT DISTRIBUTORS 


BY INDEPENDENT DEALERS 
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FOR THE YEARS AHEAD... |F 
IW 


It’s good looking—this new 
’S1 Ford Victoria with a choice of three 
different Luxury Lounge Interior ensembles, 
and a choice of ten smart new single 

and two-tone exterior color combinations. 


There’s no smarter car—anywhere! And, it’s stealing 
the spotlight— everywhere. This stunning Ford Victoria is the newest, 
finest addition to a “look ahead” line-up of new and fine Ford models 
for ’51. It’s smart as a convertible—snug as a sedan. In pleasant 
weather there is nothing to obstruct either breeze or 
view, for side and rear quarter windows roll completely down. 
Yet the Victoria has an all-steel top overhead, and with the windows rolled up, perfect 


protection from rain, snow or cold. Yes, it’s the sweetest, smartest car 


on the boulevards today—inside—outside—any way you want to look at this ’51 Ford Victoria. FORD Hivi 
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FORD Steps Ahead Again. 
with this stunning new 


Smart from any angle with 

its ‘sweep around” rear window 
and unobstructed view— 

the '51 Ford Victoria. 


FORD DEALERS STEP AHEAD WITH THE WIDEST SELECTION 
IN THE LOW-PRICE FIELD! 


@ Ford offers a choice of seven different 
body types, sixteen different models, a choice 
of two great engines, three transmissions 

and more than 170 different combinations 

of color, upholstery and trim. 

No other car but Ford in the low-price field 
offers as wide a selection. One more reason why 


—it’s great to be a Ford Dealer! 


Dlivision of — — FORD MOTOR COMPANY 








Dealer 


Esserman Motor Sales (Dodge- 
Plymouth) has held a gala opening 
of its new service center on Chi- 
cago’s south side. The three-day 
inaugural was featured by a circus, 
free soft drinks, cotton candy, and 
gifts, including free lubrication 
tickets. Built at a cost of $300,000, 
the service center occupies 85,000 
square feet of floor space and con- 
tains facilities for handling 400 cars 
and trucks daily. 

* 





* + 


St. Louis Chevrolet Dealers 


Name Rasmussen President 

W. J. Rasmussen has been 
elected president for 1951 of the 
Chevrolet Dealers’ Assn. of Great- 
er St. Louis. Jack Kennedy has 
been elected vice-president; Hugh 
Roberts, treasurer, and F. C. 
Meyer, secretary. 

All officers are directors. Oth- 
er directors named are: J. Rush 
James and “Moke” Epstein. John 
Shea continues as executive sec- 
retary. 


Fair Enough 
Stephens Exhibits 


For 35th Year 


For the past 35 years, W. R. Ste- 
phens sr., Buick dealer in Minne- 
apolis and St. Paul, has staged 
exhibits at the Minnesota state fair. 

Stephens’ special attraction this 


year was a display of antique cars 
Sidney | 


from the _ collection of 
Strong, Ford dealer in Atwater, 
Minn. Approximately 500,000 per- 


sons visited the display. 

Included in the exhibit were a 
1903 Kelsey Motorette, a 1900 Pres- 
cott Steamer, a 1910 Rauch-Lang 
and a 1915 Pierce Arrow. 

And for the past 20 years, Ste- 
phens has employed local beauties 
at the fairs to pin a small Buick 
pennant on visitors. He estimates 
that a total of about 4,000,000 pen- 
nants have been passed out this 


way. 





* + 7 
Williams Elected President 


By Manhattan Businessmen 

Harry M. Williams, president of 
H. M. Williams Co. (Studebaker), 
elected president of New York’s 
West Side Assn. of Commerce. Wil- 
liams, who was former president of 
the Automobile Merchants Assn., of 
New York, succeeds Brig. Gen. 
John Reed Kilpatrick, president of 
Madison Square Garden. 


Mortality Rate 
Of Texas Firms 
Rises in 1950 


The mortality rate of auto, truck, 
tire, parts, and allied auto industry 
corporations in Texas climbed dur- 
ing 1950. A total of 59 of these 
corporations had their charters dis- 
solved during 1950, compared with 
40 in 1949. : 

Reasons for the _ dissolutions 
varied. Some firms had their char- | 
ters dissolved by court order for} 
failure to pay corporation taxes: 
some went out of business, merged 
with another firm or went under 
a new name with new management 
and a new charter; still others sur- 
rendered their charters voluntarily, 
preferring to continue operations 
under another form of ownership. 

Auto corporations dissolved dur- 
ing 1950 were: Downtown Motors, 
San Antonio; A. P. Mitchell Auto 
Co., Fort Worth; Holt Motors, Inc., 
Cleveland; Walls Pontiac Co., Dal- 
las; Stratton Olds-Cadillac Co., 
Denison; Newding-Black Motor Co., 
Galveston; Smith-May Motor Co., 
Port Arthur; Falco Motor Sales, 
Dickinson; San Antonio Auto Corp., 
San Antonio; Auto Trading Co., 
Fort Worth; L. R. Robertson Mo- 
tors, Dallas; Dick Davis Auto Sales. 
Port Arthur; Osborn Motors of 
Texas, Dallas. 

Watson Auto Service. Dallas: 
Baldy Hill Auto Sales Co., Dallas: 
Marder-Wiechern Motors. Hender- 
son: Hereford Auto Co.. Hereford: 
Kelley Motor Co., Trinity: Schott 
Motor Sales, Houston; Drugger 
Motors, Dallas: John L. Allen Mo- 
tor Co., Temple: Lavender Motor 
Co., Littlefield: Chamberlain Chev- 
rolet Co.. Henderson; Murdoch Mo- 
tors, Dallas; Jenkins Auto Sales. 
Inec., San Antonio: Perry Maxwell 
Motors, San Angelo. 

Pampa Motor Co., Pampa; Belton 
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Doings 


Motor Co., Belton; John Porter Mo- 
tors, Graham; Shirley-Self Motor 
Co., Wichita Falls; Texas Motors, 
San Antonio; Temple Motor Co., 
Temple; Tyler Motors, Lubbock; 
Lavaca Motor Co., Port Lavaca; 
Hayden Motors, Houston; 
ton County Motor Co., Dickinson; 
Hudson Distributing Co., Houston; 
Travis Motors, Houston; Super 
Auto Sales, Houston, and Interstate 
Automotive Co., Dallas. 
* 7 


* 





Connor Seeks Local Post 


Joseph Connor, sales manager for 
Fleck’s Auto Sales, Springfield, IIl., 
has filed for the primary race for 
city commissioner. Connor, 38, has 
not sought public office before. 

* * * 


Staffords Buy Hotel 


George C. Stafford & Sons, Inc., 
composed of five brothers who also 
operate the Stafford Buick Co., 
Laconia, N. H., has purchased the 
Laconia tavern, a four-story, 72- 
room hostelry, for a price reported 
to have been about $200,000. The 
brothers are Charles F. Stafford, 








Galves- | 


member of the governor's council 
and president of the firm; Theodore 
B. and Walter G. Stafford, vice- 
presidents; David E. Stafford, clerk, 
and William I. Stafford, treasurer. 


* * * 


Balsiger Elected in Berne 

Forrest Balsiger, manager of 
Balsiger Motor Sales (Oldsmo- 
bile), Berne, Ind., was reelected 
president of the Berne chamber 
of commerce. Balsigér is starting 
his second year as head of the 


businessmen’s organization. 
+ 


2 Decades 
Powell, Fort Lauderdale, 


Marks Anniversary 
Powell Motor Co. (Ford), 18 S. 
W. First St., Fort Lauderdale, Fla., 
has celebrated its 20th anniversary. 
Started by J. S. Powell with a 


employs 50 persons. 


Branches of the firm include 


Gulfstream Motor Co. (Ford), Pom- 
pano, Beach; Powell Motor’s tire 
store at 13 S. Andrews, and a Shell 
service station at 23 S. Andrews. 


A special eight-page section of 
the Fort Lauderdale Daily News 





UT 


kaiser-frazer 


chevrolet 


staff of 10 employes, the firm now | 





| 
|Heads Shrine— 

Bill Froelich, Ford dealer in Los Angeles, 7) 
sworn in as potentate of the Los Angeles 
Shrine temple, Al Malaikah, by Harold Lloyd, 
famous movie star and past Imperial Po- 
tentate. 





| was purchased by the firm to tell | 
about its growth, personnel and | 
products. The section was gener- 
ously illustrated. 

Elmer J. Lovern sr., who joined | 
the company in 1937, is general | 
manager of the operations. 


| 
| 
| 
| 








| employes. 





Cleveland Studebaker Assn. 


Elects Browne President 

James A. Browne, who arrived 
in Cleveland but 18 months ago, 
has been elected president of the 
Cuyahoga County Studebaker 
Dealers Assn. Other officers of 
the association are Robert J. 
White, vice-president; Ray F. 
Koepke, secretary - treasurer. 
Trustees are Edward Meehan, 
W. M. Craddock and R. H. 
Michael 





* * * 


Buick Dealers Pick Snyder 
William Snyder of Snyder Gried- 


jer Buick Co., Cleveland, has been 


named chairman of the Buick Deal- 
ers in Cuyahoga county. He suc- 
ceeds M. Berry. 


* * * 


Charlie Irish Fete 


More than 90 persons, including 
employes, their wives and guests, 
attended the third annual birth- 
day celebration of Charlie Irish 
Chevrolet, Inc., Essex, Md. At the 
party, presided over by dealer 
Charles G. Irish, a total of $3,150 
in bonuses was distributed to 


TEL 


4 tf 


chevrolet trucks 


pontiac 


hudson 


buick 


elle adele, 


THE FINE NEW CARS YOU SELL 
ARE QUALITY MATCHED BY 
THE NEW 1951 CUSTOM-BUILT 





Contact your Motorola distributor . ey 


be ready when customers call for THE BEST 
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| . supply for some time due to 
heavy military orders for elec- 
l A u T ©) m Oo T i V e tronic equipment that will not 
; : only take up much of the pro- 
. ° duction facilities of those plants 
now building for civilian use but 
R a m b | I n g Ss will use most of the parts that 
, are now being made. 
; | It is felt that nearly as good parts 
F y |can be made from the revised steel 
’ by Jack Weed formulations as at present but the 
: —— gre age pr of urgency at the moment, the output of an a en seme ‘one saul 
. : =< — trucks and trailers will largely be restricted by the vital oe 
Page Motor Co., Milford, Conn.— need aoe. a a and pot — ag cos two items | Jordan’s Red Seal 
The new building for this Chevrolet-Cadillac dealership has been opened. The dealership are per. aps e mos Scarce an impo ant items on our OW Continental Motors came to 
1- has placed special emphasis on modern service shop facilities. whole defense list, claimed a high government official re- use the Red Seal trade mark 
n == — cently. So vital is nickel to?— | wag told by Ned Jordan in a “gab- 
1 . e ° portation of property by motor car- .- ss d 1 ' est” w e author of the famous 
a N, 2 Carriers Hit sieve tn the state.” the war effort that it is not and axle shafts, —_ — mee advertisement, “The Road to Lara- 
" k Pl Seaboard Air Line, meanwhile,| only necessary to prohibit its omen ter tenn 
Rail True P an has told the state utilities commis-| use entirely in any decorations but and front wheel| It seems that Ned used Contin- 


spindles for cars.|ental engines in his car and when 
Another item |he built his first cars the designat- 
that is going to | ing plates on the side of the engine 





4 
sion that the trucks would be used |; ‘ 5 
RALEIGH, N. C.—Seaboard Air to supplement its rail service. The | it will be necessary for steel com 


Line Railroad plans for operating | rsijroad already operates trucks be- | panies to reformulate many of their 





. trucks between Henderson and tween several points on its line,|steels to use but one or two per- be very tight | Were black with white or aluminum 
Durham and the Virginia line and | officials stated. lcent nickel where they have been soon will be |lettering on them giving the model 
1 Norlina, is being opposed by the ee ae ee a using as high as 12 percent. radio tubes, this | "umber, etc. 
> North Carolina Motor Carriers} Baker in Buffalo Assn. Thi nt wae Ute ue same authority | Shortly after he got into pro- 
r Assn. The latter contends that the Baker Motor Sales (Kaiser- | ee = . stated. In fact | duction a shipment of engines 
) Seaboard proposal would “duplicate | Frazer), 1381 Kenmore Ave., Ken- tute at eels will weetae a to = anything that is came that had red plates on som 
> present truck company operations, |more, N. Y., has been admitted to|USed in the manufacture of such) Sack Went used in the en- | instead of the former black ones. 
tire field of elec- Ned saw these engines being un- 


cause confusion among shippers and|membership in the Buffalo Auto-|important vehicle parts as trans- 

tend to increase the cost of trans-| mobile Dealers Assn. |mission and rear axle gears, drive! tronics will be very short in | loaded in his plant and saw an 

” Ds Re annette —_——— eeneeainainbiten eeaseies ————| opportunity to use the switch in 
color in an advertising way. 

He immediately got in touch with 
Continental and asked them to only 
send him engines with the red 
| markers. 

| He then opened up with an ad- 
|vertising program which said that 
|the Jordan engine was a “Red Seal” 
|Continental, imploying that be- 
cause it had the red seal it was a 
much better engine. And that was 
the start of the use of the Red Seal 
trademark which Continental has 


X sf kept up to this day. 
| And according to Continental 
| |merchandisers, they have found no 
| yN J |better nor more potent trademark 
2 y for their engines. 


‘Stock Disposal 
‘Ends Alcoa 
Antitrust Suit 


NEW YORK. — The 14-year-old 
jantitrust suit against Aluminum 
Co. of America was brought to an 
lend when Federal Judge John C. 
Knox accepted a stock disposal plan 
| submitted by major shareholders of 
|Alcoa and Aluminum, Ltd., of 
| Canada. 

Under the accepted plan, Alcoa’s 
/major stockholders will dispose of 
|their common stock holdings in 
|Aluminum, Ltd., over a 10-year 
period, during which time the vot- 
ing power of such stock will be 
|exercised by three court-appointed 
|trustees: Donald K. David, dean of 
the Harvard school of business ad- 
|ministration; John L. Sullivan, 
Washington attorney and former 
secretary of the Navy, and Chemi- 
cal Bank and Trust Co. of New 
York. 

The Alcoa case, which was begun 
in April, 1937, has been in the 
|courts ever since, and produced the 
|longest trial in the history of Eng- 
| lish-speaking jurisprudence. 
| The action before Judge Knox 
was prompted by his June 2, 1950, 
| decision in the Alcoa antitrust suit. 
}In his decision Judge Knox re- 
|fused the government’s petition to 
divest Alcoa of plants and proper- 
ties and ruled that effective com- 
petition existed in the postwar 
aluminum industry. 

In order to insure continuance 
of the complete independence of 
Aluminum, Ltd., as a competitive 
factor in the U.S. market, the court 
ruled that stockholders of Alcoa 
who owned stock in Aluminum, 
Ltd., dispose of their stock in one 
corporation or the other. 
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Motorola 
Custom-Built Auto Radios 
are Specifically Made for the Beautiful 
New Cars You Sell. 


‘auto radio 


You're proud of the cars you sell because you know that 
you can count on them to meet your customers’ demands 
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check these features 


| 


Compact style, easily installed. 
Automatic volume control. 


Patented motor noise filter. 





Powerful, permanent magnet 

dynamic speaker. 
American Airlines Ups 
Mileage, Passenger Total 

NEW YORK.— More people are 
flying greater distances than ever 
before, C. R. Smith, president of 
American Airlines, Inc., said in re- 
viewing preliminary estimates of 
the airline’s traffic during 1950. He 
predicted an even greater increase 
in business for 1951. 
The airline’s postwar fleet of 49 

DC-6s and 79 Convairs carried 
3,500,000 passengers a total of more 
than 1% billion passenger miles. 
This is the equivalent of an airlift 
moving the entire population of the 
city of Chicago to Toronto, a dis- 
tance of 503 airline miles, 


for superior performance. Everything you put into those new Brilliant natural studio tone. 


cars should have the same high quality and dependability. 
That’s why Motorola Custom-Built Auto Radios are your 
best bet to uphold your reputation for reliability. 
Motorola radios can be counted on for long-time trouble-free 
service, the finest quality tone and powerful reception. 

And they are designed to match the instrument panel, as 


well as to fit perfectly into the space provided behind Motorola Inc 
a 


' the dash of your specific cars. 


Broad range antenna system. 


Rugged construction gives long 
service. 


Exceptionally LOW battery drain. 


4545 Augusta Blvd. 


IN AUTO RADIOS Chicago 51, Illinois 
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Kendall Refining Co. has appoint- 
ed Robert M. Fox as sales manager 
of its Detroit division. 


He succeeds Charles Esch, who is | 


now sales manager for Frank York, 
Kendall's distributor in Grand Rap- 
ids, Mich. Fox formerly was a sales 
engineer for Kendall. 

* * + 


Armentrout Heads Region 


For Detroit Auto Products 


S. F. Baker, president, Detroit 
Automotive Products Corp., an- 
nounces the appointment of L. A. 
Armentrout as 
eastern’ regional 
manager. Armen- 
trout was, until 
recently, a_  dis- 
tributor of farm 
tractors in the 
southwest. 

Armentrout will 
be in complete 
charge of distrib- 
ution, sales and 
servicing through 
the company’s 
in New York, 
New Jersey, Connecticut, Massa- 
chusetts, Vermont, New Hampshire, 
Maine, Rhode Island, Maryland and | 
Delaware. 





L. A. Armentrout 
distributor outlets 


Commercial Credit Ups 


Grimes and Duncan 


Edmund L. Grimes, vice-presi- 
dent and controller of Commer- 
cial Credit Co., has been elected | 
executive vice-president of the 
company. Thomas A. Duncan has 
been named vice-president. 

Grimes, who will continue his 
duties as controller, has been as- 
sociated with Commercial Credit 
since 1944. Duncan has served in 
various capacities with Commer- 
cial Credit for 20 years. 

oh * a 


Fageol Co. Names Fagert 


President, General Manager 


H. W. Fagert has been elected 
president, general manager and 
board member of 
R. D. Fageol Co., 
Detroit. 

Fagert for the 
past year has 
headed a Detroit 
man ufacturer’s 
consultant firm 
bearing his name. 
Prior to that he 
was vice - presi- 
dent of produc- 
tion for Twin 
Coach, with which 
he was affiliated 23 years. 

In his new position he will direct 
all activities of the Fageol company, 
which manufactures items of ma- 
rine and automotive engine equip- 
ment. 


4 * * | 





H. W. Fagert 


Seiberling Appoints Mueller 


Assistant to President 


Douglas Mueller, director of 
public relations for Seiberling 
Rubber Co., has also been named 
assistant to President J. P. Sei- 
berling. 

Mueller will continue to super- 
vise public relations activities, 
and will assist Seiberling as “ex- 
pediter, liaison, and substitute on 
special assignments,” according to 
the announcement. 

*k 7 + 


Motors Insurance Reveals 


Three Branch Changes 


Three transfers of branch man- 
agers have been announced by the 
Motors Insurance Corp. division of 
General Motors Corp. 

Michael J. Leahy has been named 
manager of the company’s Los An- 
geles branch, succeeding C. W. Con- 


nell, who has retired. George W. 
Reynolds was named to succeed 
Leahy as manager of the Long 
Beach, Calif., branch, while Allen 
Q. Howard was named to head the 
Salt Lake City branch, replacing 
Reynolds. 


Pierson Named Board Head 


At Detroit Harvester 


At a meeting of the board of 
directors of the Detroit Harvester 
Co. a new office of chairman of 
the board was created, and H. 
Lynn Pierson, the company’s for- 
mer president, was elected to it. 

J. Thomas Smith, former vice- 
president, was elected president. 
All other officers were reelected: 
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J. B. Elisworth, vice-president; J. 
T. Gallatin, vice-president; N. 
| H. Preble, vice-president; J. R. 
Donahue, secretary; A. T. Jol- 
dersma, treasurer; R. H. Ryan, 


comptroller. 
+ * + 


|Motor Products Names Lott 


| Purchasing Vice-President 


Motors Products Corp., Detroit, 
'announced last week that George 
E. Lott had been elected purchas- | 
ing vice-president 
_of the firm’s auto- 
motive division. 
He started with, Crosley Wins Collier Memorial— 
Motor Products | 
as a stock chaser | won the Sam C. Collier Memorial Grand Prix of Endurance at Sebring, Fla. Drivers Fred 
nine years Ago | Koster and Ralph Deshon are shown receiving the $1,000 trophy. The Crosley completed the | 
and worked his | 312 miles at an average speed of 52 miles per hour. Handicaps were given. 
way up through | . - _ — | 


the planning de- ‘ 
partment. He was| 15 Personnel Changes Made 


previously direc- | By Champion Spark Plug 





Against a field of foreign sports cars, including some costing $20,000, a Crosley Hotshot | 


nounced by R. H. Rowland, vice- 
president of sales. 


Retiring are E, C., McKinney, 








tor of the pur-| 
chasing depart-| Retirement of four veteran | 


ment. Lott has a degree in business| Champion Spark Plug Co, sales | 
administration from Michigan State| representatives and the names of | 
college. | their successors has been an- | 


George E. Lott 


district sales manager in the 
southwest; Bill Porter, territory 
representative in New York; 
F. W. Morton, territory repre- 


sentative in Wisconsin, and Bob 
Cochran, territory representative 
in the Washington area, Jack 
Caldwell will succeed McKinney 
as district sales manager. 
Retirement of James B, Funk 
of Detroit, district manager of 
equipment sales, also has been 
announced. He has been suc- 
ceeded by Harry F. Davis. 


Promoted to territory repre- 
sentatives are A, F. Hanley cov- 
ering Maine, New Hampshire and 
Vermont; R. J. Hogan in northern 
New Jersey, Staten Island and 
southeast New York; C. I. Bow- 
man in the Upper Michigan pen- 
insula and Wisconsin, except the 
Superior area; J. D. Suttles in 
Maryland, northeast West Vir- 
ginia, Virginia, except the western 
tip and Washington; F. L, Pad- 
gett succeeding Caldwell in E. 
Missouri, southern Illinois and 
northwest Kentucky, and Max 
Mayer in Indiana and southern 
Central Illinois, 


Transferred to new territories 
are B. W. Donaldson to New 
York, H. G. Straub to Philadel- 
phia. Straub succeeded the late 
Cecil Langdon who died suddenly 
of a heart attack in December. 


(? "Six National machines 
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mw FLAGSHIP TEXAS 


to 4 American Airlines says: “The six Na- 
eu tional Accounting Machines we recently pur- 





chased from you have saved us about $2,500 a 
or $30,000 a year. 
“We find them as modern for today’s account- 


month 
and faster . . 
? ing as our latest planes are for today’s flying. 


. Our improved billing is much appreciated by 
our customers. Collection efficiency has been 
increased. 


“When first installed we figured this National 





. and at lower cost... 





equipment would pay for itself in two years. But 
at the present rate of saving, it will pay for itself 
in less than a year. 

“In these days getting more work done better 


is quite an 


achievement. We thank you and your repre 
sentative for a fine job, splendidly done.” 


Tm fle Vice President and Treasuref 
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(in the Financial Front .. . 


GM Heads Auto Stocks wr me rai ia 
In Short Total ene 


By George Deery ator came through with a reduction| the Dee. 15 release, CCC had 545 
Associate Editor |to 10,045 from 13,980. shares earmarked by the bears. 


‘ENERAL MOTORS is credited | 


J with having the highest short | UDSON, too, had a lower total. | 0" the current list. It shows a drop 


position among the auto stocks 


listed on the New York stock ex-|shows this independent had 25,246 


change Jan. 15, according to the 
exchange’s latest compilation. 

GM’s 69,547 shares compare 
with 68,866 in the previous mid- 
month report, Studebaker has the 
second highest total of short 
shares—46,101, against 41,205 a 
month earlier. 

Third in the list is Chrysler with 
37,936 shares in the hands of those 
with a bearish outlook, On Dec. 15 
this corporation was reported as 
having a short position of 36,317 
shares. While Willys-Overland was | 
registering a sharp increase to 14,- | 
520 shares from 5,635, Nash-Kelvin- 
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shares, against 29,456 at the middle 
of December. 


whose new shortside totals 4,712 
Credit Corp. with 6,321 shares. In 


* * * Goodyear is the only rubber firm 


| in short position to 6,449 shares 
from 7,149 in the December compil- | 
ation. Gar Wood soared sharply to 


The exchange accounting for it 


Dealer Bergman Opens $100,000 Building— 





| 10,200 shares from 5,900. Gerhard Bergman & Sons (Studebaker), Vincennes, Ind., coupled its 30th anniversary with 


Phillips Petroleum was another | the opening of a new $100,000 building. On 





hand for the presentation of a 30-year plaque 


in honor of the occasion were, left to right: Frank Bergman jr., District Manager E. W. 
Ready, Gerhard Bergman, S. H. Ray, Frank Bergman, truck representative J. H. Lane, Eddie 


Lakey Reports 
Drop in Net 


Lakey Foundry & Machine Co. 
shipped the greatest tonnage of 
castings in its history in the fiscal 
year ended Oct. 31, J. O. Ostergren, 


Auto Stocks that saw an increase in the posi- 
Chrysler “a an tion that anticipates a decline in J. Bergman, and William Vander Meulen, Studebaker regional manager. 
er Pe : the market—to 15,260 shares from | 
CRONE svccccsess 4% 3% 6.189. While Sinclai as Bs 
General Motors .. 50 48% | 9000. Se ey ane eocoy | increased to 24,766 from 14,097. 
1 5 | Vacuum were registering rises to} ; ; 
ree 18% 17% lH Oil of Tex was at 5,875 
Kalser-Fraser .... 7% 7% |5,024 from 4,240 and to 5,190 from | Houston Ol! of texas was ’ 
Nash-Kelvinator .. 221 19% | 4,805, respectively, Richfield took |shares. A month earlier, its aggre- 
Packard ......... 5 4% jan opposite course, down to 8,515 | gate was 7,705. 
— ae a "2 -—" from 11,106. | On the whole, the total for all 
Willys-Overland |. 11% 11% are - oe jtypes of stocks with a short inter- 
Average for STANDARD OIL of New Jersey|est of 5,000 or more shares was 
TO WOE. ocesss 23.08 22.06 |” stood at 7,055, compared with 6,- | 2,499,970, which compares with 2,- 


681 Dec. 15. Sunray Oil, however, | 139,837 in the final report last year. 


save us *30000 a year” 


—AMERICAN AIRLINES 





THE NEW “CLASS 31” MULTIPLE-DU 


is the last word in mechanized accounting. 
Never before has one accounting machine 
combined so many time-and-money-saving 
features. Among its many advantages are: 
1. Automatic selection and control of 
more than 70 functions by arrangement of 
posting control bars. 2. Simultaneously 
adds and subtracts, or transfers balances 


THE NATIONAL CASH REGISTER COMPANY 


TY NATIONAL ACCOUNTING MACHINE Ask your nearest National 


° e ° representative to demon- 
into any combination of totals. 3. Instant, P 


positive correction in one operation of 
amounts entered in error in any combina- 
tion of totals. 4. Electrified typewriter Dayton 9, Ohio. 
keyboard permits description wherever 
desired. 5. Fluid-drive carriage travels in 
either direction at uniform speed. 


strate the amazing *‘Class 31”? 
today. Or write us at 


DAYTON 9, OHIO 





president, announced in the annual 
report. Net earnings were only 
about one-third as large as in the 
| preceding year, however, due to 
|higher costs and lower prices, he 
|said. They amounted to $277,645, or 
|57 cents per share, compared with 
$860,077, or $1.75 per share in 1949, 
he stated. 

Net sales totaled $12,333,558, 
against $12,677,054 in 1949. Working 
capital amounted to $2,271,222 on 
|}Oct. 31, 1950, compared with $2,- 
454,062 a year earlier. 


Trailmobile Ups 
Sales by 85% 


Trailmobile sales in the fourth 
quarter ended Dec. 31 were in ex- 
cess of $15,000,000, it was announced 
by George M. Bunker, president. 
| “Sales for the full year of 1950 
|were in excess of $52,000,000, an 
increase of more than 85 percent 
lover the $28,140,155 sold in 1949,” 
| Bunker said. 


More Holders 


125,504 Own Stock 


In du Pont 

| KE. I. du Pont de Nemours & Co. 
|was owned by 125,504 stockholders 
as of Dec. 31, an increase of 15,559 
|}over the number as of Dec. 31, 1949, 
| and 3,118 over the number recorded 
|at the close of the third quarter of 
| 1950. 

There were 108,774 holders of 
common stock, and 23,435 holders 
of preferred stock as 1950 ended. 
These figures include 6,705 holders 
of more than one kind of stock. 

The number of stockholders has 
nearly tripled in the past 20 years. 
There has been an increase of 82,- 
626 since the end of 1930 when du 
Pont was owned by 42,878 stock- 
holders, the firm states, 





Plenty ol Rubles 
At Lower Prices 


Seen This Year 


AKRON. — Barring allout war, 
rubber aplenty at lower prices 
should be available this year, in 
the opinion of John L. Collyer, 
president of B. F. Goodrich. 

If conditions in the Far East do 
}not materially worsen, Collyer said, 
there should be enough rubber to 
satisfy all military and essential 
civilian needs. 

He said that this year’s world 
supply of rubber should reach near- 
lly 2,800,000 long tons, the greatest 
in history. World consumption last 
year, he pointed out, totaled 2,240,- 
000 tons. 

The rubber that will be available 
in 1951, Collyer said, will be made 
up of 1,860,000 tons of crude and 
940,000 tons of synthetic, 880,000 
tons of which will be made in the 
U. S. 

Collyer said that at least 550,000 
tons of crude should be available 
this year for additions to industry 
and government stockpiling, and 
that the price of crude should de- 
cline sharply sometime during the 
year. 
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Made of Upholstery— 

Designer Donald Norris has created a wo- 
man's coat of Candalon Roxcloth, one of the 
new upholstery fabrics used in 1951 Dodge 
cars. Models Shirley Radmer (seated) and 
Sue Doyle are shown wearing the garments at 
a Dodge preview in Detroit. The coat will be 
sold in department stores. 





Perfect Set-Up for Handling (ar) 
Automatic Transmissions! 


KENT-MOORE HYDRAULIC HOISTS GIVE 
YOU GREATER SAFETY IN USE PLUS SMOOTH, 
EFFICIENT ONE-MAN OPERATION! 


Amazing how easy, bow profitable it is to remove 
and replace automatic transmissions with the 
Kent-Moore Hydraulic Hoists. For these out- 
standing pieces of proven service equipment are 
designed and built by specialists to give you the 
fast, efficient one-man operation you've been 


looking for. They save 


service efficiency, provide greater ease and safety 
in use. Yes, SAFETY! No manual lifting and 


lugging . . . no strains 
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By George Deery 
Associate Editor 

In response to requests from 
schools, religious and civic groups 
for recordings of ABC’s “Greatest 
Story Ever Told,” Goodyear Tire & 
Rubber, sponsors of the weekly 
Biblical dramatizations, has given 
permission to these groups to tape 
record the broadcasts and play 
them back on a noncommercial 
basis. 

Previously recordings of some 
of the broadcasts were made 
available, but now any religious, 
educational or civic group may 
take the broadcasts off the air 
on tape and play the programs 
back to their organizations at 
their convenience. 

Last year ABC turned over more 


than 5,000 albums of recordings of 


the series to the Protestant Radio 
Commission and the National 
Council of Catholic Men so they 
could make the programs available 





mechanic's time, improve 


or sprains. No danger of 


dropping and damaging transmissions ... no 
chance of injuring service personnel! 


MODEL “63"— Designed for use with two- 
post car lifts, this rugged durable hoist is 
equipped with free-rolling caster type wheels for 
easy, accurate positioning under the transmission 
. . . double acting hydraulic pump for effortless 
lifting and lowering ... plus a special rotating 
platform that permits lateral adjustments as well 
as tilting forward, backward and sideways to 


facilitate removal and 





replacement operations. 


Affecting Factories and Dealers .. . 
Auto Advertising 


to students of the Bible and other 
groups. 
& * * 


Tribune Boosts Auto Show 


The Chicago Tribune will pub- 
lish its annual Chicago auto show 
section Feb. 18, according to 
Walter C. Kruz, manager of gen- 
eral advertising. Sponsored by 
the Chicago Automobile Trade 
Assn., the show will be held in 
the International Ampitheater 
Feb. 17-25. 


Olds Plugs ’51 Model 


Newspapers will get the biggest 
share of Oldsmobile’s advertising 
dollar in 1951, but the division will 
also stage its largest outdoor board 
campaign in 7,200 locations Feb. 10- 
March 15, according to General 
Sales Manager G. R. Jones. 

Pre-announcement advertise- 
ments featuring a “1951 baby” on 
a rocket already have appeared 
in 300 daily newspapers. The 
same newspapers in 250 major 
markets carried the announce- 


* 








Ford Receives TV Award— 
Walker Williams (left), vice-president of sales and advertising, accepts the Look TV award 
on behalf of Ford for its sponsorship of the United Nations telecasts. The presentations were 


made by Gardner Cowles (second from left), 
| are Frank Stanton, CBS president, and Joseph 
| similar awards for UN telecasting. 


ment advertisement Jan. 31. Vari- 
ous dealer points will carry the 
same ad during February tied in 
with the local dealer’s announce- 
ment plans. 

Leading national magazines also 
carried pre-announcement ads dur- 
ing January. Double spreads and 
single pages in full color will be 
used in this group in early Febru- 
ary to announce the 1951 line. 

Pre-announcement radio_ spots 
over 168 stations in the 10-day 
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Kent-Moore 


SPECIAL ADAPTERS PREVENT LOAD SHIFTING! 


These special adapters are de- 
signed to hold their respective 
Transmission securely, prevent 
load shifting, eliminate damage 
to oil pan, provide greater 


Qe eh S 








safety during removal and 
replacement operations. Avail- 
able for Hydra-Matic, Dynafiow, 
Ulitramatic and Studebaker 
Automatic Transmissions. 








president of Cowles Magazines. Next to Cowles 
H. McConnell, president of NBC, who received 


period preceding Jan. 31 were 
scheduled. These will be followed 
up by 20, 30 and 60-second an- 
nouncement spots on a _ similar 
number of stations in February. 
A similar pre-announcement series 
of television spots has been appear- 
ing over 38 TV stations. 
” ” > 


K-F’s Big Budget 
Burton Durkee, 
advertising director, has an- 
nounced an advertising budget 
for the first quarter of 1951 total- 

ing $1,500,000. 

Approximately 47 percent of 
the budget has been earmarked 
for newspaper space and the re- 
mainder for national magazines, 
radio and television. 


* * * 


Beyea Adds to Duties 

The executive committee of the 
board of directors of the Hearst 
Publishing Co. has elected Herbert 
W. Beyea, vice-president and gen- 
eral manager of the American 
Weekly and Puck to succeed Mort- 
imer Berkowitz, whose services 
with the Hearst organization term- 
inated recently. 

W. R. Hearst jr., publisher, said 
that Beyea would remain as gen- 
eral manager of the Hearst Adver- 
tising Service. 

* 


Kaiser-Frazer 





* * 


New York News Promotes 

A number of major advertising 
staff promotions were announced 
| by Thomas J. Cochrane, advertis- 





B. L. Mayer A. H. Mason 


ing director of the New York News, 
at the annual advertising banquet. 
Ben L. Moyer, was named national 
advertising director. He was form- 
erly national advertising manager. 
Seward Davis, national advertising 
manager, formerly Eastern na- 
tional advertising manager; War- 
/ren Bush, assistant national adver- 
|tising manager; Arthur H. Mason, 
|local advertising manager, form- 
erly assistant local advertising 
manager; John E. Eckert, assistant 
local advertising manager; Earl M. 
Dixon, Brooklyn advertising man- 
ager, formerly assistant local ad- 
vertising manager; A. Harrison 
|Gaines, department store advertis- 
|ing manager; Vincent F. Sullivan, 
assistant to the advertising di- 
rector; George Morris, publicity 
director, formerly publicity mana- 
ger, and Herbert M. Steele, man- 
ager advertising promotion, form- 
erly sales presentation manager. 
* * * 


Names Rep 
The Ohio State Journal, Co- 
lumbus, has announced the ap- 





pointment of Osborn, Scolaro, 
Meeker & Scott as national ad- 
vertising representatives. 

The addition brings the list of 
this national representatives 
organization to eight, which in- 
cludes the Baltimore Sun, Bos- 
ton Globe, Des Moines Register 
and Tribune, Buffalo Courier-Ex- 
press, Minneapolis Star and 
Tribune, New York Herald Tri- 
bune and St. Louis Globe-Demo- 
crat. 
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Highways & Saf ety . 
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Traffic Deaths Top 
Korean War Toll 


By Tom Hewitt 
Staff Writer 

BOUT 6,500 more civilians were 

killed in traffic accidents in the 
last six months of 1950 than the 
total of 13,200 Americans listed as 
dead or missing 
in action in the 
Korean war dur- 
ing the same 
period. 

In revealing the 
figures, the Assn. 
of Casualty and 
Surety Companies 
said the automo- 
bile death toll will 
seriously impede 
the defense program unless the en- 
tire nation takes immediate action 
to reduce it. 

During the same period, 25 ci- 
vilians were injured in traffic to 
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every American wounded in ac- | 


tion, ACSC said. 

The association estimated that 
there were 625,000 traffic injuries 
during the last half of 1950. The 
Defense department reported early 
in January that more than 25,000 
U.S. troops had been wounded since 
the war started late in June, 1950. 


* + * 


PEEDING drivers were called 
“the worst potential saboteurs 
of manpower” by Julien H. Harvey, 
manager of the association’s acci- 
dent prevention department. He 
said that driving at excessive speed 
alone may kill 15,700 Americans and 
injure 500,000 this year, unless 
speeding is curbed by drivers them- 
selves and by law enforcement au- 
thorities. 
“The nation’s drivers have been 
on a speeding spree,” Harvey 


90% Reduction 
Of Accidents 
Held Possible 


If automobile drivers would in- 
crease their travel time by only 
10 percent, they would reduce their 
chances of having accidents by 90 
percent, according to a study made 
by a national traffic safety au- 
thority. 

J. A. Mills, of Chicago, offered 
this advice to Detroiters: 

“Chances voluntarily and un- 
necessarily taken by drivers (which 





almost always constitute violations 
of traffic laws) cause 90 percent) 
of each day’s accidents in the 
nation,” he said. “People just don’t 
take time to drive carefully.” 

The average driver, he _ said, 
spends 64 minutes a day behind the 
wheel. . Six minutes added to his 
driving time at danger points would 
eliminate, Mills estimated, 6,800,000 
accidents a year in this country. 

Mills advised slower speeds at 
intersections particularly — where 
roughly half the urban accidents 
occur. 

“If motorists slowed down to an 
easy stopping speed ahead of inter- 
sections,” he said, “most of those 
accidents would not happen. The 
driver need only take his foot off 
the accelerator and rest it on the 
brake, ready for instant use when 
approaching points of danger.” 

*~ ~ a 


Contest Seeks Solution 


To Mishap Compensation 

Prizes totaling $1,250 are being 
offered to college students for es- 
says pertaining to a solution of the 
automobile accident compensation 
problem. The contest is being con- 
ducted by the Roberts S. Marx 
foundation of Cincinnati. 

The essays are to be between 
5,000 and 15,000 words in length. 
Entry blanks must be obtained be- 
fore March 15 and essays must be 
submitted by Sept. 30. Entries are 
obtainable from the foundation, 900 
Traction Bldg., Cincinnati. 

* * . 


Paducah Completes ’50 


Without Traffic Death 

Palucah, Ky., completed 1950 with 
a sensational traffic-safety record. 

There was not one vehicle fa- 
tality in the city during the year. 
Paducah’s safety motto is: “Drive 
slowly and save a life, which may 
be yours.” 


said. “If the facts of death on 
the highway don’t sober up speed- 
ing drivers in a time of national 
peril, drastic law enforcement 
must bring them to their senses. 


“If allowed to go unchecked, ex- 
cessive speed and drinking-and- 
driving—another major cause of 
last year’s 35,000 traffic deaths— 
will do more to sabotage manpower 
resources than a_ well-executed 
fifth column plot. Both types of 
drivers are a national menace.’ 

Harvey said that since all Ameri- 
cans are being called upon to make 
sacrifices, the nation’s 60,000,000 
drivers should sacrifice speed. 


“If millions of drivers slow down | 


they will speed up defense by pre- 
venting thousands of accidents and 
saving much needed manpower,” 
Harvey added. 





Safe Blowout— 

Roaring along at 80 miles an hour on the 
Indianapolis Speedway, Wilbur Shaw, three- 
time winner of the ''500,"' purposely blew out 
the new Firestone blowout-safe, puncture-proof 
and tubeless tire. Shaw retained perfect con- 
trol of the car, driving it for over a mile 
after the blowout. 








Safety Films to Omaha 

Smith Pontiac Motor Co., Omaha, 
and the Omaha office of Pontiac, 
have presented $500 worth of films 
on traffic safety to the city’s police 
department. 


| 
| 


N.C. Measure 
Asks Compulsory 
Vehicle Checks 


RALEIGH, N. C.—Revival of a 
system of compulsory vehicle in- 
spection at state-operated inspec- 
tion lanes is proposed in a bill in- 
troduced in the North Carolina leg- 
islature by Rep. Oscar Barker of 
Durham, chairman of the house 
roads committee. 

Calling for the return of an in- 
spection system similar to the one 
repealed in North Carolina two 
years ago, the bill proposes a net- 
work of 60 state-operated lanes, 
some permanent and some portable, 
and a mandatory inspection once a 
year. 

Rep. George Long had earlier in- 
troduced an inspection bill under 
which the job would be handled 
through a combination of state-op- 
erated lanes and authorized private 
garages and service stations. 

Every motor vehicle registered in 
the state would be inspected once 
during the 12-month period begin- 
ning next July 1, and once a year 
thereafter, 


if the bill passes. The 
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location of all lanes would be pub- 
licized, as well as the time when the 
various models of vehicles are to 
be inspected. 

The lanes would be directed to in- 
spect brakes, horns, rear-view mir- 
rors, windshield wipers, steering 
gear, rear windows, headlights, tail- 
lights, stop lights and any clear- 
ance lamps. “Windshields must be 
free from breaks or discoloration 
which will impair the field of vision 
of the driver,” the measure states. 





Nearly 25 Percent Flunk 


Providence Safety Check 


PROVIDENCE. — (UTPS) — 
Providence police, in a surprise 
spot check of 1,651 automobiles, 
found that 428 had defects of 
some kind, according to Police 
Chief Higgins. 

In 78 instances, police said, 
faulty brakes were discovered. 
Ten drivers were summoned to 
court, Sixty-three defective 
headlights were found, 108 de- 
fective taillights and 14 faulty 
stop lights. 








ADVERTISING STARTS MARCH 10th IN 


adequate stock is your 
best insurance against 
lost sales 


Again in 1951, as in 1947, 1948, 
1949 and 1950, Fulton Sun Shields 
will be POST advertised. This 
powerful pre-selling will continue 

to keep Fulton at the forefront in your 
sales of equipment. Don’t overlook 
this profit opportunity. Be sure you 
have a good supply on hand—early. 









In addition to the present line of 800, 805 and 807 shields, Fulton announces 
the following models: 


808 — 1950-51 Cadillac 61 and 62 Coupe and Coupe de Ville, also 
60, 62 and 75 four-doors 
1950 Oldsmobile 98 and 88 Holiday 


1950 Buick 52 and 72 


809 — 1950 Buick 56R and 76R 


810 — 1950 Chrysler Newport, 1950 DeSoto Sportsman, 


1950 Dodge Diplomat 


811 — 1951 Packard, all two- and four-doors 


812 — 1949-51 Nash, Statesman and Ambassador, two- and four-doors 


813 — 1948-51 Ford Trucks, all models 


814 — 1947-51 Studebakers with one-piece windshield 


Fulton DeLuxe Sun Shields (1000 Series) will be in very 
limited supply due to shortages of critical materials. 


THE FULTON COMPAN Y 


1912 SOUTH 82nd STREET 


MILWAUKEE 


In Canada, J. C. Adams Co., Lid., Toronte, Ontario 


WISCONSIN 
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Salute to Legion Heads— 


The Ford dealers of Louisiana presented two 


1951 cars to department commander and 
department adjutant of the American Legion. 
Claude 8. Duvai, left, department com- 
mander, 
Davidson, assistant district sales 
New Orleans district. 


manager, 





is receiving the keys from E. S.| 
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Remember MPR-540? 


Fly-by-Nighters Prospered Because OPA 
Couldn’t Police Casual U.C. Sales 


HAT HAPPENED to the used-| ported that 34 percent of them ao 








car business under wartime quit selling used cars. 


ceiling price restrictions? 

A check through the files of 
Automotive News reveals that 
MPR-540 almost wrecked the nor- 
mal distribution setup. 

Specific ceilings by year and 
models were imposed in July, 1944, 

some two years after the general 


price freeze. 
* * * 





little effort to control individual-to- 
individual sales because of the dif- | 
' ficulties involved. 


away from dealers, and into the 
| hands of individuals and fly-by- 
night dealers who operated as in- 
dividuals. 


| 


| enforcement of MPR-540, 


Ts NOVEMBER ° of that year,|to remain in effect. They pointed 
NADA polled 449 dealers and } re- | tout that there was no 0 place i in the | threatening to trap them through 


Dealers reported that OPA made | 


As a result, business shifted 


Reputable dealers called for strict 
if it were 


cars 
upward. 
Many 
ignore the law to stay in busi- 
ness. 


UT THE records 
OPA, with insufficient enforce- 
ment manpower, could enforce the 
|law only against the 
| dealers. 

As the 


* 


* * 


war went on, 
scarcity grew, and demand for used 
increased. Prices 


the car 


indicate that 


legitimate 


continued 


dealers were forced to 


OPA officials took note of this, 






| business for reputable dealers un- their income-tax returns. However, 
less OPA policed individual sales. | 
While they had permanent places 
of business, and kept books through 
|which OPA could check on them, 
| the fly-by-nights moved from place 
|to place, kept no books and thus 
|}evaded OPA ceilings. 


the Treasury did not open its rec- 
|}ords to OPA, as it was requested 
to do. 
* + * 

FEW dealers were fined, and 

some sent to jail, but there 
was no stopping the tide of natural 
law which sent prices above the 
ceilings. 

The difficulty on used cars was 
that no two experienced the same 
use and care, and thus the value 
| of all was different. 

The mess in the used-car in- 
dustry finally caused leading 
used-car dealers to form the na- 
| tional used-car dealers assoc‘a- 
tion. 

Ceilings were lifted temporarily 
in mid-1946, reimposed a month 
| later, and finally lifted again in 
| November. 





New Passenger (ar Registrations, 29 States for December, 1950-1949 


Car registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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New Commercial Car Registrations, 29 States for December, 1950-1949 
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Reported for December 49, 1539) 1508/324144) — 837| 4894) 3413/109854) —1151/ 185139, 313| 76197; 86181, 377|_6372| 647; 3773) _—_216| 51888) 7706, 31225, 2653, 900027) '49 _ Reported for December 
Georgia ‘50 557 | 3 165 566 198 60 32 3 52 16 24 1677 '50 ~ Georgia 
- 49 | 2] _ 641 A 136) 623 _67| 83 = wi 75 24 17, 2, (1666 |'49 ; 
iinois "50 . 1) 1826 2 83, 44, 695 2; 1377 530, 392 46 19 164 93 87 11, 5380|'50 = ~~ Thinoi 
| oe 1] 1676; ss] ——s52}_—23)_—a89 3) 44) 2253) 712) 418) 15) 14 1} 328} —60|_—«107 1S; 5320)'49 oe 
lowa "50 | 672] | 9 10; 265 671 1 218; 288 23 2 » ~) 106) 23 39 2333 |'50 lowa 
aa . me a th _4 | “ 104 16| 36 3} 2205) '49 evar 
Michigan "50 2 1458 1 14 71; 670 10; 1315 420,174 27 28) 2 4; | 4) SH ee) Michigan 
a 49 a) 43} 31|_379 7| 1171 _| fn a eee 116 6! 22 10 3468) '49 ata s Ae 
Ohio 50 15 2); 1120; = 2 17 39, «507 5) 957 +t, 329) 413 100 , = % 15 Of +, 3838)'50 ' Ohio 
ae an FI 2} 1124] 2} —st#} —sS} 513! 22} aaa 2) 226| 346) | 67|__—2 29 192 65 90 4) 3632/49 a ek tele 
South Carolina "50 ' 484 1 1; 124 38! 17 33 a at. ae | vi to | v2s7\'so south Carolina 
2 s ‘9 DT a 325 a ML a _it4 laa Mi) _ 57 42) / 16 2 59 8 2! ! _989 ‘49 
Vermont 50 44 i 24 30 24 13 | l T @# 1, | + #«+61/'50 - Vermont 
a a as 40 ae ae 2 a eS ee | | 10 8 \ 168 |'49 —_ po) eee 
Washington ‘50 360 2 5 6 163 407 1 170 66 13 si | @)06hUf)™C«SN))CUS))COS8))~SCSC*«SSY)s~C«é«‘ 2 “SO Washington 
Mie - "49 |_| moti SS} et ston S| | et} tC 8 | 35 6 27 6 1140|'49 : <) \ See ere 
Wisconsin "50 i 646 7 14, 222 2| 673 6 «184,165 22 ~ $0) | 60 22) 40) 4) 2080/50 Wisconsin 
a 49 lea 13} ttl 232t 2| 529 gi i7' 225i S| 10 14 126 20 50 7) 2118 !'49 x a ta RE 
29 States Reported ‘50 60-71, :12107; 13) 212) 263) 4670 62, 10504, 13) 39582567, 54, 720,—Ss7,s—=«‘a S25) CSIS) «= 985) = 43) 38315/'50 29 States Reported 
To Date for December _ 4960! 6! 12840! = 21! 205! ~—165' = 4222 91! 10780! 15! 2417! 3215 Si 387! 119) 134) 3)_—1889)—443!_—-900 75\ 37552 ‘49 __to Date for December _ 
yoer "50, 1935/2205 398883| 404) 5388) 4134) 93417, 1400/302276| 302) 92089| 94501| 632| 8734' 1321; 3569| 326) 43941| 11173) 23127 1674 1091431 ‘50 Year 
eects 49! __ 1553! 1516'331192|_ B41! 5008) 3504/112273' 1186190850! 326! 77413! 88174' 378) 6530! 701, -3866' 218) 52933! 7966! 31603! 2702! 920733''49 _to Date _ 
The following advertised-delivered prices | |—4-dr. sed., $2,895. Patrician 400—4-dr. 
are based on ee gee at = | e e }sed., $3,495. (Ultramatic standard on Pa- 
a eral excise itrician 400, optional on other models at 
tare and, fa | Current Prices on New Automobiles ¥i86) 


dealer delivery and handling charges. 
They do NOT 

charges, state or 
optional equipment. 


AUSTIN—A40—4-dr. sed. (Devon), $1.- 
539; stat. wag. (Countryman), $1,649. 
manual top, $2,460 
(hydraulic top, $2,634); sports sed., $2,865. 
(Delivered in New York.) 


BUICK — Special Series 40 — 4-dr. sed., 


include 
local 


transportation 
sales taxes or 


$1,941 (deluxe, $1,983); club cpe., $1,856; 
conv., $2,325; 2-dr. sed.. $1,888 (deluxe, 
$1,931); Riviera, $2,020; bus. cpe., $1,803. 
Super Series 50—4-dr. sed., $2,139; 4-dr. 
Riviera sed., $2,212; sed. cpe., $2,041; 
conv., $2,476; Riviera, $2,139; stat. wag., 
$2,844. Roadmaster Series 70—4-dr. sed., 
$2,764; conv., $2,981; Riviera, $2,854; 
stat. wag., $3,433. (Dynafiow standard on 


Roadmaster, optional on Special and Super 
models at $169.20.) 


CADILLAC—Series 61-—4-dr. sed., $2,- 
866; club cpe., $2,761. Series 62—-4-dr. sed., 
$3,234; club cpe., $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special— 
«<4 dr. sed., $3,797. Series 75—-4-dr. 7-pass. 

$4,770; 4-dr. 7-pass, Imperial sed., 
$4, $1,959, (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 


CHEVROLET — 8 Special — 4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe.. 
$1,408; bus. cpe., * Styleline Deluxe 
—4-dr. sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. tree $1,994. Fleetline Spe- 
cial—4-dr. $i, or sed. cpe., $1,403. 

dr. sed., $1,529; sed. 


Fleetline 
cpe., $1,482. (Powergiide optional on De- 


luxe models at $158.50.) 

















| PLYMOUTH—Concord—2-dr. $1,- 


| 
| § ; & 858 Sav ,960.75): 
| CHRYSLER — Royal — 4-dr. sed., $2,-|2-dr. sed.. $1,422.50; bus. cpe., $1.331. | 2-dr. sed., $2,059; club cpe., $2,039; 4-dr. | Sass ee as te Canines ce ae 
| 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | Deluxe Elght—4-dr. sed., $1. 543.50: 2-dr | utility, $2. 209; 2-dr. utility, $2,159; bus. | $1,566; club’ cpe. ‘$1,534.25 Cranbrocok— 
| $2,133.75; stat. wag., $3,183.75. Windsor | sed.. $1,496.50; bus. cpe., $1,417.50. Cus- | cpe., $1,899. Deluxe —4-dr. sed., $2,219: | 4- -dr. sed. $1,641; club cpe. $1,617.50; 
4-dr, sed., $2,348.50; 8-pass, 4-dr. sed.,|tom Six—4-dr. sed., $1,556.50; 2-dr, sed., | 2-dr. sed.. $2,169: club cpe.. $2.189: 4-dr.. | conv. $1,997 , : ee 
$3,069.75; club cpe., $2,327.50; conv., $2,- | $1.509.50: club cpe., $1,509.50; stat. wag., | utility, $2,319; 2-dr. utility, $2,269; bus. i i . 
761; Newport, $2,656.50; Traveler, $2,- | $2,027. Custom Eilght—4-dr. sed., $1,- | cpe., $2.059. (Hydra-Matie optional on all PONTIAC Chieftain Six 4-dr. sed.. $1,- 
579.75; lim,, $3,196. Saratoga—4-dr. sed., | 635.50; 2-dr. sed., $1,588.50; club cpe., | models at $158.61.) | 745 (deluxe, | $1.840); 2-dr. sed., $1,694 
$2.667.25; club cpe., $2,641, New Yorker | $1,593.50; cony., $1,947; Victoria, $1,924;| LINCOLN — 4-dr. sed., $2,572.50: club | ({0lUxe: $1,789); club cpe., $1,694 (deluxe. 
—4-dr. sed., $2,783; club cpe., $2,756.75; |Crestliner, $1,709.50; stat. wag., $2,106. |cpe., $2,525.50: Lido. $2,720, Cosmopolitan | 2. p> Conv. deluxe, $2,122; Catalina de- 
conv., $3,263; Newport, $3,157.75. Town|(Fordomatic optional on all models at |_—4-ar. ‘sed., $3,236; club cpe., $3,183.50; | luxe, $2,000 (super deluxe, $2,058); stat. 
& Country—Newport, $4,027.75; stat. wag., | $168.50.) | : wag.. $2,264 (deluxe. $2,343); bus.  cpe.. 
$2,759.50. Imperial 4-dr. ‘sed.. $3,080 conv., $3,946; Capri, $3,404.50, (Hydra- | $1,571. Chieftain Eight—4-dr, sed., $1,813 
ladiene. 08 son) ee FORD OF BRITAIN—4-dr. sed. (Prefect, | Matic optional on all models at $174.25.) (deluxe, $1,908): 2-dr. sed.. $1,763 (de- 
lsed.. $5,278.75: lim. $5,889.75, (Presto. See arti e  Sa8, CARER), T1088. | MERCURY — 4-dr, sed., $2,031; 72-A|luxe, $1,858); club cpe., $i,763' (deluxe, 
matie optional on Royal at $120.90, stand- | ‘Delivered in New York.) club epe., $1,873; 72-B club epe.. $1,978.50; | $1.858); ‘conv. deluxe, $2,190; Catalina de- 
ard on other series. ) FRAZER 4-dr. sed., $2,359; Vagabond, | Monterey, $2,146.50 (leather trim, $2,157); | luxe, $2. 069 (super deluxe, $2,127); stat 
CROSLEY—bus e., $015.50; stat. w | $2.399. Manhattan conv., $3,075; Virgin- |conv., $2,410.50; stat. wag., $2,559.50. | wag.. $2.332 (deluxe, $2,411); bus, cpe., 
$972 50: icaak cedniien "5934. a Was. ian, $3,075. (Hydra-Matie optional on | (Mere-O-Matic optional on all models at | $1,640. Streamliner Six—sed. cpe., $1,673 
ar sed. $1003, stat’ wae. $irosg, | Frazer models at $158.61, standard on | $168.50.) | (deluxe, $1,768), Streamliner Eight—sed 
conv $1,005 50; Super "apettn " vendaten, Manhattan medels. > |_ NASH-—Rambler Super—Suburban $1,- | CP. $1.742 (deluxe, $1,837). (Hydra- 
eS ; "| | , HENRY J—Four—2-dr. sed., $1,299. Six |732. Rambler Custom—conv.., $1,837; stat, | Mate optional on all models at $156.60.) 
: _ | Deluxe—2-dr. sed., $1,429. wag., $1,837. Statesman Super—4-dr. sed., STU DEBAKER—Champion Custom—4-dr 
ae eae ee SS eeite:’ Bo chang HILLMAN MINX — 4-dr. sed., $1,540: | $1,815; 2-dr. sed., $1,790; club cpe., $1,812; | sed., $1,571.50; 2-dr. sed., $1,539.75; club 
$1,998.75; Carry-All, $2,213. Gusto sar. |COnV., $1,790. (Delivered in New York.) bus. cpe., $1,710. Statesman Custom—4-dr. | cpe., $1,566; bus. cpe., $1,471.25. Cham- 
et ‘2 .S +H co - — 32. RENAULT — 4-dr. sed., $1,035. (Deliv- | 8¢4.. $1,974; 2-dr. sed., $1,949; club cpe., | plon Deluxe—4-dr. sed., $1,649.50; 2-dr. 
885.25; club epe $2,178 25: conv.. $2,- | ered in New York) | $1,971. Ambassador Super—4-dr. sed., $2,-|sed., $1,617.75; club cpe., $1,644; bus. 
600.50. Gporteman, $2,511.25: tat. want HUDSON—Pacemaker Custom—4-dr. sed., 162; 2-dr. sed., $2,137; club cpe., $2,158. | cpe., $1,549.25. Champion Regal — 4-dr. 
$2 739.25: cea ‘33 301 235 (Tip-Toe $2,088.50; 2-dr sed., $2,046.50; club cpe.. Ambassador Custom—4-dr. sed., $2,321; | sed., $1,728.50; 2-dr. sed, $1,697; club 
Hydraulic Shift standard on’ Custom op. | $2,088.50; bus. cpe.. $1,912.50. Super Six— 2-dr. sed., $2,296; club cpe., $2,317. |cpe., $1,723.25; bus, cpe., $1,628.50; conv., 
pnts yen on Deluxe at $120.90.) , 4-dr. sed., $2.227.50; 2-dr. sed. $2,180; | (Hydra-Matic optional on Ambassador and | $2,033.75. Commander Regal—4-dr. sed., 
ne * 4 club cpe., $2,277.50. Commodore Six—4-dr. | Statesman models at $158.50.) $1,838.75; 2-dr. sed., $1,807.25; club cpe., 
‘ ee teas: & nae Sree: sed., $2,415.50; club cpe., $2,391.25. Hor-| OLDSMOBILE — Series 88 — 4-dr. sed., | $1,833.50. Commander State — 4-dr. sed., 
ides “ as 1p ove. § 628.75. |net Six—4-dr. sed., $2,501.50; club cpe., | $1,978 (deluxe, $2.056); 2-dr. sed., $1,920 | $1,939;  2-dr. sed., $1,907.25; club cpe., 
eadowbrook—4-dr. se ‘7 $1.8 .75. Coro- | $2,477.25. Commodore Eight — 4-dr. sed., | (deluxe, $1,998). Series 98—4-dr, sed. de- | $1,933.50; conv., $2,244.25. Commander 
Sete, ee ge Bi Spas. 4dr. | $2,501.50; club ecpe., $2,477.25. (Hydra- | luxe, $2,393; conv., $2,772; Holiday, $2,-| Land Orulser—4-dr. sed., $2,071. (Auto- 
a A or ae S “2 sre. . ‘Sierra, $2.. | Mate optional on Commodore and Hornet | 383 (deluxe, $2,641). (Hydra-Matie op- matic optional on all models at $201.25.) 
502. Pp eis delleash on oo oitle models at $158.50, Super-Matic optional on | tional on all models at $158.50.) WILLYS-OVERLAND—Four — Jeep, $1,- 
but 8 ees ‘at $94.60.) Pacemaker and Super Six models at PACKARD—200—4-dr. sed., $2,355; 2-dr. | 368.24; Jeepster, $1,492.78; stat. wag., 
$199.31.) sed., $2,305; bus. cpe., $2,195. 200 Deluxe | $1,703.59 (four-wheel-drive, $2,107.69). Six 
FORD—Deluxe Six—4-dr. sed., $1,470; KAISER — Special — 4-dr. sed., $2,109; |—4-dr, sed., $2,495; 2-dr. sed., $2,445. 300 | —Jeepster, $1,597.70; stat. wag., $1,782.58. 
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Copyright 1949 The New Yorker Magazine, Inc. 


“Well, for Pete’s sake, which one 
is ahead—Life, ‘Look, or the ‘Saturday Evening Post?” 


All through the past year, mountains of paper and oceans of ink have been devoted to telling the 
people, through great big newspaper announcements, that every big magazine was bigger than 


every other big magazine; bigger, in fact, than all other big magazines combined. 


Up to here, not a peep out of us. But now that 1950 is history, we peep. 
As follows: 


FACT: The New Yorker in 1950 carried 3522 pages of advertising. This was the fourth largest 
volume of advertising run by any magazine published in this country. 


FACT: The New Yorker in 1950 gained 413 pages of advertising over the amount carried in 
1949. This was much the largest gain recorded by any magazine published in this country. 


FACT: The New Yorker’s 3522 pages of advertising in 1950 was 296 pages more than The 
New Yorker had carried in any year since its founding in 1925. 


FACT: The New Yorker in 1950 served more advertisers than any other magazine published in 
this country. (Associate fact: among these advertisers were most of the leading motor car 
manufacturers. ) 


End of peep. We don’t expect to wade into the bigness competition; we just thought we'd set 
the record before you this once. 


And, in closing, one very vital statistic: 


EVERY COPY OF THE NEW YORKER IS READ BY PEOPLE 


THE 


~NEW YORKER 


25 WEST 43rd STREET @ NEW YORK 18, N. 














Used-Car Auction Prices 





Market Trend 


The wholesale used-car market showed renewed strength last week 
as the overall average price climbed $3 to $990. In the preceding 
week, the average was steady at $987. Late models, '50s and ’51s, 


were the leaders. 


The price of ’51s advanced $23 to an average of $2,024, while 50s 


soared $47 to an average of $1,671. 


All other postwar models suffered 


losses, ranging from $2 for ’46s to $9 for ’47s. 

The era of the fabulous price appeared to be on the way back. At 
two widely-separated auctions, 51 Cadillacs brought more than $5,200. 
Tom Hewitt’s Valdosta (Ga.) auction listed a ’51 Cadillac convertible 
at $5,250, while A. L, Pollock’s Oakland (Calif.) auction had a (62) 


four-door at $5,260. 


The percentage of sales at eight representative auctions also 
showed a good increase last week. There were 781 units sold out of 


1,206 offered at eight marts last 


week for a mark of 65 percent. 


At the same auctions in the preceding week, 768 units, or 60 percent, 


of the 1,280 offerings were sold. 


Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of Jan. 19.) 

(Sold 171 units out of 290 offerings.) 
BUICK—’50 Super sedanet, $1,725; Special 


4-dr., $1,750, $2,050*%, $1,650. '49 Super 
4-dr., $1,480, $1,475; conv., $1,550, 
$1,500; sedanet, $1,475, $1,375. '48 RM 
4-dr., $825. °47 RM 4-dr., $875, ‘46 


Super 4-dr., $765. ‘41 Special 4-dr., $525. 
'37 Special 4-dr., $285. 

CADILLAC—’51 (62) conv., $5,250*. ‘50 
(61) 4-dr., $3,700*; club coupe, $3,650*. 
'48 (62) 4-dr., $2,060*; sedanet, $1,980*. 
"46 (62) 4-dr., $975. 

CHEVROLET—’'51 Bel-Air, $2,245*; FL 
Deluxe 4-dr., $1,875. '50 Bel-Air, $1,905*, 
$1,800, $1,735; conv., $1,775; FL Deluxe 
2-dr., $1,550, $1,540, $1,535; SL Deluxe 
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MEXICAN ROAD RACE 


(CARRERA PANAMERICANA) 


A complete history of the exciting 2135 mile road 
race from Juarez, Mexico (El Paso, Texas) across 
Mexico to Guatamalan Border, 132 stock cars com- 
peting . . . over 300 Photos . . . articles by 
famous authorities, drivers, personalities. Rules, 
leg-by-leg description, Award banquet, winner 
Hersche! McGriff’s own story. A large book with 
no detail overlooked. A travelog on Mexico’s new 
super-highway with scenle photos of historical and 


Colorful Old Mexled............c.c.ccccverecseeneneenennnes $2.00 ( ) 
De Luxe edition with Fabrikold binding $3.50( ) 
A New Book 


( ) SOUPING THE STOCK ENGINE 


Explains fully the 5 
PATHS TO POWER. 
Covers. everything — 
from road to track 
engines . . . effective 
theorles on speed tun- 
Ing . . . tells you 
HOW and WHY... 





how to get the 
from your “‘souping”’ 
dollar. Complete data 
on tuning of 
ALL MAKES of 
STOCK ENGINES. 
Best book on speed 
ever written! 150 
charts, draw- 
' Every speed 
- + will want 


-NEW, com- 
ee of speed by Roger Huntington. 192 


Pages. Postpaid $2.00. 


1950 INDIANAPOLIS RACE 
YEARBOOK 


112 Pages, 300 Fotss, Charts, 
Drawings 

. larger and better-than-ever. Articles by 
a. — authorities with technical data feature 
stories, driver histories, cartoons, newsy comments, 
highlights and lap-by-lap comments. 
Photos of world famous drivers, mechanies, officials, 
personalities. New, Interesting. Informative ads. 
TWICE as large as formed editions . . . a per- 
manent record of the 1950 race that will be treas- 
ured by race fans the world over . . . truly the 
‘bible’ of Indlanapolls. IMMEDIATE DE- 
LIVERY! 
Prices—$1.50 postpald or $3.00 for De Luxe Edl- 
tion Fabrikeld bound with gold leaf lettering. 
( ) 1950 Official Indianapolls Yearbook............ $1.50 
() 1950 Same—De Luxe Fabrikold Bound....$3.00 
() The Sports Car Engine, new, complete data all 
() Specials and Hot Rods of the World, new book 

on special race cars of all nations, a hand- 

book and manual of speed. $1.50 













talog all 1950 U.S. Cars Includes specifica- 
$? gg auto, trans. data, 120 Fotos, Charts. 
DeAWIAGS ..n.ececvecveessveeneneseennnnensnenncnnensanenensnnnanens $2.00 


Handbook. Complete data 











( ) Chevrolet Owner's 
servicing all Chev. cars—'29-'50 Incl. data on 
Powerglide. Wonderful BOOK ..........--c $1.50 
Ford Owner’s Handbook. Service d on all 
a. v8, ‘6’ & ‘60’ models. Complete................ $1.50 


Service Manual Model A Ford .... 


~ 
~ 


German Race Cars and ree & 
er- 


a 
~ 


Pre-war. Over 300 Fotos, Complete da' 
man racers, past & present............ <d 
Catalog all British Cars, 1949-1950............ 
TREASURY OF EARLY AMERICAN AUTOS. 
Just out! Clymer’s McGraw-Hill book of his- 
torleal cars, songs, cartoons, slogans, data 
Vanderbilt Cup, Indianapolis, N.Y. to Paris 
Races. 22.000 words of text, 500 Illustrations. 
Beautiful 224 page large gift album.......... $5.00 


“”~- 
-~ 


Order from Book Department 


Automotive News 


2666 Penobscot Bidg. 
Detrolt 26, Mich. 








club coupe, $1,550; 4-dr., $1,750*: 


\%-ton 
pickup, $910. 


"49 FL Deluxe 2-dr., $1,- 
100, $1,300; 4-dr., $1,200; %-ton pickup, 
$960; conv., $1,240, $1,200, $1,125; SL 
Deluxe club coupe, $1,275; 2-dr., $1,170. 
"48 SM 2-dr., $700; club coupe, $870; FL 


aerosedan, $870, $950, $1,150. 46 %-ton 
pickup, $400; FL 4-dr., $810, 42 FL 
aerosedan, $375. '41 SD 2-dr., $450. '40 


Standard 4-dr., 
CHRYSLER 


$275. 

"49 NY club coupe, $1,485. 

DeSOTO—’'49 Custom 4-dr., $1,550*, $1,- 
375; Deluxe 4-dr., $1,425. °48 Custom 
4-dr., $1,250, $975. 

DODGE—'49 %-ton pickup, $550. '48 conv., 
$990. '46 Deluxe 4-dr., $510. 

FORD—’'50 Custom CD (8) 2-dr., $1,400: 
club coupe, $1,500; Deluxe (8) 2-dr., $1,- 
500. '49 Deluxe (8) 2-dr., $905, $1,050; 
2-ton (F-6) truck, $850; Custom (8) 
club coupe, $1,000, $1,050, $1,120; conv., 
$1,200, $1,150; 4-dr., $1,050, $1,000, *48 
SD (8) club coupe, $925, $780. '47 SD 
(8) 2-dr., $760, $875, $680. '46 SD 2-dr., 
$475. '42 Deluxe 2-dr., $300. '41 Deluxe 
2-dr., $275. '40 Standard 2-dr., $515. '39 
Deluxe 4-dr., $225. 


FRAZER—’'47 Manhattan 4-dr., $600. 

HUDSON—'49 Super (6) club coupe, $1,- 
000. '48 Super (6) 4-dr., $825. 

KAISER—'49 Deluxe 4-dr., $550, $625, 
$850. '48 Deluxe 4-dr., $500. °47 4-dr., 
$450. 

MERCURY—’51 Sport sedan, $2,230, °50 
2-dr., $1,725; conv., $1,625. '48 conv., 


$935. '47 club coupe, $1,000. 

NASH—’'46 (600) 4-dr., $1,125. 

OLDSMOBILE—’'50 (88) Deluxe 4-dr., $1,- 
900. '49 (88) club coupe, $1,560, $1,400. 
"48 (98) 2-dr., $1,075. 

PACKARD—'48 (110) $1,025. ‘48 
club coupe, $850. 

PLYMOUTH—'51 Cranbrook 4-dr., $1,900. 
‘50 Deluxe business coupe, $1,260. °49 
Deluxe club coupe, $1,185, $950; SD 4-dr., 
$1,225, $1,190; conv., $1,175. ’47 station 


4-dr., 


wagon, $475. ‘41 SD 2-dr., $210, $205. 
PONTIAC—’51 Chieftain (8) 4-dr., $2,300, 
$2,200. '50 conv., $2,000, $2,075". "49 
Chieftain (8) 2-dr., $1,350, $1,300, °48 
Torpedo (8) club coupe, $1,060; 2-dr., 
$1,010. 
STUDEBAKER — '49 Champion 2-dr., 
$1,185*. ‘47 sedan coupe, $830, $850. 


WILLYS—’'50 Jeepster, $1,180. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 
Sale every Friday. Prices are for sale of 
Jan. 19.) 

(Sold 80 units out of 149 offerings.) 
BUICK—’50 Super 2-dr., $2,200"; 

$2,100. '47 Super 4-dr., $900. °41 

cial 2-dr., $550. 
CADILLAC—'46 (62) 4-dr., $1,440*. 
CHEVROLET—’'51 SL Deluxe 4-dr., $1,930; 


4-dr., 
Spe- 


2-dr., $1,890. °50 Bel-Air, $1,825: SL 
Deluxe 4-dr., $1,755*; conv., $1,630. °49 
SL Deluxe 2-dr., $1,095. 
— Windsor club coupe, 
DeSOTO—'47 Custom 4-dr., $1,170. 


DODGE—'49 Meadowbrook 4-dr., $1,270. 
‘47 Deluxe 4-dr., $820. 

FORD—’50 CD (8) 2-dr., $1,500. '49 Stand- 
ard (8) 2-dr., $1,205; 4-dr., $1,115; Cus- 
tom (8) club coupe, $1,110. '46 SD (8) 
2-dr., $755; 4-dr., $750. 

HUDSON—’'40 2-dr., $200. 

KAISER—'48 4-dr., $700. 

LINCOLN—’'46 4-dr., $600. 

MERCURY—’49 4-dr., $1,275; club coupe, 
$1,250. 

NASH—’47 (600) 4-dr., $655; club coupe, 


$560. 
OLDSMOBILE—’50 (88) Holiday, $2,360*; 


club coupe, $2,020. ‘49 (98) 4-dr., 
$1,510; conv., $1,135. ‘47 (76) 4-dr., 
$850. '46 (66) sedanet, $720. 
PACKARD—’47 4-dr., $690. 
PLYMOUTH—’50 SD 4-dr., $1,620. "49 SD 
club coupe, $1,270, $1,175. ’48 SD club 


coupe, $1,005. $540. 

PONTIAC—’51 (8) Catalina, $2,760*. ‘50 
(8) 2-dr., $1,670. '49 (8) sedan, $1,475*. 
"48 (8) sedan, $1,305*. 


"41 4-dr., 


STUDEBAKER—’50 Champion 2-dr., $1,- 
420, $1,270; 4-dr., $1,250. °48 Cham- 
pion 2-dr., $1,115. '47 Champion 2-dr., 
$630 


WILLYs- '48 station wagon, $685. 


OAKLAND, CALIF. 


(A, L, Pollock Auto Dealers Wholesale 
Auction. Sale every Wednesday. Prices are 
for sale of Jan, 24.) 

(Prices about steady.) 


BUICK—’50 Special 4-dr., $1,740. '49 Super 


conv,, $1,690; sedanet, $1,625, $1,610. 
‘47 Super 4-dr., $855. '46 RM 4-dr., $835, 
$880. ‘42 2-dr., $400, $250. ‘41 2-dr., 
$385. 

CADILLAC—'51 (62) 4-dr., $5,260*. ‘50 
(62) 4-dr., $4,125*, $3,725; Coupe de 
Ville, 2 at $4,925*; (62) club coupe, 
$4,250*°; (61) 4-dr., $4,050%. ‘49 (62) 
4-dr., $2,825. 


CHEVROLET—’48 FM club coupe, $1,050; 
4-dr., $990; %-ton pickup, $830. '°47 FM 
club coupe, $960; SM 4-dr., $876; FL 
aerosedan, $1,070. '46 FM club coupe, 
$885; SM 4-dr., $785. 

CHRYSLER—'49 Windsor 4-dr., $1,675*. 
'48 2-dr., $1,225, $1,125. 

DeSOTO—’49 club coupe, $1,475. '47 4-dr., 
$1,075. '41 4-dr., $210. 

DODGE—’'49 Wayfarer roadster, $945; %- 
ton pickup, $1,050. '48 conv., $1,050. '42 
club coupe, $300. 

FORD—’50 CD (8) 2-dr., $1,560; Deluxe 
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(6) 2-dr., $1,385. "49 Custom (8) 2-dr., 
$1,265; 4-dr., $1,200; Custom (6) 2-dr., 
$1,295, $1,180; business coupe, 1,050. ‘48 
Deluxe (8) 4-dr., $865. 

HUDSON—'50 4-dr., $1,155. 

KAISER—’47 4-dr., $585, $660. 

LINCOLN—'49 4-dr., $1,400. ‘46 4-dr., 
$700. 

MERCURY—'49 4-dr., $1,470. ‘47 4-dr., 
$855. °46 station wagon, $815. '41 2-dr., 
$250. 

NASH—'50 Statesman 4-dr., $1,510. ‘41 
4-dr., $205. 

OLDSMOBILE—'49 (98) 4-dr., $1,625; 
(88) sedanet, $1,625*. ‘47 (66) 4-dr., 
$875, 2 at $1,000*; (78) sedanet. $1,055; 
(98) 4-dr., $1,200*. '46-conv., $800. 


PACKARD—'49 4-dr., $1,440. 
PLYMOUTH—’47 business coupe, $695. °46 


4-dr., $810; 4-dr., $785. °42 4-dr., $355. 

"41 coupe, $250. '40 4-dr., $250. 
PONTIAC—'40 2-dr., $220. 
STUDEBAKER—'47 Champion 4-dr., $915. 


‘42 Land Cruiser 4-dr., $175. 


MASON CITY, IA. 


(Lapiner’s Used-Car Auction. Sale every 
Wednesday. Prices are for sale of Jan. 24.) 

(Market very good, Sold 114 units out of 
194 offerings.) 


BUICK—’50 RM 4-dr., $1,975*. ‘49 Super 
2-dr.. $1.300, $1,260. "48 RM 2-dr., $975. 

CADILLAC—’'50 (61) 4-dr., $3,525". °49 
(62) 4-dr., $2,615*. 

CHEVROLET—'51 Bel-Air $2,220*; FL De- 
luxe 4-dr., $2,050*; 2-dr., $1,880, $1,840, 
$1,825, $1,785, $1.775. '50 %-ton pickup, 


$1,075, $1,150: SL Deluxe 2-dr., $1,505, 
$1,450. °'49 FIL Deluxe 2-dr., $1,195, 
$1,180, $1,150, $1,145, $1,105. ‘47 FL 
aerosedan, $900, $745. °46 2-dr., $680, 
$655. $640. 
CHRYSLER—’'48 4-dr., $800. 
DeSOTO—’'50 Deluxe club coupe, $2.045. 


DODGE—’'51 Coronet club coupe, $2,110*. 
"50 %-ton pickup, $1,040. °'49 Coronet 
2-dr., $1.355*. ‘46 Custom 4-dr., $605. 

FORD—’'50 CD (8) 2-dr., $1,465, $1,445*, 
$1,435; Deluxe (8) 4-dr., $1.355. '49 Cus- 


tom (8) 2-dr., $1,170*. $1,070; Stand- 
ard (6) 2-dr., $895, $975. °47 (6) 2-dr., 
$675. $695. '46 (8) 2-dr., $640. 
FRAZER—'48 4-dr., $695*. 
KAISER—'49 4-dr., $890. °47 4-dr., $535. 
MERCURY—'51 4-dr., $2,480*, $2,400; 2- 
dr., $2,495*, °49 4-dr., $1,395, $1,420°*. 


‘47 2-dr., $700. 

NASH—’50 Statesman 2-dr., 
(600) 4-dr., $485 

OLDSMOBILE—’'50 (88) 2-dr., $1,880*. '48 
4-dr., $1,040. 

PACKARD—’50 4-dr., $1,315*. 

PLYMOUTH—’50 SD 2-dr., $1,450, $1,535; 
Suburban, $1,675. "49 SD 2-dr., $1,170, 
$1,100. ‘47 Deluxe 4-dr., $605, $655, 
$680. '46 4-dr., $500. 

PONTIAC—’51 Chieftain (8) 2-dr., $2.370*, 
$2.430*, $2,455*. '49 SL (8) 4-dr., $1,255. 


$1,250*. '46 


‘47 2-dr., $825. 
STUDEBAKER—'49 Champion Deluxe 2- 
dr., $1,040*, '47 2-dr., $680, $705. 


WILLYS—’'48 Jeep, $470. '46 station wagon, 
$595*. 


DENVER 


(Denver Auto Auction, Inc. 
Tuesday at Littleton, Colo. Prices are for 
sale of Jan. 23.) 

(Prices steady. Sold 189 units out of 253 
offerings.) 


BUICK—'50 Super sedan, $1,900*. '49 Su- 
per sedan, $1,350. '48 Special sedan, $845. 
‘47 Super sedan, $855, $985. 

CADILLAC—’51 (61) sedan, $4,525*. °50 
(62) sedan, $3,850*, $3,995*. '49 (62) 
sedan, $2,750*, $2,755*; (61) sedan, §2.- 
390°. '48 (61) sedan, $1,900*. °47 (62) 
sedan, $1,455*. 

CHEVROLET—’51 Bel-Air, $2,250, $2,255, 
$2,335*; FL Deluxe sedan, $1,895, $1,935, 
$1,945, $2,020, $2,025, $2,080, $2,125; SL 


Special business coupe, $1,605; %-ton 
pickup, $1,355, $1,495. '50 SL Deluxe 
sedan, $1,535, $1,570, $1,575, $1,595, 


$1,600, $1,605, $1,625, $1,630, $1,700; SL 
Special sedan, $1,480, $1,485, $1,490, $1,- 
505, $1,510, $1,525, $1,530, $1,535. °49 
FL Deluxe sedan, $1,250, $1,255, $1,260, 
$1,275, $1,285, $1,290, $1,295, $1,350, 
$1,380 SL Special sedan, $1,050, $1,055, 
$1,090, $1,145, $1,160, $1,195, $1,220, $1,- 
225. '48 FM sedan, $795, $820, $840, 
$925, $955, $1,045, $1,105. '47 FM sedan, 
$695, $805, $905. '46 SM sedan, $565, 
$575, $615, $665. 

CHRYSLER—’50 NY sedan, $2,320*, $2,- 
360*, $2,375*. '49 Windsor sedan, §$1,- 
200%, $1,400*, $1,535*. ‘48 NY sedan, 
$935, $1.100*, $1,150*. '47 Windsor sedan, 
$895*, $905*. 

DeSOTO—’'49 Custom sedan, 
sedan, $835. 

DODGE—’'49 Coronet sedan, $1,245; 
pickup, $905. '46 sedan, $510; 
dan, $375. 

FORD—’50 CD (8) sedan, $1,475, $1,505*, 
$1,545", $1,575*, $1,600*. ‘49 Custom 
(8) sedan, $1,025, $1,100, $1,140*, $1,- 
165°, $1,225°, $1,235. $1,275*. °48 (8) 
sedan, $705, $890, $905. '47 (8) sedan, 
$755, $775*. '46 (8) sedan, $540, $695, 
$775. 

HUDSON—’49 Commodore (6) sedan, $810. 
‘46 Super (6) sedan, $460. 

KAISER—’49 sedan, $750. 

LINCOLN—’49 sedan, $1,280, $1,285*. 

MEROCURY—’50 sedan, $1,600*, $1,780*. 
'49 sedan, $1,200, $1,225, $1,305, $1,325, 


$1,565". °47 


\%-ton 
%-ton se- 


$1,330, $1,370. '47 sedan, $815. 
OLDSMOBILE—’'50 (88) sedan, $1,975*, 
$2,370*. °49 (98) sedan, $1,555*. ’48 (8) 


sedan, $950*. '42 (8) sedan, $260*. 

PACKARD—’50 sedan, $595. 

PLYMOUTH—’51 Cranbrook sedan, $2,010; 
Cambridge sedan, $1,895, $1,935. ’50 SD 
sedan, $1,480. °49 Deluxe sedan, $1,240. 
’'48 sedan, $840, $875. °46 sedan, $680, 
$690, $735. '41 sedan, $290. 

PONTIAC—-'51 Chieftain (8) Deluxe sedan, 
$2,410; SL (8) Deluxe sedan, $2,300; SL 
(6) sedan, $2,150. '50 Chieftain (8) De- 
luxe sedan, $1,895*. '49 SL (8) sedan, 
$1,390*, $1,395", $1,430*. '48 (8) sedan, 
$945*, $1,055*, $1,160*, $1,195*. '47 (6) 
sedan, $695. 

STUDEBAKER—’50 Land Cruiser sedan, 
$1,395*. °48 Champion sedan, $900*. '47 
%-ton pickup, $695. 

WILLYS—’51 station wagon, $1,885"; 
$1,380. '50 Jeep, $1,350. 
‘48 Jeep, $645. 

MISCELLANEOUS 
up, $1,040. 


Jeep, 
"49 Jeep, $705. 


"50 GMC %-ton pick- 


AKRON 


(H. C. Turney Auto Auction. Sale every 
Thursday. Prices are for sale of Jan. 25.) 
(Sold 50 units out of 82 offerings.) 


BUICK—’50 Special 2-dr., $1,590. $49 Super 
4-dr., $1,480*; 2-dr., $1,390. °48 Super 
2-dr., $1,160; RM 4-dr., $1,025. 

CHEVROLET—’50 SL Deluxe 4-dr., $1,450, 

$1,425; 4-dr., $1,470. ’°49 FL Deluxe 2-dr., 

$1,245, $1,270, $1,225, $1,250; SL Special 
club coupe, $1,150; SL Deluxe 4-dr., 
$1,235. '47 FL aerosedan, $920, $835; FM 
2-dr., $800. '46 SM 2-dr., $705, $755, 
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$690. ‘41 2-dr., $315; club coupe, $400, 
$390. 

CHRYSLER—'46 Royal club coupe, $825*. 

FORD—’50 Deluxe (6) 2-dr., $1,210. °49 
Custom (8) club coupe, $1,050; Custom 
(6) 4-dr., $1,005; club coupe, $1,070. 
'48 SD (8) 2-dr., $855; club coupe, $760. 
’47 SD (6) 4-dr., $630. '46 Deluxe 2-dr., 





$615. '41 2-dr., $175. 
HUDSON—'48 4-dr., $905. 46 4-dr., $600. 
KAISER—’'51 4-dr., $1,750. 
MERCURY—’49 4-dr., $1,280; club coupe, 


$1,400, $1,295. 


NASH—’49 (600) 4-dr., $1,100. 

OLDSMOBILE—'49 (76) 2-dr., $1,315*. 
48 (98) 2-dr., $1,300*; 4-dr., $1,180*; 
(78) 2-dr., $1,165*. 

PACKARD—'47 120 4-dr., $740. 

PLYMOUTH—'40 4-dr., $125; club coupe, 


$185. 
PONTIAC—'46 (6) 4-dr., $700. '41 (6) club 
coupe, $400. 


HOUSTON 


(Gulf Auction Co. Sale every Tuesday. 
Prices are for sale of Jan. 23.) 
(Market good. Sold 73 units out of 143 


offerings.) 

BUICK—’41 Special 4-dr., $180. "40 club 
coupe, $110. 

CADILLAC—’51 (62) 4-dr., $4,550*. ‘50 
(62) 4-dr., $3,900*. '48 (61) 2-dr., $1,- 
915. ’47 (61) 2-dr., $1,150. '46 (62) 4-dr., 


$1,160*. 

CHEVROLET—’51 FL Deluxe 2-dr., $2,190, 
$2,180; FL Special 2-dr., $1,800, $1,890. 
‘50 SL Deluxe 2-dr., $1,470, $1,800*; FL 
Deluxe 4-dr., $1,525*, $1,260. °49 busi- 
ness coupe, $875, $1,175; %-ton pickup, 
$980. '47 SM 2-dr., $720. '46 4-dr., $760, 


$725, $520. '42 2-dr., $155. °41 business 
coupe, $150. '39 2-dr., $135. 

DODGE—’51 Coronet 4-dr., $2,200. ‘50 
Coronet 4-dr., $1,450. '46 %-ton pickup, 
$490. '41 4-dr., $210. 


FORD—'51 Custom (8) 2-dr., $2,225; %- 
ton pickup, $1,550, $1,560. "50 CD (6) 4- 
dr., $1,300; CD (8) 4-dr., $1,380, $1,485. 
‘49 %-ton pickup, $840. '48 2-dr., $830, 


$700. °47 2-dr., $610, $640, $760. ‘46 
2-dr., $555. °41 club coupe, $245, $220. 
'40 2-dr., $165. '39 2-dr., $125. 
MERCURY—'49 club coupe, $1,415; 2-dr., 
$1,275. °48 4-dr., $790. 
OLDSMOBILE—’50 (98) 2-dr., 2 at $2,025; 
(88) 4-dr., $1,995*. '49 (88) 2-dr., $1,- 
550*. °40 4-dr., $175. 
PLYMOUTH—’'48 4-dr., $780, $775; 2-dr., 
$680. '46 SD 2-dr., $510, $560. 
PONTIAC—'50 (6) 2-dr., $1,455. 
STUDEBAKER—’49 Land Cruiser 4-dr., 
$900. °48 Land Cruiser 4-dr., $1,050. 
MISCELLANEOUS — °49 %-ton pickup, 


$935; Anglin 2-dr., $260. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Jan. 25.) 

(Anticipation of controls forced prices up. 
Many dealers holding out for higher prices. 
Retail market good. Sold 47 units out of 
62 offerings.) 


BUICK—’'50 Special 4-dr., $1,390; Super 
4-dr., $1,710. ‘48 Super conv., $1,300. 
’47 Super sedanet, $900; 4-dr., $1,000, 
$970. ’41 Special 4-dr., $360. 

CADILLAC—’41 (61) 4-dr., $390. 

CHEVROLET—’'51 FL Deluxe 4-dr., $1,- 
870*; FL Special 4-dr., $1,750, '50 FL 


Deluxe 2-dr., $1,535, $1,530; 4-dr., $1,500. 
49 FL Special 2-dr., $1,110, $1,100. ’48 
FL aerosedan 2-dr., $975. '47 FL aero- 


sedan 2-dr., $930. '41 MD ooupe, $425; 
SD 2-dr., $305, $225. 

DeSOTO—'47 Custom 4-dr., $890. 

DODGE—’48 4-dr., $1,055, $1,030. ’37 4- 
dr., $100. 

FORD—’49 Custom (8) 2-dr., $1,070, 
$1,060; 4-dr., $1,090. °48 Deluxe (8) 2- 
dr., $900. '46 Deluxe (6) 2-dr., $605. 

LINCOLN—’41 V-12 4-dr., $225. 

MERCURY—'46 2-dr., $795. 

NASH—’47 (600) 4-dr., $725. 

OLDSMOBILE—'48 (66) sedanet, $1,100. 


’42 (8) 4-dr., $310. 
PACKARD—’39 (6) 4-dr., $335. 








Voting-Age Car— 


When Mrs. James H. Wooddy purchased a 


Chevrolet from Jack Stevens, of Superior 
Motor Co., Duquesne, Pa., in 1930, she com- 
mented: “'! think I'll keep this car until its 
old enough to vote.'' The other day she 
showed up in Steven's office, announced the 
car was now 21 years old, and asked to trade 
it on a new one. Mrs. Wooddy is shown with 
the old model which "'l hated to part with." 


Average Used-Car Prices 


(Compiled by Automotive News) 





Feb. 1951 Jan. Dec. 
Model (to date) 1951 1950 
1951..... $2,024 $2,001 ait 
$990* $987* $830 1950... 1,671 1,624 $1,594 
1949..... 1,227 1,230 1,197 
1948. 937 944 920 
1947. 761 770 763 
1946......... 680 682 671 
1942.......... 317 321 338 
ilies 305 $25 328 
Feb. Jan. Dec, Overall i $ 987* $ 830 


Average... $ 990* 


*Includes '51 models. 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


PLYMOUTH 
luxe club coupe, 
$345. '46 SD (taxi), $290. "42 4-dr., $250. 
‘40 SD 4-dr., $300, $225. 


'50 SD 4-dr., $1,425. 
$1,050. ‘47 SD 


"49 De- 
(taxi), 


PONTIAC—'48 (6) 
4-dr., $350. 

STUDEBAKER— ‘47 
WILLYS—'48 (4) 


sedanet, $1,090, °42 
%-ton pickup, $600. 
%-ton pickup, $700. 


DETROIT 


(Aptco Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Jan. 24.) 

(Market very good. Sold 49 units out 
of 84 offerings.) 


BUICK—’50 Special 2-dr., $1,495; Super 
Riviera coupe, $2,450*; 4-dr., $2,125, 
$2,010. °49 Super 2-dr., $1,520*. ‘'48 
conv., $1,250. ‘47 4-dr., $680. ‘41 (7- 
pass.) 4-dr., $425. 


CHEVROLET—’50 SL 


Deluxe 4-dr., $1,- 
595*; 2-dr., $1,460. 


"49 FL Special 4-dr., 


$1,080; conv., $1,250. ‘48 FM 4-dr., 
$980. '47 SM 4-dr., $865, $740. '46 FM 
2-dr., $600. "40 2-door, $120. 


CHRYSLER—’48 NY 4-dr., $1,080. 
DeSOTO—’'49 Deluxe club coupe, $980. °47 






Custom 4-dr., $810. 

DODGE—'49 Deluxe 4-dr., $935, $925. ‘46 
4-dr., $650. 

FORD—’'49 Custom (8) 2-dr., $1,125; (6) 
2-dr., $1,000. '48 SD (8) 2-dr., $900. °47 
2-dr., $720, $580. °40 2-dr., $400, $330. 

HUDSON—'48 4-dr., $910. 

KAISER—'48 4-dr., $710. 

MERCURY—'49 2-dr., $1,220. ‘48 4-dr., 
$990. '47 4-dr., $800. 

NASH—'47 4-dr., $705. °46 2-dr., $550. 

OLDSMOBILE—’50 2-dr., $1,490. ‘46 2- 
dr., $495. 


— 4-dr., $1,050. $48 4-dr., 
10. 

PLYMOUTH—’'48 SD club coupe, $930. '47 
SD 4-dr., $760. '46 4-dr.. $625, $570. 
—_= ~ 2-dr., $1,475. °'48 2-dr., 

985. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sales every 
Monday and Friday. Prices are for sales 
of Jan. 19-22.) 

(Sold 175 units out of 232 offerings.) 
BUICK — ’50 Special sedan, $1,500. ‘48 

Special sedan, $1,125. °41 Special sedan, 

$415; club cpe., $550. ‘40 Super club 

cpe., $525. °39 Special sedan, $155. 
CHEVROLET—’51 SL Deluxe sedan, §$2,- 

125*; FL Special sedan, $1,750; SL Spe- 

cial club coupe, $1,785. °'50 SL Deluxe 

sedan, $1,590, $1,540, $1,665*; club 
coupe, $1,550; SL Special sedan, $1,425; 

FL Deluxe sedan, $1,560, $1,575. '49 FL 

Special sedan, $1,300; 2 at $1,250; SL 

Special club coupe, $1,200; sedan, $1,180; 

SL Deluxe sedan, $1,385, $1,305, $1,290, 

$1,330, $1,350; club coupe, $1,240; conv.. 

$1,360; FL Deluxe sedan, $1,350. ‘48 

conv., $1,040; FL sedan, $1,055; FM 

sedan, $990; FL aerosedan, $1,110, $1,- 

000. ‘47 FL sedan, $800; FM club coupe, 

$850; SM sedan, $755, $865; %-ton van, 

$445. °46 FM sedan, $790. 
CHRYSLER — '50 Windsor sedan, 

'49 NY sedan. $1,275. 

sedan, $525, $885. 

RD—’51 Custom (8) conv., $2,350*, $2,- 

300*. ‘50 Deluxe (8) sedan, $1,435, 

$1,250; CD (8) sedan, $1,425; CD (6) 

sedan, $1,385. °49 Custom (6) sedan, 

$1,100, $1,035; Standard (8) sedan, $1,- 

000, $1,025, $985; Custom (8) sedan, 


$1,700. 
’46 Windsor 


$1,150*, $1,000*, $1,150, $1,040, $1,065. 
‘48 Deluxe sedan, $740, $685. °47 Deluxe 
sedan, $650. ‘46 SD (6) sedan, $560; 
SD (8) sedan, $660, $630. ‘41 station 
wagon, $130; conv., $600. ‘40 Deluxe 
coupe, $265. '39 sedan, $285. °37 sedan, 
$275: conv., $165. 


MERCURY—’50 club coupe, $1,710, $1,640. 
‘49 sedan, $1,260*, $1,230*, $1,250*, $1,- 
265, $1,315, $1,355. °48 conv., $925. °47 


sedan, $800. °40 conv. sedan, $515. 

NASH—’'50 Statesman sedan, $1,260. ‘49 
(600) sedan, $1,055. °48 (600) sedan, 
$795 


PLYMOUTH—’51 Cambridge sedan, $1,880. 
’50 Deluxe club coupe, $1,475; SD sedan, 
$1,560, $1,550. °49 Deluxe suburban, 
$1,275; club coupe, $1,050; business 
coupe, $1,015. ‘48 SD sedan, $800, $1,- 
025. °42 SD sedan, $350; club coupe, 
$225. 41 SD _ sedan, $295. '39 SD 
sedan, $265. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction. 
Sale every Monday. Prices are for sale of 
Jan. 22.) 

(Market continued upward trend. There 
seems little question that used-car dealers 
are stockpiling cars for a higher spring 
market as retail sales are very slow in 
this area. Sold 86 units out of 108 offer- 
ings.) 

CHEVROLET—’51 SL Deluxe club coupe, 
$1,990"; 4-dr., $2,150, $1,900; 2-dr., 
FL Deluxe 4-dr., $1,550, $1,460; FL 
$2,120*; FL Special 2-dr., $1,660. ‘50 
Special 2-dr., $1,360; SL Deluxe 2-dr., 
$1,460. °'49 SL Deluxe 2-dr., $1,220, 
$1,310. ’48 FL aerosedan, $1,050, $1,005. 
‘46 SM 4-dr., $6,75; FL aerosedan, $800. 

DODGE—’51 Meadowbrook 4-dr., $2,235*. 
"50 Coronet club coupe, $1,820*, ’'49 
Coronet 4-dr.. $1,550*. ‘47 Deluxe club 
coupe, $900, $840; 4-dr., $920. '40 Cus- 
tom (7-pass.) 4-dr., $285. 

FORD—’50 CD (8) station wagon, $1,720; 
CD (6) 4-dr., $1,460. ‘49 Custom (8) 
2-dr., $1,150*, $1,095*; 4-dr., $1,040. ‘48 
SD (8) 2-dr., $760; (6) %-ton pickup, 
$540. '46 SD (8), $740. 

KAISER—’50 4-dr., $990. $860, 
$990, $960. 

PLYMOUTH—'51 Cambridge 4-dr., $1,950; 
Cranbrook 4-dr., $2,110. '50 Deluxe 2- 
dr., $1,500; SD 4-dr., $1,650, $1,585, 
$1,700. '49 SD club coupe, $1,030; 2-dr., 
$1,250. ’°41 SD 4-dr., $110. 


'49 4-dr., 
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Price Order Spreads Confusion 
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oF (Continued from Page 1) |\ling 150 cars gets only 50,” he ex-,time. There is no scarcity of used 
94 are 40,000,000 used cars on the |plained, “he must make more on/cars and prices have remained 
97 road and almost every one is in |each unit or go out of business. steady. 
20 different condition. Many of the | Why should a dealer hold his prices| “We have been putting used 
163 same make and model vary in |down and have individuals jack| ears in good condition and have 
71 price as much as $300 to $400. |theirs up in private sales to a Car-| been getting top prices. Controls 
38 All of those contacted believe | hungry public? will not affect us. If ceilings are 
28 that a flat ceiling on used cars is | *- ¢ © | in use, there should be mini- 
_— impossible, and many of them) NE Minneapolis dealer was opti-| mum and maximum prices just 
30 stated that they are selling their mistic. “Dealers should get to-| as during World War II.” 
used cars for what they can get. | gether and work something out,” E. J. Beatty, of Weaver-Beatty 
+ * * jhe said. “There will always be|Motor Co. (Oldsmobile), Denver, 
A REPORT from Minneapolis|chiselers, but it won't hurt the | called the situation “confusing.” He 
4 said the unanimous feeling |@ealers or the public much. Cus-/saiq his firm is asking the same Goodyear Official Honored— 
—— there among dealers was one of tomers will get more on tradeins. prices for used cars now that it did| R. E. Davis (right), manager of sales research for Goodyear Tire & Rubber Co., receives an 
De- “Here we go again with chiselers, We will make at least as much &aS/jin December. award from Everett R. Smith, president of the American Marketing Assn. Davis' booklet, 
+H black markets and whatever the powdad, since we are selling below Other Denver dealers were of |''Market Research in Action at Goodyear,"" was judged one of the outstanding works in a 
: traffic will bear as the theme.” |value at present. ithe same mind, They believe that |nationwide competition which drew 34 entries from marketing executives and teachers. Dr. 
"42 One leading dealer declared: Chicago dealers registered an im- | the present price level would pre- Wilford White, chairman of AMA's board of judges, is in the background. 
10. “We don’t think ceilings on used |™ediate protest against the regula-/vail as long as there is an ample |—— Cae Om — a ae Te 
cars are workable and never did. |tion. The Chicago Automotive | supply of used cars. sale or offer to sell” during the| ington, the MSADA bulletin re- 

There’s too much difference in |Trade Assn. wired NADA that it| Se base period of the price ceiling| marked that “it appears that the 

the condition of cars. We use the | C2nnot conceive | that used cars | BULLETIN from the Massa-| regulation, they “might well pace| governmental automobile section 
Ved- Red Book for a good average |2"4 trucks are included” in the|+* chusetts State Automobile|themselves by using the January,| at the present writing consists of 
"an price, hut no formula can be set.” | PTice freeze. «.. |Dealers Assn. suggested that in/1951, NADA Official Used Car Guide| one man. 

Another dealer pointed to over- The CATA pointed out that “no |instances where dealers are called | book.” | “In the absence of a counsel for 
uper head costs. “When a dealer hand.| *W° "Sed cars or trucks of like jupon to sell a vehicle “on which Noting that it had been in |that section it may take several 
as | year and model can possibly have they have no bona fide record of| touch with the NADA in Wash- (Continued on Page 33, Col. 1) 

(7 . . a set selling price due to general — - —_ — — , —__— — — 
Publie Aecclaims and mechanical condition. 
$1, “Tt oo for ony dealer 
” to establish such price ceilings in| 
via Newest DeSoto, his operations, particularly when he | L k B 
trades for a make of car or truck | 
47 Says Wagstaff he he a handled during | Designed to 00 etter, 
. “ , | the base period. 
46 DETROIT. The “overwhelming “Such a price ceiling would defi- | Last Longer, and 
(6) ee ee ae nitely disrupt all automobile retail- il L 
47 and ee tae one ing and cause no end of chaos. | Sell For Do ars ess 
330. ceived in Detroit We strongly urge that before any | 
I. B. Wagstaff. price ceilings are imposed on used | 
dr., DeSoto’s sales cars and trucks, industry represen- — 
vice - president tatives and dealer associations have 
2. said last week *lan opportunity to thoroughly dis- | 
The new De- cuss this matter with government 
- Soto was first dis-|OMials” 
- ae ae the ETROIT dealers announced 
dr. Pp Wa staff said themselves unalterably opposed | 
that cubis inter- |t Ceiling prices. Asked if they | 
est and enthusi- would prefer ceiling prices or | 
a J. B. Wagstaff asm was about stricter credit terms, they were | 
ales evenly divided between the interior er ee in favor of stricter 
) aaa DeSoto styling inno- One spokesman for a large out- 
a es 7 : let said he was confident that ceil- 
club Our new grille, hood and con-/ings would not be imposed. He} 
ss potty ce ag — believes the government will move, 
ond ~|instead, to tighten credit to as 
one mented upon by the public. De-|much as 40 aaeeams down with 12| V'ew ef ee 
club Soto's amazing new Oriflow shock | months to pay the balance. —— er. . 
4 absorbers and more powerful en- He said that, currently, his ion it daa 
80; ee ae ee ae ane tae os —— - ye pe | oot ee No. 552 Two-suit No. 551 One-sviter No. 550 Companion No. 518 Short Trip 
* 2 rice ion. i ‘ : oO. wo-suiter o. “sul oO. om . 8 
200, visibility,” he said. ae ‘4 io pease ee coin pee Mags dag - Size: 24x 18x72" Size: 24 x 18 x51" Size: 21 x 14 x 7” Size: 18x13%x 5Y% 
48 p> = aymaparaes ings based on guide book values 
FM so long as used-car demand did | MODERN DESIG 
i Burdette Heads mot exceed supp. : gi 
ran, ther etroit ealers querie 
a Ford Fleet Sales claimed that the used-car business Matched Luggage for Men 
isor DEARBORN. — Donald C. Bur- |2® een so ba or the pas m 
52,- dette has been appointed manager — — Ry me in Fine Top Grain Cowhide 
135, of Ford's fleet sales department, it wanted og ° . 7 You'll like the clean-cut, handsome styling at Contempo's sensible 
a? is announced by L. W. Smead, gen- Several of them noted that a/| lower prices. Each piece solidly constructed of Top-grain Aniline 
$1,- eral sales manager. , return to “OPA-style” ceilings Cowhide. Wide 41-inch bands on sides of each bag, and leather- 
an, _Burdette, who has been with Ford would force them out of business covered steel center-frame give extra strength and longer wear. 
ne since 1933, succeeds John S. French, d bri f the “You’ Here's a bag for every need. The two-suiter for extended trips; 
60: who was transferred to the com- | 9? ce er — : - oe ae 5 iter for week-long tri »8; Companion for week-end the 
ion pany’s office of defense products as | 8°tta-have-a-tradein” system of do- | va aecn thing ag Mag ; ak 
ie contract administrator, Burdette |S business. 18-inch bag for short business or airplane trip. Expertly designed 
an, hed been manager of the uaell-anr oe ae interiors for quick, efficient packing. Auto dealers, coast-to-coast, 
ae end truck ae department for HILADELPHIA dealers scored | Finest et ee a a rc ee ee 
oe the past year. the ceiling price rules as being | added service to customers. Iry a sample sef today. satisfaction 
"47 mo - ____|unfair. On of them chastised the LTO guaranteed. 
49 nee 7 —, in — as COLORS: Smooth Suntan or Ginger Cowhide; 
an, |a base perio at time o e year | - oa es : 
e b b [which i “traditionally the iain Tt Also 2-suiter and Companion in Black or Brown Walrus Grain 
<i : water mar or prices.” e sug-| Your List Price 
an. etter uy — - os = ee ohlietlihehe Style No. Item Dealers’ Cost inc. Fed. Tax 
ess e } > H . 
i. s BemisBurlap van "OO 552 24” 2-Suiter $31.50 $62.00 
SD oe Cyrus Gorson, president of the Tet S51 24” 1-suiter 30.00 59.00 
ne | Philadelphie Used Car Dealers 550 21” Companion 26.50 52.00 
“ ssn. and vice-president o e ” : 
An | NUCDA, said the present tem- 518 18” Overnight 23.50 46.00 
on. rs porary method of freezing prices 
” “ leads only to confusion. | 
ere : Gorson added that “the idea that Send Order Form Today 
is : Tite-Fit Tubing, t has been —e See -# = - cant mmr em ne ES em Mem ne ns Ie 
in ite-Fit Tubing, too tuting a ceiling which wou imi 
er- This versatile ’ |profits to a certain percentage | CONTEMPO Luggage Co. 170 Fifth Ave.,N.Y.C. 10,8 
pe. peenaciaa Ee- | above costs is unworkable....The| The CROYDON... g Please ship the following numbers. : 
a time and mate: jest idea that Fan nine th na| Matched Set Of Ladies’ Luggage. 1 © [enclosing check) [J (Ship C.0.D) 
FL rial. Ask about a ceiling on sales prices with no} : Ship O A +. Bank ref tached i 
‘50 Fenie Tite-Fit ceiling on purchase igen x This graceful set available in beautiful matched pieces. ; OC) ( ip Open Account, Bank reterences attache ) i 
20, ae. | Sam Miller, general manager 0 The sturdy Plywood boxes are covered in finest quality Savile We. Calas Quentity Dealer's Cost 
00. Bemis | the Harold B. Robinson auto — | aniline Top-Grain Cowhide. Each piece has * s 
5°. pasar tion, expressed approval of Gor- ; i K he me 
49 No. 1 Bag Maker son’s plan for a ceiling on sales| spacious shirred pockets, lined in rich rayon. Han 
lub and Burlap Importer prices but not on purchase prices. some solid brass hardware. 
- DETROIT~ Brooklyn * * * List: Price 
0; we ge lag on me gg ved Style No. Item Dgalers’ Cost Incl. Fed.Tax 
e order on auctions, iller o : 
48 NewYork =Si-Louls A said: “Celling prices will knock| 950 14” Train Case ($23.09 $47.50 
, Also Offices in Other APam auctions in the head because there 5 ” Pull 34.50 65.00 I 
50, Dy Principal Cities ASE won't be any rise and fall in the 953 26" Pullman * . i ; 
954 18” Hat & Shoe 38.50 75.00 FIRM NAME settee Ce 
0: market. 955 21” Wardrob 38 50 ater ev renee sod 
2: Henry Davidson, president of the _oo 39.50 76.50 Add J 
35, Denver Automobile Dealers Assn., 958 29” Pullman . 6. Nd - 
" said: “I don’t see any use in placing | COLORS: Smooth Suntan or Ginger Top-Grain Cowhide 9 Signature.......cssooccsssssicccsesussssseseenntses ssnnusnsscesnnnnsen alae 
a ceiling on used-car prices at this Brown Alligator grain Cowhide L eae ee ee ye ane es ee os wee A 





Sub for Lead? 
Silver Battery Developed 
By Californian 
SAN FRANCISCO.—A new-type 
automotive battery, a unit that 
boasts of being made with silver, 
is scheduled to be introduced 
the San Francisco Bay area. It is 
known as the Nic-L-Silver battery 
and is manufactured in Santa Ana 
by a company headed by George 
Lippincott, who has been building 
batteries for the past 20 years and 


i ee oe en ae 


it 


ee 


in | 





|who owns a silver mine in Death 
Valley. 

The battery, which is made in 
sizes to fit all cars, is quoted at 
jone price. It carries a 24-month 


a year and possesses 79 percent 


Production is said to be close to 
|2,500 batteries a day. Distribution 
|is under way in the southern part 





|ment orders, Lippincott says. a 


See 


truck 
clear 


the 
bed is 


, 


|guarantee, needs water only once | 


|longer life than ordinary batteries. | 


|of the state. The output is to be| 
jupped to 5,000 a day, but a large | 
part of the yield is to fill govern-| 
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Wage Relief F orecast 


New Formula on Raises Due to Aid Workers 


growing shortage of skilled man- 
power. Inroads of the draft and 
reservist calls by the military are 
expected to leave many garages 
wide open to “pirating” in areas 


with mixed open and union shops. 


bargaining contracts. 
ok oH ea 


EW, IF ANY, dealers have to 

worry about the Mar. 1 dead- 
line for new-vehicle factory work- 
ers. The next review of the cost-of- 
|living bonus clauses comes up Mar. 
1, and the government’s own con- 
sumer price index for Jan. 15 ap- 
pears certain to flash the green 





Obituaries 


| Death Takes Galles, 60, 


N. M. Dealer Leader 


ALBUQUERQUE, N. M. Her- 
bert L. Galles, 60, president of the 
Galles Motor Co., which he founded 





in 1908, died unexpectedly at his | 


home Jan. 25. 


| He was president of the New 
Mexico Auto Dealers Assn., and 
state director and former vice- 


president of NADA. Mr. Galles was 
honored last fall as one of the 28 


|“oldest dealers in continuous serv- 
lice,” his firm being third oldest 
| Cadillac dealership in the nation. 
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lo 1-ton pick-ups. 


for surprising LOW COST and STURDY SPECIFICATIONS 


CANFIEL 


6033 3 sana re) 


D TOW 
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30 
gged and 


seconds it's 
ready 


Complete from special bed and po- 
wer take-off to hook. 


Side at rear controls for one-man 
operation. 
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BAR CO., INC. 


Detroit 12, Michigan 
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| died here Jan. 


| dealer for 21 years 


* * co 


James T. Birch 
PAWTUCKET, R, I.—James T. Birch, 
sales vice-president of Crescent Co., Inc., 


}automotive wire and cable manufacturer 


23. 


* * * 
James A. Grier 
PONTIAC.—James A. Grier, 54. former 


Pontiac dealer and zone manager, died Jan. 
28 in St. Joseph's Mercy hospital here. 
* * 


* 

Charles G. Redden 
WEBSTER GROVES, Mo.—Charles 
Redden, 41, general manager of Ladue 
Motors (Kaiser-Frazer), Clayton, St. Louis 
county, died at his home here Jan. 


Mr. Redden had been under treatment for 
a heart condition. 
* * * 
Alfred H. Borbein 

ST. LOUIS.—Alfred H. Borbein, 61, for- 
mer president of Borbein Auto Co., died 
at Deaconess hospital, St. Louis, Jan. 21. 
Mr. Borbein founded the company but 
retired several years ago because of ill 


health. Louis 


county. 


He resided in Mormandy, St. 


* * * 

Arthur W. Cannon 
BUFFALO. — Arthur W. Cannon, 42, 
sales manager of DiBello Motor Sales, 


for two years and former assistant 
zone manager for Pontiac, died Jan. 27. 
For the last 15 years Mr. Cannon had 
worked in Buffalo and in Detroit in various 
executive positions in the auto sales field. 
* * * 
G. Champney Lee 
ROCHESTER, N. Y.—G. Champney Lee, 


Inc., 


G. | 


21. | 


The majority of open dealer shops | 
are believed to have already made 
wage concessions in line with the | 
1950 trend. Pay scales in unionized | 
dealerships are bound, of course, by | 
the fixed reopening dates in the} 


ck ob * 
Donald A, Hendry 
| ALIQUIPPA, Pa. Donald A. Hendry, | 
32, truck manager of Miller & Sons Chev- 


rolet here, was killed in a highway acci- 
|}dent near Granite City, Ill., in which his | 
two young sons also died and his wife | 
was seriously injured. 
* x * 
J. Delbert Peters 

YATESBORO, Pa. J. Delbert Peters, 
47, died suddenly of a heart attack here. 
Mr. Peters had been the local Chevrolet | 





52, former automobile dealer of Pittsford, 
N. Y., died Jan. 25. At the age of 21 he 
organized Miller-Lee Motors, Inc. Later he | 
entered the used-car business. 


* * * 
William J. Dillon 
BUFFALO.—William J. Dillon, 69, owner 
and operator of the William J. Dillon Auto | 
Sales at 2264 Fillmore Ave. for 12 years, 
died Jan. 20 after an illness of three years. 
He worked as an auto salesman before 
forming his own company. 


* * * 
Frederick W. Kramer sr. 
GRAND RAPIDS, Mich.—Frederick W 


74, who opened a dealership 
died at his home. During his 
dealer, he handled Willys- 


Arrows, Franklins and 


Kramer sr., 
here in 1911, 
years as a 
Overlands, Pierce 
Oldsmobiles 

oo * os 

Andrew J. Eldred 
LUDINGTON, Mich.—Andrew J. Eldred 

57, president of Autopulse Corp., died at 
his home here. Mr, Eldred helped feund 
Autopulse in Detroit in 1928 to manufac- 
ture automotive electric fuel pumps. In| 
1933, he left his position as advertising 
manager of Hudson to become president of 
Autopulse and in 1947 moved its operations 
into the present plant in Ludington. 

* * * 


Elmer F. Bright | 
BALTIMORE. Elmer F. Bright, 47, 
used-car dealer and service station oper- 
ator, was found beaten to death behind 
his filling station on Furnace Branch Rd 
last week, His wife said that he usually 


carried large sums of money with him 


In Dealerships and Plants 


(Continued from Page 2) 


| ers outside the escalator fold 
| after Hudson signed up with the 
| UAW. The Hudson contract re- 
| ceived tentative approval in the 
| wage board action, claiming the 
| wage freeze for contracts con- 
| cluded before Jan. 25. 


The UAW also advanced another 
step towards finalization of a union 


light for hourly-rated and salaried | shop in Chrysler Corp. plants. The 


raises. 


Dealers, in the main, have 
steared clear of the escalator 
contracts used now by eight of 
the 10 new-car makers. For one 
thing, dealers employ fewer per- 
sonnel than even the smallest 
parts vendors that have adopted 
the escalator agreements. Union- 
izing is so new to the dealer field, 
moreover, that a tendency is still 
prevalent against long-term com- 
mitments like the five years of 
the escalator contracts. 

Speaking for his new-vehicle 
factory workers, UAW President 
Walter P. Reuther has threatened 


| to tear up the escalator agreements 


if the government destroys the cost- 
of-living and productivity improve- 
ment features. The latter calls for 
four-cent-an-hour boosts every year 
regardless of the cost of living. 

* * * 


EUTHER INSISTED last week 
that the new general wage 


freeze left unsullied both the unique 


escalator clauses. One of his argu- 


| ments was that prices of most foods 


were still uncontrolled, thus show- 
ing neglect of the major impetus 
to ballooning living costs. 


A wave of new contract demands 
would strike the auto industry in 
the midst of an abnormally diffi- 
cult situation. Metals 
have resulted in new-car produc- 
tion cutbacks at the same time 
that a number of facilities are be- 
ing reconverted to defense output 
programs. 

Involved in the decision on a 
wage raise formula is the new 
Hudson escalator contract, which 
provides for an immediate one- 


cent ra‘se and for the major | 


benefits of the other automotive 
escalators. Willys-Overland and 
Crosley remained the only mak- 


shortages | 


union petitioned the NLRB to set 
dates for the rank-and-file ratifi- 
cation poll required under the Taft- 
Hartley law. 

In Conshohocken, Pa., a sitdown 
strike at the C & D Batteries plant 
| was ended by an arbitration ruling. 
The strikers had remained inside 
the plant for the first two weeks of 
the strike, before walking out when 
union officials were fired. It 
marked a revival for the sitdown 
technique, which went out of un- 
ions’ vogue after the organizing 
epidemics of the 1930's. 


Olds Schedules 


| Dealer Parleys 


‘Through West 


LANSING. — Oldsmobile sales 
officials, headed by G. R. Jones, 
general sales manager, will con- 
tinue a series of dealer meetings 
when they attend a luncheon with 
Detroit area Oldsmobile dealers 
Tuesday (Feb. 6), at the Hotel 
Book-Cadillac in Detroit. Jones will 
be accompanied by L, F. Carlson, 
executive assistant to the general 
manager, and C. A. Blake, assistant 
sales Manager. 

Following the Detroit meeting, 
the Oldsmobile group will go to 
Cincinnati for a luncheon Wednes- 
day with southern Ohio and Ken- 
|tucky Oldsmobile dealers. On 
| Thursday the group is scheduled 
|for a luncheon in Cleveland with 
| Oldsmobile deaters of that area. 


The Detroit meeting is one of a 
series that will take the Oldsmobile 
officials to Chicago, Kansas City 
and thence to the Pacific Coast for 
a series of meetings in Los Angeles, 
San Francisco and Portland, Ore. 


ATTENTION...DEALERS 
WHO ARE COMING TO THE 
CHICAGO AUTOMOBILE 
TRADE ASSOCIATION SHOW 


(FEBRUARY 17 TO 25) 


Your visit to Chicago won't be complete unless you also attend the 
big “CHICAGO OUTDOORS SHOW" at Navy Pier during the same 


dates and visit Booths No. B-1 to 


of the following fine cars: 


10 inclusive, and see our display 


MG ...MORRIS 
RILEY ... DAIMLER 


DEALERSHIPS AVAILABL 


INDIANA, WISCONSIN, OHIO, MINNESOTA AND 


IN ILLINOIS, 
MICHIGAN, 
IOWA. WRITE, 


WIRE OR VISIT OUR BIG SHOWROOMS—JUST A FEW BLOCKS FROM 


NAVY PIER AND THE LOOP! 


S.H. ARNOLT, INC. 


DISTRIBUTOR 


415 EAST ERIE ST. 





Use It Anywhere —Just Plug In That’s All! 





7 


Only $495.00 


F.0.B. Port Chester 
Order Today or Write 
for Literature 





4 
driving mechanism and 
together in a jiffy. All you do is plug in—turn on the 
switch —and Macton starts working for you with motion 
that means attraction and more sales action. 


Many Other ATTRACTIVE Features: 
© Collector Rings make possi- 
ble lighting inside the cor. 
+ yokes 300 Watts to 
ate. 
* Absolutely Safe. 
@ Capacity 4500 Ibs. 


CHICAGO 11, ILL. 





WNC wb Portable 
AUTO TURNTABLES 


The Finest at Low Cost 

No Wiring—No Foundation—No 

Anchorage—No Assembly —No 
Installation 

Macton Turntables consist of only 

2 parts—the base holding the 

the runway. Anyone can put it 


@ Interchangeable steel top 
4 ft. dia. at slight addi- 
tional cost for display of 
motors, accessories, parts, 

@ Unconditionally Guaran- 
teed 1 year. 


Representatives wanted, exclusive territories open 


MACTON MACHINERY Co., INC. 217 Locust Avenue * Port Chester, N. Y. 
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OPS Deluged with Protests .. . 





Clarification in Works 


On Auto Ceilings 


(Continued 


raine, O., for two years after the 


war. 
* * * 


T ALSO is understood that the 
AMA-NADA appeal has _ been 


fruitful and that a number of com- | dealers waited for more spe- | 


cific instructions to be issued, they | 


petent volunteers were enroute to 
Washington during the past week. 

Meanwhile, Barnes, under the 
supervision of Edward Phelps jr., 
assistant director of the OPS, is 
struggling to set up an automotive 
branch in the division of “indus- 
trial materials and manufactured 
goods,” one of the seven commodity 


divisions authorized by Price Sta-| 


bilizer Michael DiSalle. 

It was believed at first that 
the automotive branch would be 
set up under consumer durable 
goods. Under OPA, motor vehi- 
cles were classified under ma- 
chinery. 

The tentative plan, it was learned, 
calls for the automotive branch to 
be broken down into sections, such 
as: Passenger cars, trucks and 


buses, parts and accessories, trail- | 


ers and machinery. 
* * * 

HELPS will head the seven com- 

modity divisions. There will be 
a director of the automotive branch 
and a chief of each of the sections, 
according to mapping under way 
last week. 

With the present OPS staffs 
gaining strength and momentum 
day by day now, it is believed 
that answers to the various auto- 
motive questions will be forth- 
coming shortly. 


All possible speed and clarifica- 
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LAS-STIK’S THE LEADER in the 


polishing ‘cloth field—a better prod- 
uct than ever now with SILICONE 
added to the impregnation. There’s 
EXTRA VALUE in this big, heavy- 
nap flannel cloth with stitched edge, 
in serviceable metal container, Fine 
for furniture, too. If jobber can’t 
supply, order direct from: Las-Stik 
Mfg. Co., Hamilton, Ohio. 


THE ORIGINAL 
WAX-TREATED 


POLISHING CLOTH 


FOR AUTOMOBILES AND FURNITURE 
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tion is the watchword at Tempo E| 


(the OPS building) these days, 


Price Stabilizer DiSalle will tell you. | 


* * * 
HILE the nation’s automobil< 


|were pondering the text of the 
|General Ceiling Price Regulation to 
|see just what they must do in the 
| interim, 

Sectin 1 of the order specified 
that ceiling prices were estab- 
lished on the basis of prices in 
effect during the period from 
Dec. 19, 1950, to Jan. 25, 1951, 
inclusive, which interval is known 
as the “base period.” 

The order governs all phases of 
dealers’ operations, The highest 
prices they can charge for any 
commodities or services are the 
highest rates at which they sold, 
|or offered to sell, such commodi- 
lties or services during the base 
| period. 

The order also decrees that deal- 
ers must continue to give discounts, 
rebates and other such merchandis- 
ing devices to those persons who 
have customarily received them in 
the past, such as fleet customers or 
independent garage operators. 

Considerable bookkeeping is also 
entailed in the new ruling. Every 
dealer must preserve and keep 
records showing prices charged by 
him for commodities or services 
delivered, or offered, during the 
base period. Also records must 
establish the latest net cost in- 
curred by him prior to the end of 
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| Off to War— 





signed to help keep military vehicles from 
| bogging down in mud and sand, receives 
| final inspection as it rolls off the production 
| line at B. F. Goodrich, Akron. Features of the 
new tire are low-pressure operation and a 
| special tread. 


"High Flotation’ 
Varied - Pressure Tire 


Ready for Army 

AKRON.—A new “high flotation” 
tire, said to help keep trucks from 
bogging down in mud or sand, soon 
will be standard equipment on U. 
S. Army tactical trucks, according 
to J. E. Gulick, general manager of 
tire manufacturing, B. F. Goodrich 
Co. 


The new tire is suited for low- 
pressure operation needed for mud 
and sand service, Gulick said. Once 
out of mud or sand, air pressure can 
be increased to the normal level 
and the high flotation tire performs 
on paved roads like conventional 
military truck tires, he said. 

“With air pressure lowered, the 
high flotation tire presents a broad- 
er base at ground contact than does 





the base period in purchasing the 

commodities. 
» + * 

N OR BEFORE March 1, 1951, 

dealers must prepare and pre-| 

serve statements showing the cate- 


pared and preserved. 
Also on or before March 1, deal- | 
ers must prepare and preserve a 
ceiling price list showing the com- 
modities in each category (listing | 
each model, type, style and kind) | 
delivered, or offered for delivery, 
during the base period together 
with a description or identification | 
of each such commodity and a 
statement of the ceiling price. The 
dealer’s ceiling price list may refer 
to an attached price list or catalog. 
Dealers may satisfy the re- 
quirements of the foregoing 
paragraph by recording on their 
purchase invoices the prices at 
which they sold, or offered for 
sale, during the base period. 
Dealers must also prepare and 
preserve a statement of their cus- 
tomary price differentials for terms 
and conditions of sale and classes 


|of purchasers, which they had in 


effect during the base period. 
* + * 


CURRENT records must be kept 
4 for a period of two years. This 
includes purchase invoices on which 
must be entered the dealers’ initial 
selling price and the section of the | 
regulation under which he deter- 
mined his ceiling price. 

Any dealer who has customar- 
ily given a purchase or sales slip, 
receipt or similar evidence of 
purchase, shall continue to do so. 









AME PLATES 
NeW cu CAST... 

ELIMINATING ALL DIE COSTS 
Qvantities as low as 100 may be 
ordered with original design for every 

job! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 












29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





| specify that a person charged more 
than the legal limit can, within one | 
year, sue the seller for treble dam- 
ages, but not more than the total 
of the overcharges plus $10,000. 
* x * 


Upon request from a purchaser, 
dealers must give a receipt show- 
ing the date, name and address 
of the seller, name of each com- 
modity or service sold and the 
price received for it. 

In addition to the selling price, 


dealers may collect the amount of 
any excise, sales or similar taxes 
paid by them as such, only if dur- 
jing the base period, 
|}and collected such taxes separately | 
| from 
|/amount of the tax must in all cases | 
| be stated separately. | 


they stated 


their selling price. The 


Penalties under the regulation 








HE OPS can ask the courts to 
levy a $10,000 fine and impose a 
(See REGULATION, Page 33, Col. 1) 


the conventional military truck tire, 


on top of mud and sand better be- 
cause loads can be distributed over 
a greater area of the tire surface.” 





GRILLE GUARD 
TRUNK GUARD 





GRILLE GUARD 


WITH WINGRAILS 





ADJUSTABLE 
LICENSE PLATE 
FRAME 










One of the first “high flotation" tires, de- | 


the Goodrich official said. “It keeps | 
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Here’s a Listing 


Of the 55 Price 
Control Offices 


WASHINGTON.—To administer 
and enforce price controls in the 
field, the ESA last week opened 13 
regional and 42 district offices. 

Here’s the complete list, with 
first city in each region being that 
region’s headquarters: 

Region I. Boston, 141 Milk St.; 

Portland, Me., Post Office; Provi- 
dence, 49 Westminster St.; Mont- 
pelier, Va., 126 Main St.; Hartford, 
Conn., 179 Allyn St.; Concord, N. H., 
|44 S. Main St. Region II. New York, 
|2 Park Ave.; Buffalo, 295 Main St.; 
| Newark, N. J., 185 Wool St. 
Region III. Philadelphia, 15th & 
|Market St.; Pittsburgh, 6th and 
|Duquesne Way; Wilmington, Del., 
1901 W. 8th St. Region IV. Rich- 
j/mond, Va., 900 N. Lombardy St.; 
Baltimore, 108 S. Gay St.; Charlotte, 
S. C., 500 W. Trade St.; Charleston, 
W. Va., 601 Virginia St.; Washing- 
ton, 310 Sixth St., N. W. 

Region V. Atlanta, 114 Marietta 
St., N. W.; Birmingham, Ala., 1814 
2nd Ave.; Columbia, S. C., 1313 Main 
St.; Memphis, 2nd and Monroe St.; 
Jackson, Miss., 407 W. Capital St.; 
Jacksonville, Fla., 221 W. Adams 
St.; Region VI. Cleveland, 1901 E. 
/13th St.; Cincinnati, 37-41 W. 7th 
| St.; Detroit, Book Tower, 22nd floor; 
| Louisville, 307 S. Fifth Ave. Region 
| VII. Chicago, Ill., 219 S. Clark St.; 
| Indianapolis, 730 E. Washington 
|St.; Milwaukee, 161 W. Wisconsin 
Ave. 

Region. VIII. Minneapolis, 620 
| Marquette; Fargo, N. D., 16 Eighth 
/St., S.; Helena, Mont., 309 Federal 
Office Bldg.; W. Sixth Ave. at 
Park; Sioux Falls, S. D., 114 S. Main 
Ave. Region IX. Kansas City, No. 
119 Ninth St.; St. Louis, 314 N. 
Broadway; Wichita, 3234 E. Doug- 
jlas St.; Des Moines, 418 7th. St.; 
|Omaha, 1516 Harney St. 

Region X. Dallas, 3306 Main St.; 
|Houston, 517 La Blanc St.; Okla- 
|homa City, 322 N. Robinson St.; 











|Little Rock, Ark., 555 Building, | 


gories in which they made deliver- 
ies, or offers, during the base 
period. If the dealer sold services, | 
a similar statement must be pre- 
a Poy) 


Only 
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Broadway between 2nd and 3rd; 
New Orleans, 1539 Jackson St. Re- 
gion XI. Denver, Central Savings 
Bldg., 15th and Arapahoe; Chey- 
enne, Wyo., 1509 Bent Ave.; Salt 
Lake City, 222 S. W. Temple; Albu- 
querque, N. M., 142 N. Monroe St. 

Region XII. San Francisco, 1000 
Geary St.; Los Angeles, 108 W. 6th 
St.; Reno, Nev., 1475 Weels Ave.; 
Phoenix, Ariz., 315 N. Central Ave.; 
Region XIII. Seattle, 1110 2nd Ave.; 
Portland, Ore., 208-222 S. W. 5th 
St.; Boise, Ida., American Légion, 
7th and Bannock Sts. 


Congress Asked 
To Split Tire 
Sellers, Makers 


WASHINGTON. — Bills that 
would divorce tire making from 
tire selling were introduced in both 
congressional houses’ here last 
week. 

The bills, sponsored by Sen. Mur- 
ray, Montana Democrat, and Rep. 
Patman, Texas Democrat, have the 
backing of many independent tire 
dealers. 

If passed, the measures would 
put almost all tire and tube sales, 
except those to the government and 
auto makers, into the hands of in- 
dependents. To be classified an in- 
dependent, the bill says one cannot 
be a “person who directly or indi- 
rectly owns or controls 10 percent 
or more voting stock of any cor- 
poration which is engaged in man- 
ufacturing tires. 

In a battle that has ranged for 
years, the independents claim they 
cannot compete with stores run by 
the rubber industry’s Big Four be- 
cause the manufacturer's outlets 
undersell them. 

Also charged with price cutting 
by the independents are oil com- 
panies and big mail order houses 
which market “private brand” tires 
bought at big discounts from the 
| maker in large lots. Presently there 
| is a bill pending before the Federal 
| Trade Commission to end quantity 
discounts. 









You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 


sell CELLO both you and 

the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


top-quality materials 


and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 


ful merchandisers 


who are now featuring 


Cello Grille Guards, and get your share of the 


extra profits 
provides. Styles to 


the complete Cello line 
fit all makes. 1946-1951. 


For full information on Cello 
Guards and License Plate frames write 


to the factory today 
and price lists. 


GRILLE 


Prescott Street, 





for FREE catalog pages 


GUARDS 


your GUARD for life 


East Boston 28, Masse 








iis V-8 Now Geared for Standard Fuels... 


Olds Engine Improved on 51s 


AN IMPROVED Rocket engine 
with a 7.5-1 compression ratio 
not dependent on premium fuels is 
a highlight of the Series 88 and 98 
Oldsmobiles for 1951, 

The new Oldsmobiles went on 
dealership display Wednesday. 
Four body styles are offered in each 
of the V-8 series. 

Exterior appearances are rela- 
tively unchanged on Oldsmobile 
cars, beyond a refined grille and 
sweep-spear moulding addition on 
the 98 series. 

Pending announcement of the 
Hancock car pricing formula, Olds- 
mobile prices show no change from 
1950-model levels. 

* * + 


LDSMOBILE is confident that 

public acceptance of its new 
1951 models will be as gratifying 
as has been experienced in the past 
several years,” 
said J. F. Wolf- 
ram, general 
manager. 

“The high stand- 
ard of quality 
that Oldsmobile 
has established 
through the years 
is being main- 
tained, with no 
sacrifice in ap- 
pearance, car life 

o. ©. Weltram or performance. 
The Rocket engine and Oldsmo- 
bile’s postwar styling both have 
contributed heavily to Oldsmobile’s 
record sales, which topped 387,000 
units in 1950.” 

Combustion chamber of the 

Oldsmobile V-8 engine has been 








Better Carburetion— 


Oldsmobile's new carburetor on the 195! 
Rocket engine contributes to fuel economy 
and makes for quicker and easier starting in 
cold weather. The new air cleaner which sur- 
mounts it is of the oil-wetted type and has 
a new intake silencer and location. The new 
carburetor is of the downdraft type with a 
vertical instead of a horizontal air inlet. 





Automotive Books 


That Should Be in Every 
Dealer's Library 


These books should be in the library of every 
franchised dealer—available to his mechanics 
and salesmen—the knowledge they contain will 
be valuable when the "chips are down" and 
real competition arrives. 
TREASURY OF EARLY AMERICAN AUTOS. 
Just out! Clymer's McGraw-Hill book of his- 
torical cars, songs, cartoons, slogans, data 
Vanderbilt Cup, Indianapolis, N. Y. to Paris 
Races. 22,000 words of text, 500 illustrations. 
Beautiful 224 page large gift album . . . $5.00 
JOHN O. MUNN'S "A Guide to Automobile 
Selling."' Handy-size clothbound book for 
salesmen—64 pages. $3.50, postpaid. 
KNUDSEN, A BIOGRAPHY. By Norman Beas- 
ley. 397 pages, cloth bound. $3.75 postpaid. 
AUTOMOTIVE MECHANICS. Wm. E. Crouse. 
A comprehensive and basic course on the sub- 
ject of fundamental automotive mechanics. 
Cloth binding. $5.50 postpaid. 
DEALER BUSINESS COUNSEL. Financial and 
operating facts for the guidance of automo 
bile. deaiers, By J. B. Van Tassel, Dealer Busi- 
ness Consultant. $2.00 postpaid. 
FASTEST ON EARTH, By Capt. George Eyston. 
Complete history of every land speed record 
from 1898 to the present. Paper-bound, $2.00; 
clothbound, $3.00. 
FLOYD CLYMER'S MOTOR SCRAPBOOKS. 
Order Edition No. |, 2, 4 or 5 in paper 
cover, $1.50 each. Deluxe cloth- bound, $2.50. 
Steam-car edition, $2.00 or cloth- bound, $3.00 
postpaid. 
HENRY FORD — HIS LIFE, HIS WORK, HIS 
GENIUS. By Wm. A. Simonds. Reprinted by 
Floyd Clymer. Deluxe edition, $4.00 pospaid. 
1950 INDIANAPOLIS RACE YEARBOOK Arti- 
cles by famous race authorities with technical 
data feature stories, driver histories, portoons, 
newsy comments highlights. Prices—$1.50 post 
eee or $3.00 for Deluxe Edition Fabrikoid 
und with gold leaf lettering. 
INDIANAPOLIS RACE HISTORY — 1909 TO 
1946. ges, 1,000 illustrations. Deluxe 
edition, $5.00 postpaid. Paperbound, $3.50. 
FLOYD CLYMER'S INDEPENDENT TEST RE- 
PORT OF KAISER-PRAZER CARS. Deluxe edi- 
tien, $2.50 each. Paper-bound, $1.50 postpaid. 
BOOK DEPARTMENT 
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Stronger Frame— 

Rigid |-beam construction completely welded 
together is incorporated in the cross-mem- 
bers to provide the frame assembly of the 
1951 Oldsmobile with greater torsional rigidity 
compared to the channels formerly used. The 
complete frame is cold riveted and arc 
welded at intermediate points, including the 
side of the I-beam member to the frame side 
rail, as shown in the upper right hand corner 
of this photo of a Series 98 frame. 


redesigned to obtain advantages 
from both premium and standard 
fuels, A new carburetor, distribu- 
tor, air cleaner, muffler and 
waterproof sleeves on the spark- 
plugs have been added to improve 
the performance of the 1951 
powerplant. 

The four body styles offered for 
1951 in the Series 98 are the deluxe 
Holiday four-door sedan, Holiday 
coupe, deluxe Holiday coupe and 
the convertible coupe. Wheelbase 
on the 98 continues at 122 inches 
but the overall length has been 
reduced one inch to 208 inches. 
Hydra-Matic drive continues as an 
optional extra on all Oldsmobiles. 

Available in the 1951 Oldsmobile 
88 are the two-door and four-door 


'|}Sedan and the deluxe two-door and 


deluxe four-door sedan. Wheelbase 


'|continues at 119% inches and over- 


all length is 202 inches. 


* * + 


REATER riding ease will be 

achieved in the 1951 Series 98 
models, says Wolfram, through the 
use of new leaf-type rear springs 
instead of coil springs. These 
springs are of the tapered semi-el- 
liptic type, 58 inches long and 2% 
inches wide. They promote a 
smoother ride through the new six- 
point suspension system that is 
employed, 

Exterior body trim on the 1951 
Series 98 cars features highly-pol- 
ished stainless steel. Distinguishing 
features of the 98 models are a 
spear-like ornamentation that 
doubles as a gravel shield, a ribbed 
panel on the four-door sedan just 
back of the rear window and verti- 
cal instead of horizontal louvers 
under the headlights. 

A stainless steel moulding ex- 
tends the entire length of the car, 
from a few inches back of the 
headlight down the fender and 
through the door or doors to 
a point just above the spear 
ornament. There it curves slightly 
upwards and follows out the long 
rear fender to a point just back 
of the taillight. 

Oldsmobile’s front bumper and 
grille have been restyled, with the 
top grille bar wrapping around the 
fender. The Oldsmobile world sym- 
bol continues on the front of the 
hood but the word “Oldsmobile” is 
in a semi-circle over the emblem 
instead of below it the full width 
of the hood. 

Inside the 98 sedan, legroom has 
been increased in the rear seat by 

almost 2% inches through moving 
back the seat and providing a re- 
cess in the back of the front seat. 
A redesigned frame is said to offer 
more rugged fabrication on the 98. 


The cross-member now is of the 

rigid I-beam type instead of chan- 
nel steel construction. 
* * + 

NEW type of floor covering is 

being introduced in the 1951 

Oldsmobile models. Rubber has 


been processed to simulate sturdy 
fabric and its crinkled surface re- 
fuses to absorb moisture, This cov- 
ering is cleaned with soap and 
water. 

The new leaf-type rear springs 
are controlled by double-acting 
shock absorbers, which coordinate 
their action with that of the “knee- 
action” front wheels. The front 
springs continue as the coil type. 

Mid-point of the leaf springs is 
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located six inches behind the rear 
axle. This eliminates the body dip 
upon initial acceleration that is 
quite common in cars using semi- 


elliptic springs, Oldsmobile 
claims, 
Hydra-Matic, which was pion- 


eered by Oldsmobile on its 1940 
models, is improved in the 1951 in- 
stallation. Shifting into reverse has 
been made easier by utilizing a new 
method for this shift. 

The 1951 Hydra-Matic utilizes a 
friction reverse engagement, which 
means merely shifting a hydraulic 
valve to reach reverse. This re- 
places a reverse pawl] arrangement 


which the division admits, did not | 


always respond readily. 

With the improved Hydra-Matic, 
a mere flick of the finger moves the 
selector lever from either neutral, 
driving or low range into reverse 
and the reverse gearing begins op- 
ration immediately. This facilitates 
“rocking” the car to and fro when 
on ice, snow, mud or sand. 

* * + 
NEWLY - DESIGNED combus- 
tion chamber in the _ 1951 

Rocket engine cylinder head will 
help to capitalize on high-com- 
pression advantages even if fuel 
octane numbers are lowered in the 
present national emergency, ac- 
cording to Wolfram. 

The new compact shape of the 
combustion chambers shortens the 
flame travel and provides a more 
effective “quench area” above the 
pistons. Increased mixing of the 
gasoline particles with air during 


the compression stroke results in a} 


more homogeneous mixture, which 
burns more evenly and completely. 
This should promote greater engine 
economy and performance at the 
new compression ratio of 7.5 to 1, 
Wolfram adds, 

Also contributing to fuel econ- 
omy is Oldsmobile’s new carbur- 
etor. This downdraft carburetor 
with a vertical air inlet facilitates 
faster cold weather starting and 
quicker starting after heavy-duty 
operation. Flooding is minimized 
by a change in internal design. 

The distributor of the 1951 Rocket 
engine also is of new design. The 
distributor cap has been enlarged 
to provide more vultage by reduc- 
ing “arcing.” It also incorporates a 
new lighter high-speed breaker arm 
and an improved resistor rotor. 

In order to keep out moisture, 
silicon rubber insulating sleeves 
now cover the porcelain areas of 
the spark plugs and the connec- 
tions of the lead-in wires. A new 
wiring harness also has been de- 
signed, re-routing the spark plug 
wires through a scientifically de- 
veloped bracket to increase the 
available voltage and prevent any 
danger of “stray induction.” 

A new muffler has been installed 
on the 1951 Oldsmobile. This muf- 
fler is of the “hot operating” type, 
which prevents interior condensa- 
tion and assures longer muffler life. 
It is a triple pass design which 
offers the equivalent of 60 inches of 
straight-through efficiency in a unit 
26 inches long. Perforations in the 
interior tubing and the triple pass 
design produce a sound-deadening 
effect. 

> * * 
ACCORDING to G. R. Jones, gen- 
eral sales manager of Oldsmo- 
bile, thirteen body colors are avail- 
able. 





Grille Restyled— 

Frontal view of the Oldsmobile 98 for 1951, 
showing the change in the grille treatment, 
emblem and louvers under the headlights. The 
top chrome grille bar now extends around 
under the headlights and wraps around the 


front fender for several inches. The lower 
chrome bar extends through the bumper 
guards instead of ending in them. The air 
scoops for the air conditioning system now 
are located behind the grille on either side 
of the radiator Instead of under the head- 
lights 


Model from Each Olds Series 


Series 88 Two-Door Sedan for 1951— 


ornamentation and emblem in front. The 135-horsepower Rocket engine has been improved, 


| Improved Hydra-Matic Drive is available as an optional unit at extra cost. 





New Series 98 Holiday Coupe— 

The wraparound window in the rear of this 1951 model blends into a stainless steel orna- 
mentation where it meets the roof panel and the rear side window. There are no roof posts 
to interfere with side visibility when the windows are down. A spear-like ornamentation on 
the long rear fender panel is distinctive on the 195! Series 98. 


Auto Forum 


(Continued from Page 4) 


tion in comfort and has noted 
how the new Oriflow shock ab- 
sorbers have literally ironed out 
the bumps and holes, he believes 
what we have been saying in our 
advertisements and our conversa- 
tions. But you can’t make him be- 
lieve in any other way. 

So perhaps now is a good time 
to reexamine the merits of the old 
demonstration ride which has 
served us so well for so many years. 
I commend it to you. 


what engineering has accom- 
| plished in any other way than by 
| having him drive it himself. 

Even if you can’t deliver that 
man a car today or at any other 
specified time in the near future, 
you can impress him with the in- 
herent value of your product. He 
will remember that when the day 
comes, as it certainly will, when 
you are anxious to sell him. 

Then there is another type of 
demonstration ride, and that is to 
the man who has signed an order 
for a car which you will be able to 
deliver to him. Many of the im- 
provements engineered into his 
new car will be unfamiliar to him. 
They should be demonstrated. As 
he realizes the benefits they offer 
him, his satisfaction and pride of 
ownership will be measurably 
strengthened. That creates goodwill 
which you can certainly afford to 
have. 


Munn 


(Continued from Page 3) 


with her—and probably made it 
up on the beefsteak! That was 
customer relations—but good!— 
and do we remember him, even 
today—45 years later! “Never for- 

get a customer—and never let 
him forget you,” said Bill Holler, 
many years ago. 

Satisfactory customer relations 
are not something that can be start- 
ed like a New Year’s resolution and 
kept for a week, a month, or two 
months or put on like a tuxedo—a 
few times a year. Customer rela- 
tions must be practiced by EVERY 
employe on EVERY transaction, 
EVERY hour of the day and 
EVERY day of the year. 


* * * 


| GAIN, THERE is no rule that 

I ever heard of that says you 
cannot take advantage of the time 
you are spending with him during 
the demonstration to sell your serv- 
ice and parts operations. 

If ever a man is susceptible to a 
sound service selling program, it is 
then. He is proud of his new car 
and very humanly wants to keep it 
in the same fine condition for just | 
as long as he can. 

Let’s return for a moment to 
the subject of engineering im- 
provements. We have an excellent 
case in point in the new Plym- 
outh Safety-Flow ride. 

It is literally impossible for any 
person who has not ridden and 
driven the new 1951 Plymouth to 
realize what the engineers have ac- 
complished. 


passage from Ralph Waldo Emer- 
son’s Essay on Worship. For my 
money it is the ultimate answer to 
satisfactory customer relations. 
“Every man takes care that his 
neighbor shall not cheat him. But 
a day comes when he begins to take 


neighbor. Then all goes well. He 
has changed his market cart into 
a chariot of the sun.” 


# * ob | 


HAVE GIVEN demonstrations 

of this car to a good many peo- 
ple and have found the reaction al- 
ways the same: 

We head out for a stretch of real- 
ly rough road. As we come closer 
and closer to it, the passenger be- 
comes obviously nervous. His past 
experiences have taught him that 
at the speed we are traveling, he 
is going to be thrown around con- 
siderably and if he is an experi- 
enced driver, he has some qualms 
as to whether or not the car may 
go out of control. 

After he has traversed the sec- 


Industrial Health Meeting 
Opens Feb. 26 in Atlanta 
ATLANTA.—The 11th annual con- 





held Feb. 26-28 in Atlanta. 

The meeting, which will deal with 
safeguarding workers’ health, will 
be sponsored by the American 
Medical Assn., the Medical Assn. 





(Ga.) medical society. 
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and sales every week, 





The styling of this new Oldsmobile has been enhanced in several respects, with new hood 


with new carburetor, distributor and muffler, and the higher compression ratio of 7.5 to |. 





I have often quoted the following 


care that he does not cheat his 


gress on industrial health will be 


registration figures tell the story of output 
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Used-Car Curb Blasted .. . 





Price Ceiling Order 
Spreads Confusion 


(Continued from Page 29) 


days for the NADA to get clarifica- 
tions of situations dealing with the 
purchase and sale of used automo- 
biles.” 

+ . o 
TELEGRAM of protest was also 
dispatched by the Detroit Auto- 

mobile Dealers Assn. to Price Sta- 
bilizer Michael DiSalle. The tele- 
gram noted that it is impossible for 
dealers to establish ceilings under 
the order and asked that a confer- 
ence be called to discuss . the 
matter. 

The DADA reported that the 
price ceiling order had produced 
a flood of inquiries from dealers 
asking how the order affects their 
operations. 

As a final comment on the re- 
actions to the price-wage order, the 


Regulation 


(Continued from Page 31) 


one-year jail sentence. However, 
these penalties apply only if the 
person is convicted of “willfully” 
violating the price order. 

There is no specific method for 
determining the price of a used 
car which the dealer did not have 
in stock during the base period. 


Most associations advise deal- 
ers faced with such situations to 
use their own good judgment 
and sound business sense in de- 
termining the price. 

It’s believed that the various 
used-car guide books and the local 
market are acceptable guides. 

Any one unable to determine a 
ceiling price under the provisions 
of the regulation may apply in 
writing to the Director of Price 
Stabilization, Washington 25, for 
establishment of a maximum price. 

* * . 


Donohue to Police Prices; 


Admiral Quits in Huff 


WASHINGTON. — F._ Joseph 
Donohue, a Washington attorney, 
has replaced retired Admiral John 
H. Hoover as associate director of 
the Office of Price Stabilization in 
charge of enforcement. 

Hoover, named to the post only 
two weeks ago, quit and refused to 
elaborate on a cryptic statement 
made simultaneously that “politics 
has no place in an organization af- 
fecting every American home.” 

The admiral’s statement followed 
a newspaper report that the ESA 
is being built into a nationwide 
Democratic machine. 

The story—promptly denied by a 
spokesman who pointed out that 
some top ESA officials are Repub- 
licans—said the Democratic Na- | 
tional committee passes on every 


control job paying over $4,000 a 
year. 

Admiral Hoover’s chief in the 
ESA legal department, General 


Counsel Francis Whitehair, denied 
that “any political pressure has 
been brought on me, either from 
Republicans or Democrats.” 





|to the chief engineer and became 
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executive board of the UAW-CIO 
stepped forward to label the regu- 
lation an “outright fraud.” 

The UAW called for a rollback 
of prices to the pre-Korea levels of 
June, 1950, and also demanded 
“hands off the basic UAW-CIO 
wage agreements." 


PAA’s Kh Klugh Tells 
Ways to Retain 


New Customers 


HARRISBURG, Pa.—(UTPS)—A 
four-point program to retain new 
customers has been outlined for 
dealers by Claude S. Klugh, general 
manager of the Pennsylvania Auto- 
motive Assn. 

“Much newly-developed business 
can be lost by indifference,” Klugh 
warned, suggesting that “genuine 
interest should be shown each cus- 
tomer.” 

He offered the following advice 
to dealers: 

“1. Make every customer fee] that 
he is somebody. There is a ten- 
dency to do this for people we 
know are important, but the aver- 
age guy often gets the go-bye. 

“2. If you get a complaint from 
a customer, you do not necessarily 
have to take the attitude that the 
customer is alawys right. However, 
you should always look at the cus- 
tomer’s side and viewpoint. If 
necessary, give in a little bit to 
maintain a satisfied customer. 

“3. If the boss or an employe is 
busy he can still take the time to 
recognize and acknowledge another 
prospective customer who may be 
waiting. There is nothing more 
annoying to a customer than to be 
held up when he obviously can see 
that there is someone who can wait 
on him but who is either too lazy or 
indifferent to do so. 

“4, Always show appreciation for 
your customer’s business and thank 
him for his business.” 


Engineers Named 
For K-F’s Auto, 
Aircraft Work 


WILLOW RUN. — Dean Ham- 
mond, engineering vice-president 
for Kaiser-Frazer, announced the 
appointment of division heads in 
the company’s automotive and air- 
craft engineering departments last 
week. 

George C. Harbert, chief body 
engineer, was named chief engineer 
in charge of automotive, and Ralph 
H. Isbrandt, chief chassis engineer, 
was appointed chief engineer in 
charge of aircraft. 

Kaiser-Frazer will build C-119 
cargo planes for the U. S. Air Force 
at Willow Run in addition to its 
regular automobile production, 
Hammond said. 

Harbert has been associated with 
Kaiser enterprises since 1939. He| 
joined K-F in 1946 as staff assistant 


chief body engineer in 1949. 

Isbrandt for the past four years| 
has been chief chassis engineer at 
K-F. He previously served as vice- 
president and general manager of 
Firestone Rubber Co.’s aircraft di- 
vision at Willow Grove, Pa. 


Atlantic City Dealers 


Elect Lawley Again 


ATLANTIC CITY, N. J.—Thomas 
H. Lawley, president of Lawley 
Motor Co. (Nash), was installed for | 
a third consecutive term as presi- 
dent of the Atlantic County Auto- | 
mobile Dealers’ Assn. at the an- 








nual banquet last week. 

Other officers installed were Paul 
L. Schaeffer, of Schaeffer Chevro- 
let, Inc. first vice - president; 
George F. Steinhardt, of Eastern 
Motor Co, (Dodge), secretary, and 
William J. Ruffu, Ruffu Sales Co. 
(Lincoln), treasurer, 

A revival of the Atlantic City 
spring auto show was discussed. 
A committee will investigate the 
feasibility of holding an exhibition 
at this time. 


Nothing Like a Parade 





Strike Up the Band!— 


Recognizing that a parade without horses would be no parade at all in Lexington, Ky., 


Harry Albridge, Lexington Kaiser-Frazer distributor, 


the Henry J. 


drove a horse-drawn wagon to display 


jand Detroit regions, 








Dealer's Float in Parade— 
This colorful exhibit was entered in a civic parade by Economy Chevrolet Co., 
Head of the —e is T. M. Brooks 





540 Dealerships 
In Chicago Set 
Another Peak 


CHICAGO.—In its combination 
quarterly and annual report on 
Cook county new-car dealer out- 
lets, the Chicago Automobile Trade 
Assn. last week disclosed that: 

1. The number of outlets hit an- 
other alltime high of 540 on Jan. 1. 

2. The net increase during 1950 
amounted to 20 outlets. 

3. The gain between Oct. 1 and 


| Jan. 1 was five outlets. 


4. New appointments last year 


|totaled 45, as against 25 resigna- 


tions and cancellations. 

Indicating the rise in outlets 
since 1947, the Jan. 1 total of 540 
compared with 520 a year earlier, 
517 on the same date in 1949, 502 
in 1948 and 495 in 1947. 


Chicago accounted for 349 of the 
outlets on Jan. 1 and the remainder 


of the county for 191. 


In the final quarter of 1950, in- 


creases of one outlet each were 


made by Hudson, Kaiser-Frazer, 
Nash, Studebaker and Willys. 
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|MoPar Lautiches 


Winter Series 


Of Conferences 


DETROIT.—A new schedule of 
MoPar parts methods and manage- 
ment conferences is announced by 
John O. Huse, sales manager of 
Chrysler Motor Parts Corp. 

Conferences will be held this win- 
ter in the Detroit and Atlanta re- 
gions. Purpose of the meetings is to 
keep dealers’ parts personnel up-to- 
date on the newest methods of mer- 
chandising, management, disburse- 
ment, buying, recording and stock- 
ing. 

Meetings in Detroit are open to 
Chrysler Corp. dealers’ parts per- 
sonnel in the Chicago, Cincinnati 
and sections 
of the Pittsburgh, St. Louis and 
Syracuse regions. 

Parts men in the Atlanta region 
may attend meetings in Atlanta, 
Jacksonville or Miami. Location of 
each meeting will depend upon the 
demand near each city. 

Conferences are scheduled in the 
two regions from Feb. 5-9, Feb. 
19-23, Feb. 26-Mar. 2, Mar. 12-16 and 
Mar. 19-23. At the end of the win- 
ter session, a new spring schedule 
will be announced. 

Dealers may enroll by contacting 
their regional parts managers or 
district parts representatives. S. L. 
Zeller will be in charge of the De- 
troit meetings. H. A. Beecher will 
be conference leader in the Atlanta 


| region. 


Inman, S. C. 


Antique Fans Gather 


Several hundred antique auto en- 
thusiasts attended a Cleveland 
meeting of the Ohio region of the 
Antique Automobile Club of Amer- 


ica. Among the speakers were D. 
Cameron Peck, AACA national 
president, and Fred Crawford, 


president of Thompson Products. 
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Used-Car Safety Check 
Recommended in Akron 


AKRON.—All used cars of- 
fered for sale in Ohio would 
have to be approved for safety 
by municipalities if the legisla- 
ture accepts the recommenda- 
tions of the mayor’s traffic com- 
mittee of Akron. 

The committee also called 
upon city council to pass an 
ordinance requiring a check of 
dealers selling used cars in 
Akron by a city department. 


























SEAT CUSHIONING 
LEADING CARS 


HOOPER 


4 FISHER BLDG DETROIT 2 





200 So. Seventh St. 


WA 


COMFORT SPECIALTY CO. 


Postmaster: Return Postage Guaranteed 


COMFORT SPECIALTY CO. 


St. Lowis 2, Mo. 


THIS ENVELOPE! 





,PL&R 






U. S. POSTAGE 
PAID 


PERMIT 663 

















TCH FOR 





200 S. 7th, St. Louis 2, Missouri 











ee 


Se see eae ancinance chee hada eee 


AUTOMOTIVE NEWS, FEBRUARY 5, 1951 
‘But Cut Is in Sight... 

















34 . 7 
es 
Car, Truck Output Estimates 
ive N 
By Automotive News | 
| 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan, 1 _ 1 
Ended Same Ended Total to o 
i os Feb. 4, Feb. 3, | 
viesl ‘iese” eel qi 1950" 1981° | 
| 
CHRYSLER 25,983 28,094 87,711 100,750 98,427 
Chrysler 3,429 2,678 8441 14,922 9,214 
DeSoto 1,922 1,606 5,438 10,964 6,449) 
Dodge .... 7,114 6,082 22,008 28,285 24,870 
Plymouth 13,468 42,778 51,824 46,629 57,804 
FORD 24,638 28,804 26,644 116,749 132,108 125,952 
Ford . 19,507 22,514 20,555 90,863 102,768 98,052 
Lincoln 723 595 752 2,861 3,044 
Mercury ..........--. 4408 65,606 5,887 23,025 a am 
RAL MOTORS .... 54,799 55,531 58,001 209, 
ay re 44,801 = 9,899 «12,420 34,958 944,021 40,925 | 
Cadillac .. a 2,344 1,412 2,879 10,247 4,676 11,189) 
Chevrolet .. ...... 25,927 27,727 26,597 109,878 131,045 118,485 
Oldsmobile 7,004 7,600 7,506 20,294 35,052 23,247) 
Pontiac ............ 8,133 9,393 9,009 33,708 41,142 37,041 
KAISER-FRAZER 1,050 2,200 13,584 $573 13,584 | 
Fraze ° eset nts * 3 
ieee Bisa, 1,050 2,200 13,584 3,570 13,584 
CROSLEY 232 104 249 gsi 451 1,075, 
HUDSON ............ 4,018 2,388 4,171 19,773 12,694 21,384) 
ES 3,280 3,665 3,247 10,404 16,906 11,736) 
PACKARD ............ 2,022 1,475 1,205 7,824 6,138 8,136) 
STUDEBAKER ........ 5,310 5,721 5,867 26,208 27,159 28,327 
WILLYS-OVERLAND+ 802 90 158 3,579 211 
Total Cars, U.S.. 122,084 97,728 125,436 495,388 555,926 
Fincludes station wagons and Jeepsters. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan, 1 
Ended Same Ended Total to 
Feb. 3, Week, dan, 27, dan., Feb. 4, 
1951 1950 1951 1951 1950* 
EVROLET ........ 9,016 9,287 9,545 41,554 41,420 
CROSLEY a oi 21 i 44 85 42 
DIAMOND T .... 201 86 199 852 414 
NS od wcclew Saves 94 71 100 477 354 
Co diy iS ices coms 3,042 12,566 8,733 
FEDERAL ............... 80 35 82 200 131 
FORD .. ...........----. 5882 7,125 6,262 27,641 31,000 
GMC .......ccccc cesses. S177 §=1,907 =: 8,077 :12,899 (9,845 
INTERNATIONAL ..... 3,938 1,927 3,936 16,924 7,333 18,518 
MACK a py 271 367 1,686 1,316 1,840 
is wi, 37 391 1,507 225 «1,625 
STUDEBAKER ............ . 860 1,098 848 «3,848 «5, 1838 4,188 
WHITE . onc... cece. 850 204 335 1,443 988 1,583 
WILLYS-OVERLAN 1,444 84 ©1439 «6460 = 2,820 = 7,002 
MISCELLANEOUS 268 201 268 1,193 1,007 1,800 
Total Trucks, U.S....... 29,201 22,889 29,885 128,885 110,761 139,030 
Total Cars, Trucks 
US. omioabstapey . . 51,285 120,067 155,821 624,223 666,687 682,438 
otal Cars, Trucks, ae 
Canada 2... 9042 7,504 8,868 38,661 36,400 42,355 
~ Grarid Total, | 


Cars and Trucks 

U. S. and Canada.......... 160,327 
WRevised. Miscellaneous includes Autocar, 
‘ie Sterling, Nash, Diamond T, ete. : 


U.S. Dealership 


Slight Rise to 


(Continued from Page 1) 


makes. Ten years ago 4,050 of the 
47,336 franchises lapped over in a 
single operation. 

Chrysler Corp., Ford Motor Co. 
and General Motors account this 
year for 39,631 franchises, or 74.2 
percent of the entire franchise 
total. The Big Three last year 
claimed 38,988, or 73.5 percent, of 
the number of franchises. 

Most franchises and dealerships 
are maintained by General Motors. 
The GM car divisions have released 
20,883 franchises, with dual and 
triple outlets within the corpora- 
tion reducing this total to an esti- 
mated 16,000 GM dealerships. 


Like GM divisions, Chrysler Corp. 
members have kept operative about 
the same numbers of franchises 
during the past year. Chrysler 
Corp. as a whole has issued 10,666 
franchises, but about 150 of these 
reflect dual setups within the cor- 
poration; e. g., Chrysler-Dodge- 
Plymouth. 

+ * om 
S OF the first of the year, there 
were 6,407 Ford dealers, of 

whom 535 also handled Mercury or 
Lincoln-Mercury. The Ford-Mer- 
cury total was 435 and the Ford- 
Lincoln-Mercury number, 70. 

There were 960 Lincoln-Mercury 
outlets, coupled with the 70 also 
handling Ford. There were 210 ex- 
clusive Mercury deals, in addition 
to the 435 also selling Fords. 

Thus, the survey shows 1,030 
dealers in Lincoln-Mercury plus 
645 dealers in Mercury alone. 

The total number of Lincoln and 
Mercury outlets is listed at 1,675 


127,571 


164,189 662,884 703,087 724,793 | 


Corbitt, Marmon H., Brockway, Four-W heel 


oh 
| 


Total Shows 
47,543 








for 1951, against 1,418 last year. | 
These sums include those dealers | 


|dualed with Ford. 


| Other comparative totals (1951 | 
figure first) are: Lincoln-Mercury, | 
960 and 917; Ford-Lincoln-Mercury, 
70 and 64; Mercury, 210 and 81;)| 
Ford-Mercury, 435 and 356. | 
| * * * | 
| AMONG THE independents, Kai- | 
ser-Frazer and Willys-Overland 
recorded the greatest changes. 

Kaiser-Frazer pared its merchan- 
dising force from 3,070 dealers and 
85 distributors in 1950 to 2,713 deal- 
ers and 77 distributors in 1951. The 
K-F dealer total was even lower 
during the first quarter of 1950 
after a “quality dealer” program, 
but was expanded later in the year. 
K-F also reported that 9.1 percent 
of its dealer body handle other 
makes of cars. 

Willys-Overland whittled its to- 
tals during the period from 2,375 
| to 2,118 dealers and from 90 to 
| 67 distributors. 

Studebaker reported no distribu- 

tors and only a “negligible” number 
of dealers handling competitive 
|makes simultaneously. 
Six U. S._ distributor-supplied 
}zones were listed by Packard, in- 
cluding the Earle C. Anthony twin 
| coverage of San Francisco and Los 
| Angeles. 

Nash reported neither distribu- 
tors nor dual setups in listing a 
dealership rise from 1,298 to 1,423. 


Dealer franchises awarded by 
would-be newcomer makers have 
not been surveyed for the past two 
years, The 1949 check found that 
2,891 franchises had been issued by 
Davis, Keller, Playboy and Tucker 




















Auto Production Steady 


(Continued from Page 1) 


May, but not to become effective 
until June. 

2. A ban on aluminum, possibly 
this week, for use in nonessential 
civilian items. Mobilization offi- 
cials will interpret the meaning 
of “nonessential.” 

3. Tighter allocation of molyb- 
denum, already under temporary 
controls. Molybdenum is a critical 


3,156| metal used in making high-speed | might never be made. 


steels and other high-alloy steel 


products. 
* * * 


4. Possible changes in orders fur- 
* ther restricting the use of zinc 


}and other nonferrous metals. 


An NPA official said in Wash- 
ington last week that an order 


| curtailing the use of steel in cars 


and other civilian items was be- 
ing drafted and might be in effect 
in the second quarter. 

Auto industry people said they 
know of the imminence of such 
an order and that it would prob- 


3,900 ably shut off their supply of con-| 


version steel, the “only thing that 


543,408 has been holding production up sol|all car production was halted to 


far this year.” 


Most production officials said 


they have been obtaining about 30 


|percent of their current steel sup- | 
| Plies via the conversion route. Con- 
iversion steel is not in any sense 


“black market” steel. 
| * ca x 


in conversion steel is expensive. 
It involves lining up a source 
for ingots and then getting a slab- 
| bing mill to process it. It is merely 
a highly expensive means of bring- 
| ing into existence thousands of tons 
|of finished steel that otherwise | 


The NPA official said the con- 
templated steel order will set no 
|definite limit on production, but 
| will tell manufacturers just how 
much they can use. 

Expected to be based on the 

first six months of 1950, the order | 


ae | 





Buick Rolls in Canada 
After 10-Year Lapse 

| MONTREAL. — Manufacture of 
Buicks was resumed at Oshawa last 
| week by General Motors of Canada 
jafter a lapse of almost 10 years. 


Buicks were made continuously 
jin Oshawa from 1907 to 1941 when 


|make way for war orders. Restric- 
| tions on import of parts continued 
{the suspension until recently. 





will tell manufacturers they can 
use no more than a certain per- 
centage of the steel they used in 
that period. 

NPA, it was said, had not de- 
cided last week whether the limit 
would apply to the total amount 
of steel used or the amount used 
in each unit. 

* e = 

Be increases in the production 

of both steel and aluminum 
were forecast last week by Defense 
Production Administrator William 
Harrison. However, the added out- 
put is not expected to help the 
auto industry’s civilian production 
problems. 

“A great many metals will have 
to be restricted in their func- 
tional uses,” Harrison said, “that 
is, in jobs where there is no other 
known substitute for them.” 

An auto industry source revealed 
last week that production officials 
have been asked by Harrison to 
bring in some figures on their use 
of steel in the past two months. 

On the immediate automotive 
scene, Kaiser-Frazer production 
last week was still hampered by a 
labor dispute and freezing weather 
put a crimp in the flow of materials 
to other plants. 
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Kindly Acknowledge 


Advertisers availing themselves of this | 


Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


EXPERIENCED PARTS MANAGER 
wanted for Kaiser-Frazer distributor in 
the south, None other need apply. Good 
proposition for right man. Apply Box 
4741, c/o Automotive News, Detroit 26. 

WANTED. Working service manager, 100 
car Buick dealership—Florida. Salary and 
60-40 commission. Must have complete 
dynaflow experience. Box 4777, c/o Auto- 
motive News, Detroit 26. 











SECRETARY BOOKKEEPER—FEMALE 
PROCESSOR OF 
NEW AND USED CAR DEALS—FEMALE | 
PARTS MANAGER— | 
CAPABLE AGGRESSIVE MAN 
Above three employes needed by large mid- 


POSITION WANTED 


| OFFICE MANAGER, 20 years’ experience 

with large dealers, motors holding and 
| Others. Am well acquainted with federal 
| income tax problems and all accounting 
problems of dealers. Have had experi- 
ence in general management. Box 4757, 
c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 


VERY PROFITABLE dealership in Cam- 
bria County, Pa., now handling DeSoto- 
Plymouth, Territory with high employ- 
ment rate. Sale includes building, large 
hard surface lot, modern equipment and 
good parts inventory. Good business plus 
income from three modern apartments 
overhead, makes this an extremely at- 
tractive investment, Modest investment 
required. Valid reason for selling, Box 
4771, c/o Automotive News, Detroit 26. 


DEALERSHIP—-ARKANSAS. Now have 
Kaiser agency, other agency available if 
you can qualify. Good parts and service 
business. The only agency in county 
seat. Building 100x50. Show room, parts 
department, shop and service station. 
Good used car lot. Located in town of 
2,000 population, Industries, dairying, 
mining. Good churches and schools. Will 
sell complete set-up. Box 4782, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP, handling a good independ- 
ent line and making very good profit. 
The best equipped garage in this indus- 
trial valley, doing lots of repair and 

















west distributor with most modern building 
facilities. Please write giving full details of 
experience and salary desired. 

Box 4788, c/o Automotive News, Detroit 26. 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. sh in advance. (Half-rate 
does not apply to display eds in this 
section.) 










SALES MANAGER with sales organization 
if desired. Automotive specialty and pro- 


motion to dealers. Present clientele of 
over 400 dealers coast to coast. Out- 
standing record in creative planning and 
execution of sales, service and public re- 
lations programs with factory cooperation 
on the management level. Can promote 


and sell any good product to dealers on | - 


body work. Located in prosperous town 
of 20,000 population; a good industrial 
center. Must sell due to health condi- 
tions. Box 4781, c/o Automotive News, 
Detroit 26. 

FOR SALE. Good going dealership—must 
be approved by factory. Now handling 
Chrysler-Plymouth in Central Michigan, 

| located in county seat with 100 car con- 





| tract, Beautiful new modern building 
and new equipment. Write for partic- 
ulars. Box 4783, c/o Automotive News, 
Detroit 26, 

FOR SALE. GOING DEALERSHIP now 


handling Ford in north central Wisconsin. 
Located in a town of 1,100 population. 
Cement block building 60x120. Used car 
lot next to building. Complete line of 
Ford parts and equipment. Box 4746, 
c/o Automotive News, Detroit 26. 


FOR SALE—Popular make truck distrib- 
utorship in the largest city in the south. 
Sell for inventory. No real estate, Good 
lease, Box 4752, c/o Automotive News, 
Detroit 26. 








a@ national basis. Box 4742, c/o Auto- 
motive News, Detroit 26. | 


GENERAL MANAGER. Three years cur- | 
rent management of independent and /| 
twelve years’ pre-war experience with 
GM and Chrysler including volume Chev- 
rolet operation. Can train salesmen, keep 
used cars down, trim waste. Competent, 
sober, reliable, good health, no habits. 
Suggest trial period of earning basis. 
Box 4743, c/o Automotive News, De- 
troit 26. 

GENERAL OR SALES MANAGER, age 
39, presently highly successful in man- | 
agement of leading, independent dealer- 
ship, seeks position in or near New York 
City. Preferably as right hand man to 
owner where eventually partnership can 
be acquired. Box 4773, c/o Automotive 
News, Detroit 26. | 


AUTOMOTIVE SUPPLIERS: Would you | 
like a limited Detroit office with phone 
in your name answered by a man experi- 
enced in the automotive trade who would 
contact you daily by mail, phone or 
otherwise, as desired. Box 4786, c/o 
Automotive News, Detroit 26. 











DEALERSHIP WANTED 


DEALERSHIP WANTED, handling GMC 
or Ford products. Would prefer Ford or 
Chevrolet—200 to 500 units. Have capital 
to buy outright or would buy % interest 
and take active management in the case | 
of someone who wants to retire. Can/| 
obtain factory okay. Box 4779, c/o Auto- | 
motive News, Detroit 26. 

DEALERSHIP WANTED, 200 car mini- | 
mum, One of ‘‘Big Three’’ located in| 
Westchester County, New York, Connecti- | 
cut or western Massachusetts, Factory 
approval assured, ample capital. Replies 
strictly confidential. Box 4780, c/o Auto- 
motive News, Detroit 26. 

I WANT TO BUY a G, M. deal in Texas 
or New Mexico, Prefer Chevrolet or 
Pontiac. Any size. Can get factory ap- 
proval and have cash, Box 4760, c/o | 
Automotive News, Detroit 26. 


DEALERSHIP WANTED — 120-500 car. 
One of ‘‘Big Three’ in midwest or west. 
Factory approval assured, Ample capital. 
Replies strictly confidential. Box 4728, 
c/o Automotive News, Detroit 26, 























PARTS MANAGER, Twenty years’ experi-| DEALERSHIP WANTED. 150-600 car. 
ence with General Motors, References. Location not important. Factory ap- 
52 years of age. Prefer Altoona, Pa. Can proval assured. Sufficient capital. Con- 
talk small investment. Box 4778, c/o fidential. Box 4766, c/o Automotive 
Automotive News, Detroit 26. News, Detroit 26. 





DEALERSHIP WANTED 


CHRYSLER 


WANTED 
CHRYSLER 
Product 
Dealership 


500 or Better Car 
Potential 


All Replies Strictly 
Confidential 


Reply Box 4754 
c/o Automotive News 
Detroit 26 





DEALERSHIP DESIRED. — Substantial 
General Motors franchise, Buick pre- 
ferred. Buyer possesses adequate capital 


and will meet most rigid personal and 


factory specifications, Replies confiden- 
tial. Box 4776, c/o Automotive News, 
Detroit 26. 





WANTED DEALERSHIP. Southern Cali- 
fornia. General Motors or Ford preferred. 
Consider partnership. Confidential. Write 
1105 ‘‘E’’ St., San Bernardino, Calif. 

GENERAL MOTORS, Ford or Studebaker 
150 cars and up. Florida or similar cli- 
mate. Qualified. Confidential, Box 4774, 
c/o Automotive News, Detroit 26. 





FORMER NEW-CAR DEALER wants to 
buy small G. M. or Chrysler dealership. 
Eastern Texas or Florida preferred. Box 
4775, c/o Automotive News, Detroit 26. 


WANTED 


WHOLE or PART 
ESTABLISHED 
DEALERSHIP 

New York City or Suburbs 

Approximately 500 Cars 





Must Be— 


GM 


or 


CHRYSLER 


Box 4790 
c/o Automotive News 
Detroit 26 
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DEALERSHIP WANTED BUSES WANTED 
| 


WANTED—Chevrolet, Oldsmobile, Pontiac, 
Studebaker or Ford. Prefer Utah or 
Florida, Clifford Jordan, Mary St., Way- 
cross, Ga. 


BUSINESS OPPORTUNITIES 








NEED THREE new or late model school 
buses for new contract. Send full infor- 
mation and prices tO Box 4772, ¢/9 
Automotive News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 


i—No, 353A, 1948 Alemiter complete with: 
1—No, 6925 P.H.P. hose and gun; 


CLASSIFIED WANT AD DEPARTMENT 





name, 15 years in business, Brick build- 5s; EIGHTEEN CENT 























































































































































































INDEPENDENT GARAGE, _ established : 3 ‘ : acid ak ech . : Y y Y Y 
an 50x140, aut ; ll-equipped, in- le q pales ede lh hh Le wanted Ad epted ured 
Pr- cluding general auto repairing, body shop P reer oe No. 6916 P.L.P. hose and gun; 1 regu- 
in and paint room, also twenty-four-hour B ee 1 No, — 3 pom er yt 
Sel ay at east pale , PR ad 
de- Farcuer mncantien on request. Imperial Hamilton Bros., Inc., Ford, Lincoln, 
mit woe 410 W. Second Ave., Spokane, | iam a" tem oe Port 
unt aoe | y i. ¥,. ; 
MOS UNUSUAL BUSINESS OPPOR- 
sed M TUNITY! Due to health, owner is forced 2 —— LUBE Gromer OS 
b- each, 1 edenhoff tester cabinet com 
to sacrifice extremely profitable esta plete with coil tester, condenser tester 
lished tractor and implement business in oi a ee volt and ammeter ’ exhaust analyzer, 
ion nee Sonne 7 $18 gen cach ont cue | -s z | electronic tacometer —$95. Pollard Motor 
um pet ag alee position ‘will secure, Write |_ USED CARS FOR SALE ie USED CARS FOR SALE PARTS FOR SALE Co., 210 N. York Street, Elmhurst, ll. — 
nse Box 4784, ¢/o Automotive News, De- SHOP EQUIPMENT WANTED 
troit 26. j pt AR 
aan ——$—$—_—_—_—_—__j—S WANTED, 0 Ford sign, new style. 
ut- ____ DEALER SERVICES sects A U T oO a Dealers Welcome D 0 D G E T R U S K Give —. age “and pete. Barty Motor 
the ° Co., Danbury, Iowa, 
ion INVENTORY SERVICE A U C T j Oo N Chicago Headquarters PARTS ANTIQUE CARS WANTED 
: p and OFFICE EQUIPMENT WHOLE Chrsler — DeSoto — Dodge — Plymouth | ANTISU lead ull purtonces Pisa 
SHOP and OFFICE | a 0 ; y 
A For H To Get t Eugene Connelly, 11311 Frankstown Road, 
at COAST to COAST HOLESALE oe oe Pittsburgh 35, Pa. 
ea te 
- © Confidential inicio HORSEHEADS, NEW YORK 200 — CARS — 200 RAYNAL BROTHERS 
led + Accepted Government | EVERY FRIDAY “om wie a i DODGE DEALERS WANTED 
als @ Coun n One Day 
tic 9103 Chalmers Detroit 13, Michigan P 
to © Complete Witgek Control System | it 13, Michigan} EARLY MODEL PACKARD 
use * Priced with Authorized Publications DICKER AND DEAL Phone LAkeview 6-1300 FOR DISPLAY PURPOSES 
. @ Used to Buy- ealerships a 
ive @ Quality at Low Cost DANVILLE, PENNA. Packard Michigan Ave. Most complete stock in middle west Will Buy Outright 
ion Talbot's ee EVERY WEDNESDAY PACKARD-MICHIGAN AVENUE as 
; > 4690 seaiiniah 13, Michigan : 2347 S. MICHIGAN oan TRADE 1922 CHEVROLET 
a Valley 2-9377—Valley 1-7765 You will always find real action at CHICAGO 16, ILLINOIS BUSES FOR SALE TRNG CAR. PERFECT CONDITION 
als _——— both these auctions. a a We have a 1960 PACKARD 
evroiet, Jayne, e 
TSS Le R. D. WEST, Pro —_— - —--— painted Michigan colors. Denehee Chev. 
INVENTORY SERVICE Uv. ‘ P ; USED CARS WANTED rolet Sales, Inc., Brooklyn, Mich, MICHIGAN AVENUE 
Parts and Accessories Depts. Jos. E. Johnson Tex Rickard |/ sep CARS WANTED. Idaho dealer| BUSES FOR SALE, 1947 Studebaker Su- 2347 S. MICHIGAN 
Full-time experts. No pickup, part-time help; Auctioneers wants buying representative near eastern| perior, 54 passenger; 1948 Ford Superior, , 
confidential and unbiased. Certified reports. factories. Cars and trucks, latest mod-| 36 passenger; 1942 Reo Wayne, 60 pas- CHICAGO 16, ILLINOIS 
Also special buy-sell service. Experienced els. Arrange driveouts. Box 4787, c/o| senger; 1950 International Wayne, 60 
organization —in business since 1939. Free Automotive News, Detroit 26. passenger; 1950 Chevrolet Superior, 48 
booklet on Parts Department operation sent ——$———— ———_| passenger. National Bus Sales Co.’ 101 | — — —————_ 
on request. Call or write for service details. LE FLEET CARS, also army Jeeps wanted.| N, 33rd St., Philadelphia 4, Pa. Phone} _ ___ MISCELLANEOUS 
Automotive Inventory Service Co. Ww H fe] L E Ss A Cash. Box 4785, c/o Automotive News,| BA 2-7605. Se 
9900 Freeland, Detroit 27, Mich. WE 3-6449 USED CARS Detroit 26. QUICK CHANGE 
DEALERS’ LICENSE PLATE HOLDERS 
es USED CARS FOR SALE We have a large selection of Packards SO MR. BENNY HAS Guaenied 1 @ a con Gh ee 
and other makes of used cars. 1940 to NOTHING ON YOU? brackets or slotted bumper. 
1951 models. Accurate and dependable CADILLACS WANTED ALL ORDERS PROMPTLY FILLED 
information as to condition. Prices and so That old Maxwell or Mercedes may be $i PER SET OF 4 
Wholesale Buyers... forth furnished on request. Inquiries| Joe Newell... King of the Cadillacs a. e Pozen = it through i omeoera aa » ono 
a . o fi 7 i . ‘ 
WANT ACTION? answered ee , h wants | to 100 used Cadillacs at once. 7 manque Car’ columa in the 
rite, wire or one 
CARL o newane HUNT 1946's to 1950's. We have just delivered over AUTOMOTIVE NEWS ENGINE REBUILDING — 
SEE $2,000,000 worth of Cadillacs in California Classified Want Ad Section Pan ag a — ahi 
Hunt Motor Sales, Inc. Motor "Co., ine. 6 ; 
FLOYD RICE oust? GRATION JOE NEWELL 
as etroir, ichigan 
Make This Your Headquarters Prescott 61550 is now believed to be 
LARGEST SELECTION OF The Largest Cadillac Operator ARE YOU THE SALESMAN WE NEED? 
Se ee ee ee AUTOMOBILE ts The Gate Valles States If so, you are between 28-35, aggressive, reliable, don't mind 
onareaee AUCTION Before you sell « Cadillec . . . traveling (we furnish car) and are interested in a good future 
SEE "RED" Holman AT... 28 Miles from Chicago Loop phone, wire or write . : BS 
Vy Mile East of Illinois State Line op ote 30 with a large Highway Advertising Company. Salary plus extra 
FLOYD RICE "ie ae” ; JOE NEWELL compensation. Advancement based on ability. Large company 
75% inaie Selling 6145 HOLLYWOOD BOULEVARD employe benefits. 
FORD DEALER Cars guaranteed against cracked blocks, | HOLLYWOOD 28, CALIF. HO 9-3607 
bad Ponemiesions and differentials Add B 4789 
a . ress Box 
14300 LIVERNOIS STRICTLY WHOLESALE ' 
Dealers Buy - - - Dealers Sell c/o Automotive News, Detroit 26 
TO 8-9810 George Lawsen end Bud Fennema Automotive News, Detroit 26 
Automobile Auctioneers CARS WANTED 
DYER AUTO AUCTION 1949 and 1950 Hudsons, Packards, Lincoins —— - ————-—— — ——____— 
Phone 2361 & 405!—Dyer, Ind. and Nashs. Any Body Style. 
THE TUESDAY SALE—11:30 A. M. Res, Lansing, Ill. 730 & 107R For Export - 
: FORT WAYNE C. J. SCHOUWEILER Maney Motor Co. Auto Auction 
s N OLDS 16480 East 14th St.—San Leandro, Calif. 
al AUTO AUCTION eS tS. So ican aie DEALERS ONLY 
= Always @ selection of good used cars. Always a Buyer for Your Car 
_ —DEALERS ONLY— Wholesale 
8, } a 
; (In the Heart of the Nation) Write wire or telephone PARTS FOR SALE Murfreesboro, Tenn. Huntsville, Ala. 
. Phones: E -1254 . Every Thursday 11 A. M. Every Friday 
te oo Tiffany 6-4800 BUICK p ARTS Phone 111 Phone 3188-J 
Open all night, Monday night Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 
: No Reservations “WORLD'S LARGEST DEALER 
‘, WEBSTER-MARKER MOTORS, INC. | USED PACKARDS OF GENUINE BUICK PARTS” i aie 
a 324 W. Main St. Ft. Wayne, Ind. Wholesale Wholesalers: We are Quantity Pe Se a ee ee eT ae ee ee eee 7 
0 f 1946-1947-1948- 1949-1950 Shippers of All General Motors’ | 2 & | 
E } Many Chauffeur driven cars Parts. . . . Same Day Service i 
. ! All cars low mileage | On Mail Orders and Inquiries. | i 
- | Philadel S$ | 10% af cur Pockerd rode are | All Shipments on C.O.D. Basis 
serviced through the life of | 
BIG DEALER AUCTIONS one ae Smuee “aor ROBERTSON BUICK CO. Send Automotive News to Address Below 
cars varantee . 
"G Pointe’ d Packards are better’ “EDGE OF THE LOOP" f r n 
TUESDAY THURSDAY Metropeliten Detrolt’s cacneat Packard Dealer 1000 S. Wabash Avenue . oO ° Year $8 C) o Two Years $14 (J 
Contact Jack Collier, Manager CHICAGO 5, ILL. for which check is attached [[] or send bill [] 
12 NOON 12 NOON . wiaeaaele ine All Phones WAbash 2-1030 = ; 
| GROSSE POINT . _T_T_a_E__— 
GILBERT — ROBINSON Grosse Pointe 30, Michigan | AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. | 
Automobile Auctioneers 15205 E. Jefferson Valley 2-7900 | | ot i 
6600 N. Broad St. Phila, Pa. | OLDSMOBILE Te EET LT ee TEE ET LUPO POT ECR 
oo ae! Ud UD. Ee SSE SS ae | Bie NY a re ye EE ee Oe ee er | 
WEEKLY PRICES MAILED ON REQUEST | AUTO AUCTION PARTS | i 
Tel. Livingstone 8-3000 | TIM ANSPACH | SOLOS COHORCETOOOD 6046 5:000F 0b 009060808 ARH hOO 046 60 RSS 0480 600 h6e00 cake i 
1175 Washington Ave. Write - Phone - Wire i 
ALBANY, N.Y DN MINES iscickk vente chpanuveisasccckiteeal Zone No.......... 
(For Dealers Only) Jordan 4-6618 | | 
. 
KEN -_ ¢ 8 As FER'S EVERY MONDAY... 12 NOON ; City Liat h ee ehsedd see teas ieiskabdaetaae area Danas o0ceacnauneae 
nly Indiana Member of N.U.C.D.A. and N.A.A.P.A. 
AUTO AUCTION | r GAGE and DRUMMY, INC. | TRADE CONNECTION: i 
In Continuous Operation Since 1943 21710 Woodward Ave. | Car Dealer [) Truck Dealer () Manufacturer [) | 
Dealers Meet at the Cross-Roads of Americe AUTOMOTIVE NEWS DETROIT 20, MICHIGAN | Jobber [] Insurance (] Financial () Supplier [ ! 
‘Sos teat, haatloosen WAN? ADS 24 Hours $ Sh ! 
c' art, Auctioneer 4 Hours Service i ft Oo cccccces $COh0 00000050606 600600CnekC CERO Rebbe Cea 
915 N. Illinois St. Phone Lincoin 5363 | GET RESULTS | = Pease or 2-5-51 J 
; = —_—o oe ee se ee ee a ee SP DP ED CD SE ED aD 





















It doesn’t take 20-20 vision to spot these 


YEAR-ROUND PROFITS! 
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As a hunter, you wouldnt have to strain your eyes to see these birds. 

















Not all car dealers have learned how quickly customers can stay 


out of sight when they’re dissatisfied. Like the quail, they “‘run for And as a car dealer, you wouldn’t have to look far in order to discover 
cover” — take their business elsewhere. The answer is BLUE CORAL what a profitable, year-in-and-year-out business BLUE CORAL can 
“TREATMENT because it keeps old customers . . . makes new ones. build for you. Thousands of dealers in America can testify to this fact! 


BLUE CORAL PROFITS ARE ENDURING PROFITS BECAUSE — UNLIKE 
ORDINARY, TEMPORARY WAXES OR POLISHES — BLUE CORAL HAS BEEN 
UNEQUALLED FOR OVER 20 YEARS. READ THESE IMPORTANT FACTS! 


No finer tribute could be paid to BLUE CORAL than the fact that it has met the high 
requirements of America's finest motor car manufacturers — for over 20 years. Not only 
manufacturers, but every car dealer and car owner who is acquainted with BLUE CORAL 
knows it outperforms anything on the market. 


America's motorists are learning that there's nothing to equal BLUE CORAL when it 
comes to appearance and protection resu/fs . . ..as well as its more-lasting qualities. A 
happy, proud BLUE CORAL customer is your greatest asset. For he’s the man who finally 
determines how profitable your service department will be! 


"Me Finishing 
Douch for 
Any Cau , 


H. D. T. COMPANY FACTORS, INC. 
White Plains, N. Y. 









Every Cine ts a Patient for a Bue Seal Deistionnl 
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